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AFMA Notes Feed Industry Progress 


Planting of Corn 
Getting Off to 
Early Start 


Plowing and soil preparations for 
corn have made rapid progress, and 
planting is getting under way in all 
sections of the Corn Belt. 

In most areas, planting is taking 
place one to two weeks earlier than 
last year, the Cargill, Inc., crop re- 
port states. 

High temperatyres in late April 
and early May, particularly in the 
Dakotas, caused rapid drying of top- 
soil and some soil blowing, and farm- 
ers in the Northwest have delayed 
further seeding of spring grains until 
moisture is received, Cargill notes. 

Other trade reports, meanwhile, 
stated that light to moderate rain 
over the area has temporarily fore- 
stalled concern over dry topsoil. 

Seeding of oats and barley has been 
accomplished from one to two weeks 
earlier than last year under gen- 
erally excellent conditions, Cargill 
says. Good stands are reported, and 
optimism is running high at the mo- 
ment. 

Recent hot weather has helped dry 
flooded lands in Iowa and Nebraska, 
and farmers may be able to put thes» 
areas into production this season. 

Meanwhile, wheat crop conditions 
in the Southwest continue favorable. 
Weather during the past week has 
been mostly dry and warm, although 
some scattered showers fell in Texas 
and Oklahoma, in the areas where 
the moisture deficiency has been the 


greatest, as well as in Kansas and 
Nebraska. Further light rainfall is 
forecast for most of the southwest- 
ern hard winter wheat belt in the 
coming week, with temperatures 3 to 
5 degrees above normal. 

All time record temperatures for 
April, topping the 90-degree mark at 
many points in the Canadian prov- 
inces last week, speeded seeding prog- 
ress in an exceptionally early year. 


INTEREST HIGH AS MEETING 
DRAWS RECORD ATTENDANCE 


Convention Reflects Industry’s Advances—Current and 
Potential Problems Also Cited—Nutrition, Mer- 
chandising Among Topics Discussed 


3 Soybean Crushers to Close 
Plants, Cite Market Squeeze 


Three major soybean processors 
this week announced plans to shut 
down plants to avoid further serious 
operating losses. 

This action—coming on top of a 
gradual closing of a number of 
smaller plants—threatens to put an 
additional pinch on soybean oil meal 
supplies. 

The A. E. Staley Mfg. Co. said it 
will close its big Decatur plant May 
10. Staley, one of the nation’s largest 
producers of soybean oil and meal, 
closed a smaller Decatur unit in 
January. Its plant at Painesville, 
Ohio, will remain in operation. 

Archer-Daniels-Midland Co. plans a 
complete shutdown by next week. The 
firm’s Chicago plant will cease opera- 
tions May 10, and its Mankato, Minn., 
mill is due to go down next week. 
One of the company’s two units at 
Decatur has been closed since April 
25, and its Fredonia, Kansas, plant, 
an expeller unit, has been down for 
some time. 

Swift & Co. will close its processing 


AFMA Names H. L. MeGeorge 
as Honorary Lifetime Director 


CHICAGO—A Memphis feed man- 
ufacturer, H. L. McGeorge Sr., has 
been accorded honorary life member- 
ship on the board of directors of the 
American Feed Manufacturers Assn. 

As attestation of his long and faith- 
ful service to the feed manufacturing 
industry and the national associa- 
tion, in particular, Mr. McGeorge has 
become the first man in the 44-year 
history of the organization to be ac- 
corded honors of life membership on 
the board. 

He served continuously on the asso- 
ciation’s 30-man board of directors 
since 1930, and in 1935 and 1936, he 
served two terms as president of the 
association. In 1937, the title of pres- 
ident was changed to chairman of the 
board, and an executive president has 
been employed ever since. 

Mr. McGeorge has been associated 
with the feed industry for more than 
40 years. After graduating from Mis- 
sissippi State College in 1908, he be- 
came a feed inspector for the Missis- 
sippi State Chemical Laboratory. In 
1910 he became secretary of the Mis- 
sissippi Cottonseed Crushers’ Assn. In 
1913 he was sales manager for the 


Meridian Fertilizer Co. 

In 1917 he became sales manager 
for the Royal Feed & Milling Co., a 
newly organized feed mill in Mem- 
phis. He was associated with this 
company, which subsequently became 
known as Royal-Stafolife Mills, for 34 
years. In 1951, his company merged 
with Nutrena Mills, Inc., Minneapolis. 
Since September, 1951, Mr. McGeorge 
has been serving Nutrena Mills as 
vice president of its southern region. 

A handsomely-engraved scroll was 
presented to Mr. McGeorge in recog- 
nition of his selection for life mem- 
bership on the board. It carried the 
signatures of the 30 members of the 
1951-52 board of directors. 

In part, the scroll read: As an ex- 
pression of the high personal regard 
held for H. L. McGeorge and in rec- 
ognition of the inestimable service he 
has rendered to the feed manufac- 
turing industry through his devoted 
and unselfish leadership as a member 
of the board, the executive commit- 
tee and president, the American Feed 
Manufacturers Assn., hereby bestows 
this honorary life membership to the 
board of directors.” 


plant at Fostoria, Ohio, May 11, but 
maintain production at five other 
plants. 

Loss of soybean oil meal production 
at these plants follows a series of 
closings among other, smaller com- 
panies and units of major producers, 
chiefly the less efficient expeller 
plants. 

Robert G. Houghtlin, president of 
the National Soybean Processors 
Assn., Chicago, estimated that the 
industry will be operating at roughly 
60% of capacity after the announced 
shutdowns are effected. 

Meanwhile, officials of Spencer Kel- 
logg & Sons, Inc., at Buffalo report- 
ed that it had cut production 20 to 
25% at three of its midwestern mills. 
However, they said they had no im- 
mediate intention of further reduc- 
ing operations, 

All of the companies which an- 
nounced pending shutdowns cited the 
current price squeeze as the cause 
of unprofitable operations and the 
decision to shut down. Processors are 
caught between high soybean prices, 
a sick oil market and a price ceiling 
of $81 ton, bulk, Decatur. 

No mention was made in the an- 
nouncements concerning the practice 
of selling soybean oil mixes, although 


the industry apparently had been 
given government sanction of the 
maneuver. 


Mr. Houghtlin said that OPS is 
processing letters to go out to soy- 
bean meal processors who have been 
selling mixes telling them to go 
ahead and continue selling their min- 
eralized mixes. The letters should be 
received by May 12. 

Although the text of the letters has 
not been seen, Mr. Houghtlin says 
the OPS in Washington states, in 
effect, the letters will restore the 
ceiling price which the processors 
applied for under Sec. 6 of the Gen- 
eral Ceiling Price Regulation, and 
that the processors are authorized to 
go ahead and sell the “OPS mixes” 
until a supplement to Sec. 6 is issued. 

Industry leaders express privately 
that the supplement will be a long 
time coming. 

Some spokesmen for plants Closing 
down noted that they had maintained 
operations as long as possible to satis- 
fy customer needs, fulfill contracts 
and keep their workers employed in 
hopes that market conditions would 
right themselves. 


CHICAGO—-The great strides the 
feed industry is making in establish- 
ing its service to agriculture were 
everywhere apparent at the 44th an- 
nual convention of the American 
Feed Manufacturers Assn. May 8-9 
at the Conrad Hilton Hotel in Chi- 
cago. 

The program itself reflected this 
theme, but even more impressive was 
the turnout of nutrition specialists 
from industry, the colleges and ex- 
periment stations, and the work of 
these men in their own meetings. An- 
other evidence of the growth and in- 
terest was in the attendance of 1,469, 
which sets a new record for this con- 
vention. 

Walter Berger, in his farewell ad- 
dress to the convention as AFMA 
president, emphasized the growth and 
increased prestige of the industry, 
but accompanied his remarks with a 
warning. He pointed out that there 
has been a continual upward swing in 
formula feed volume for four years, 
and that monthly production exceed- 
ed that of the comparative month in 
the previous year in-40 of the last 46 
months. This may camouflage a po- 
tential problem, he said, because when 
adjustments in livestock numbers 
cause some leveling off in feed de- 
mand, some individual manufacturers 
may be tempted to resort Yo prac- 
tices that have in the past proven 
unsound to the individual and in- 
jurious to the entire industry. 

Thomas W. Staley, retiring chair- 
man of the AFMA board, also cited 
the growth and future promise of the 
feed industry, noting that the indus- 
try “stands today on a higher plane 
than ever before in its history.” At 
the same time he warned of possible 
future problems and urged manufac- 
turers to take stock of themselves 
and see how well prepared they are 
to answer the coming questions. 

Other speakers also pointed to feed 
industry and feeding advances, and 
the feed men were reminded of their 
challenge in helping balance feed 
supplies and animal products pro- 
duction with an increasing popula- 
tion. 

Two nutrition experts covered the 
subject of antibiotics in feeds, and 
other speakers discussed feed mer- 
chandising, laboratory testing of 
feeds, feed technology training and 
other topics. 

Summaries of convention talks fol- 
low: 


Present Trends 


Thomas W. Staley, Staley Milling 
Co., Kansas City, retiring chairman 
(Continued on page 4) 
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Growth of a Market 


HE head of one of the country’s large feed manufacturing companies 

said recently that he anticipated a formula feed volume of 55 million 
tons annually by 1960. This rise of more than 20 million tons in such a short 
period would be even more sensational than the rate of increase during the 
1940's. The prediction is based on some logical projections, however, and 
unless trends are sharply reversed there can be no doubt that the market 
for formula feeds is going to continue to expand rapidly and substantially. 

Principal reasons for the continued growth are the high birth rate, 
which automatically expands the market for food and feed; further develop- 
ments in the knowledge of nutrition and the practical application of this 
knowledge; and the educational aspects, which are bringing greater recogni- 
tion and acceptance of formula feeds by feeders. 


* * * 


UPPORTING this thesis of expansion is an interesting piece in the cur- 

rent issue of Feeding Forum, published by the American Feed Manu- 
facturers Assn. for distribution largely to colleges, experiment stations, 
Vo-Ag teachers and county agents. Here is what the article had to say: 

“Our population is showing a net increase of more than 2 million persons 
a year. At the present rate of increase, the Bureau of the Census estimates 
a population of 200 million by 1975. Our numbers are increasing at an aver- 
age rate in excess of 6,000 a day, 250 every hour, four every minute. 

“How much more meat and milk and how many more eggs will this 
increasing population require if present per capita consumption level is 
maintained? How many more hogs, cattle, sheep, chickens and turkeys must 
we raise this year, next year and the year after? The problem is one of 
immediate concern because the production of meat, milk and eggs must 
keep pace with the increase in population. 

“Food production is dependent upon total feed supply. In reality, meat, 
milk and eggs represent feed converted to food. An increase in total feed 
supply will allow for an increase in food. However, our natural resources 
for producing feed are not unlimited. The productive acres of this nation 
are not increasing as rapidly as the population. 

“Compared to current production, here's a partial list of the additional 
food whith will be needed by 1975: over 10 billion quarts more milk; almost 
15 billion more eggs; over 5.5 billion pounds more red meat. The red meat 
total is equivalent to the combined 1950 pig crops of Iowa and Nebraska; 
total 1950 cow numbers of Oklahoma, Texas and Minnesota, and the combined 
lamb crops of Montana, Wyoming, Nevada and Utah. To provide the increased 
flow of milk, 6 million more cows will be needed, or current production per 
cow will have to be increased 615 quarts annually. To provide the increased 
egg output, 87 million more layers will be needed, or current rate of lay 
will have to be increased 43 eggs per hen annually. 

“Some of the increase can be secured from additional numbers of cattle, 
hogs and poultry. However, much of the increase must, and can, come from 
more efficient feed use. Fortunately, research has pointed the way for greater 
over-all feeding efficiency than the average American producer has yet 
achieved. Greater use of what we know about the efficiency and economy 
of sound feeding, management arid sanitation can increase the production 
of our basic protective foods more than enough to keep pace with the steady 
increase in population. 

“The task of increasing the total supply of food with little or no increase 
in the total supply of feed is not a difficult one. The door has been opened 
for increased food production, for more efficient feed use and for greater 
profit per unit of food produced. Through education, the spread can be nar- 
rowed between what is known and what is practiced.” 


* * * 


SING approximately the same approach, Feed & Feeding Digest, pub- 

lished by the Grain & Feed Dealers National Assn., recently pointed 
out what a big factor the stork is in the future of food and feed. There will 
be 38 million more persons to feed in the United States by 1975, it was stated, 
and the 1975 population will equal all of the 1950 population plus a number 
equal to all of the people now residing in Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Connecticut, New York, Pennsylvania, Mary- 
land and Delaware. A market as large as thase 10 populous states will have 


been added to the current one. 
It is said that the most optimistic calculation of aereage increase 


would give a total of only 507 million acres of crop iand in 1975, whereas 
a minimum of 577 million acres would be needed; if with the improvement 
in diet occurring in the past decade continues, the 1975 requirement would 
be for 689 million acres. 

It also is pointed out that, while soi] improvement has progressed steadily, 
it has never caught up with soil depreciation. In other words, unless the 
trend is reversed the soil in the future will contain fewer growth factors 
than the soil of today. 

The conclusion reached is that intelligent agricultural research is badly 
needed, and that “the business of producing food and feed whether on the 
farm, in the feed store, or in the feed mill, is going to be increasingly impor- 
tant for the welfare of our country.” 

In the light of this line of reasoning, it is logical to expect further great 
growth in the volume of formula feeds, and a 55 million ton annual market 
by 1960 does not appear to be too farfetched. It is essential that feed men 
study these projections, watch the trends that may affect them, and pre- 
pare their own business procedures to meet the future needs. 


FEEDSTUFFS 
FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE 


Formula feed business volume varied widely in the various sections of the 
U.S. this week as local market conditions and seasonal differences influenced 
demand. Sales were smaller in the Southwest, Southeast and Pacific North- 
west. Improvement was noted in the Northwest and Northeast, and trade 
was about steady elsewhere. A brisk demand for turkey feeds helped increase 
volume for many manufacturers, while depressed broiler markets hurt trade 
of others. Chick starter business held to recent volume or gained in northern 
parts of the country. Ingredient markets made several adjustments, with 
millfeed pulling up from recent lows and alfalfa meal prices gradually shifting 
to new crop southwestern basis. Soybean meal mixes strengthened as several 
crushers announced plans to shut down, The index of wholesale feedstuffs 


prices dropped over 5 points to 274.1 in the week ending May 7, and the feed 


grain index slipped 3 points to 253.2, 


the Production & Marketing Administra- 


tion reports, (Ingredient details on pages 62-64.) 


Northwest 


Improvement in formula feed de- 
mand was noted by manufacturers in 
the Northwest this week, apparently 
reflecting an expansion in sales at the 
retail level. Truck lot trade increased 
as dealers filled their immediate re- 
quirements, and carlot sales also 
picked up for most manufacturers. 

A substantial gain in volume of tur- 
key feed sales contributed consider- 
ably to increase in tonnage. Turkeys 
in the area have reached a growth 
stage requiring heavier feeding. 

Sales of chick starter and grower 
feeds held up to the level of the 
past several weeks, even showing an 
increase in some cases. Most manu- 
facturers noted that so far there has 
been no spectacular bulge in busi- 
ness in this type of feed, although to- 
tal tonnage sold since the start of 
the season is equal to or ahead of 
last year’s total in the same period. 
Last year, however, May starter busi- 
ness was heavy, giving manufacturers 
a difficult goal to reach. 

Laying mash business held steady, 
and pig feed trade remained good. 
The newer types of baby pig feeds 
continue to win wide acceptance in 
the big hog raising areas. Dairy feed 
volume is down sharply because of 
the availability of pastures following 
recent rains. 

Some concerns stepped up opera- 
tions this week to full 24-hour pro- 
duction, and in a few instances Sat- 
urday work was scheduled. 


Southwest 


Formula feed manufacturers in the 
Southwest reported business this 
week was generally slower and held 
little hope for improvement occurring 
in the near future. 

Most were puzzled by the sluggish 
demand and could find no fresh rea- 
sons why business would be off from 
last week. Biggest thorn in the trade's 
side continued to be the unfavorable 
feeding ratios. 

Prices edged higher about $1 a ton, 
the increase reflecting stronger mill- 
feed and protein markets. Production 
was mostly at five days, with a few 
mills remaining open on Saturday. 

Demand for turkey feed again was 
a bright feature which largely was 


responsible for one plant reporting its 
business was “pretty good.” 

Demand for chick feed of necessity 
continued good as flocks are now at 
the stage where they require heavier 
fe eding. Fryers at Kansas City were 
20 to 22¢ with farm runs 18¢ Ib. Me- 
dium grade A eggs brought the pro- 
ducer 27@28¢. 

Normally manufacturers are near- 
ing the peak of the spring season at 
this stage, but few could see any indi- 
cations of such an upturn coming 
soon. One reason is that chick feed 
demand probably will level off sooner 
than usual this year as reports indi- 
cate the season was an early one. 

Most encouraging development of 
the week was the strength in pork. 
Manufacturers hoped this would be 
reflected in better demand for hog 
feed but this week that item sold very 
slowly. Hogs hit $20.65 at Kansas 
City this week. 


Central States 


Formula feed business is holding 
fairly steady for most types of feeds 
in the central states territory this 
week, with turkey feeds showing the 
way with a burst of buying. Although 
the present turkey market is said to 
be extremely low, feeders are plying 
their flocks with rations in prepara- 
tion for the big Thanksgiving market. 

Other feeds are moving more slow- 
ly. The chicken broiler market is said 
to be near a state of demoralization, 
with current markets below the cost 
of production. However, reports in- 
dicate that hatching eggs are difficult 
to get now, and with broilers moving 
to market at a fairly heavy rate, 
some feed manufacturers can see the 
situation change in about 30 days. 

The hog market also is showing 
signs of rallying, and dealers say hog 
feeds are moving better. Cattle and 
dairy feed demand is slow, reflecting 
the arrival of pastures. Some feed 
manufacturers say the egg market is 
due for an upturn, too, which holds 
the promise of a better demand for 
laying rations. 

Prices for formula feeds are hold- 
ing about steady this week, although 
manufacturers think a slight rise will 
be announced for the period ahead. 
Part of the upturn can be traced to 

(Continued on page 66) 
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John C. Hammond 


| Heads Nutrition 


Council of AFMA 


CHICAGO—Dr. John C. Hammond, 
vice president in charge of research, 
O. A. Newton & Son Co., Bridgeville, 
Del., was elected chairman of the 
nutrition council of the American 
Feed Manufacturers Assn. at the an- 
nual council meeting May 7. He suc- 
ceeds Dr. C. D. Caskey, Cooperative 
Mills, Inc., Baltimore, as head of the 
77-member group. 

Dr. Hammond joined the Delaware 
feed manufacturing firm in 1943 after 
he had spent 12 years as a poultry 
nutrition research worker with the 
U.S. Bureau of Animal Industry. 

Newly elected vice chairman of the 
nutrition council is Dr. Victor Hei- 
man, director of research, Kasco 
Mills, Inc., Waverly, N.Y. 

Three nutritionists were elected to 
the 10-man executive committee of 
the council. They are Dr. R. T. Park- 
hurst, Lindsey-Robinson & Co Roa- 
noke, Va.; R. L. Kemper, Early & 
Daniel Co., Inc., Cincinnati, and Dr 
Ruel E. Ward, Eastern States Farm- 
ers Exchange, West Springfield, Mass. 

Membership on the council is lim- 
ited to technically trained feed in- 
dustry scientists who are responsible 
for nutrition research, feed formula- 
tion and quality control of ingredi- 
ents and manufactured feeds for their 
companies. 

James C. Fritz, Dawe’s Mfg. Co., 
Chicago, and John Hooper, Ubiko 
Milling Co., Cincinnati, were approved 
for active membership. Three men 
were reelected to two-year associate 
membership terms. They are Dr. 
Ralph Silker, head of department of 
chemistry, Kansas State College, rep- 
resenting the American Dehydrators 
Assn.; Dr. Hugh Stiles, Commercial 
Solvents Corp., Terre Haute, Ind., and 
Dr. Harry W. Titus, Lime Crest Re- 
search Laboratories, Newton, N.J. 
Associate memberships are extended 
by the nutrition council to selected 
individuals allied with the feed in- 
dustry. At present there are 62 ac- 
tive and 15 associate members of the 
council. 


Dr. John C. Hammond 


VALUE OF SPRAYS FOR 
WEED CONTROL CITED 


WASHINGTON — The possibility 
that chemical sprays will replace the 
mower for controlling weeds in per- 
manent pastures has been strength- 
ened by recent research findings, ac- 
cording to a plant scientist of the U.S. 
Department of Agriculture. Report- 
ing on a 3-year cooperative study 
with the Mississippi Agricultural Ex- 
periment Station, Vernon C. Harris 
says chemical sprays not only reduce 
weeds but by removing competition 
permitted also greatly increased for- 
age yields. 
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W. E. Glennon 


William T. Diamond 


J. D. Sykes 


W. E. Glennon Named to Succeed 
Walter C. Berger in AFMA Post 


CHICAGO — W. E. Glennon has 
been elected executive president of 
the American Feed Manufacturers 
Assn., succeeding Walter C. Berger, 
chief executive officer for the past six 
years, who resigned to enter private 
industry. 

William T. Diamond was elected ex- 
ecutive secretary-treasurer, succeed- 
ing Mr. Glennon who has occupied 
that office since September, 1945. Mr. 
Diamond has been director of the ag- 
ricultural division of the association 
since March, 1948. 

In other election activity, J. D. 
Sykes, vice president in charge of 
public relations for the Ralston Pur- 
ina Co., St. Louis, was elected chair- 
man of the board, succeeding Thomas 
W. Staley, Staley Milling Co., Kansas 
City. H. J. Buist, president of Allied 
Mills, Chicago, was renamed vice 
chairman of the board, and W. R. An- 
derson, Milwaukee, was renamed 
treasurer emeritus. 

Ten directors were elected to the 
30-man board, each for a three-year 
term. They are S. J. Beyhan, Cooper- 
ative Mills, Inc., Baltimore; T. A. 
Bixler, Baltimore (Md.) Feed & Grain 
Co.; Carl J. B. Currie, Unity Feeds, 
Inc., Boston; H. R. Eshelman, Jr., 
John W. Eshelman & Sons, Circle- 
ville, Ohio; Dolph Hill, Golden Eagle 
Milling Co., Petaluma, Cal.; Charles 
H. Johnson, Crete (Neb.) Mills; 
George P. McCarthy, Universal Mills, 
Ft. Worth; J. R. Smithson, Attala 
Co., Kosciusko, Miss.; Harry Truax, 
Farm Bureau Milling Co., Hammond, 
Ind., and R. E. Whitworth, Nutrena 
Mills, Inc., Minneapolis. 


Outstanding Service Cited 

In accepting Mr. Berger's resigna- 
tion, the board of directors adopted 
a resolution expressing heartfelt ap- 
preciation for the outstanding service 
he had rendered to the association 
and the industry. Individually, the 
members of the board expressed re- 
gret that Mr. Berger had tendered 
his resignation, but they extended 
warm and sincere wishes for his fu- 
ture success and happiness. 

The elections preceded the formal 
opening of the association's 44th an- 
nual convention at the Conrad Hilton 
Hotel in Chicago. 

The newly elected executive presi- 
dent, Mr. Glennon, was graduated 
from the University of Illinois in 1934. 
After graduation, he became assistant 
manager of the Bement (Ill.) Grain 
Co. In 1937 and for eight years fol- 
lowing he was manager of the Be- 
ment Grain & Feed Co. 

In September, 1945, he was named 
assistant to the president of the 
AFMA. In May, 1947 he was elected 
executive secretary and in May, 1949, 
the association elected him secretary- 


treasurer. He is chairman of the 
grain products committee of the Mid- 
west Shippers Advisory Board, a di- 
rector of the Chicago Feed Club and 
a member of the Trade Executives 
Forum of Chicago. Mr. Glennon is 
married, has four children and re- 
sides at 444 Washington St., Elm- 
hurst, Ill. 

The newly elected executive secre- 
tary-treasurer, Mr. Diamond, was 
graduated from Iowa State College in 
1937. Before joining the feed indus- 
try in 1948, he spent six years with 
the Iowa Extension Service, two years 
as secretary ef the Iowa State Dairy 
Assn. and national fieldman for the 
Holstein Friesian Association of 
America and four years as associate 
farm director for the Central Broad- 
casting Co. 

He is a former 4-H champion and 
professional livestock judge. The Fu- 
ture Farmers of America awarded 
him an honorary “Farmer Degree,” 
and the swine producers of Iowa 
named him honorary “Master Pork 
Producer.” He is a director of the 
Chicago Agricultural Club and the 
Iowa State Club of Chicago. He is a 
member of the National Association 
of Radio Farm Directors, Chicago 
Headline Club, National Dairy Shrine 
Club, American Dairy Science Assn., 


American Society of Animal Produc- 
tion and the Poultry & Egg National 
Board communications committee. 
Mr. Diamond is married, has three 
children and resides at 627 Poplar 
Ave., Elmhurst, I. 

The newly elected chairman of the 
board, Mr. Sykes, joined Ralston Pur- 
ina in 1941 after having served five 
years as poultry coordinator for the 
U.S. Department of Agriculture 
From 1928-1935, he was extension 
poultryman for the state of Mississip- 
pi. From 1925-1928, he owned and 
operated a poultry breeding farm, 
hatchery and feed dealership, and for 
two years prior to this he was ex- 
tension poultryman in Alabama. 


Prominent Role 


Mr. Sykes has occupied a promi- 
nent role in activities sponsored by 
the American Feed Manufacturers 
Assn. He has served on many commit- 
tees and has been chairman of the ag- 
ricultural committee for the past 
four years. He is a member of the 
feed industry advisory committee of 
the USDA, feed industry advisory 
committee to the College Feed Sur- 
vey Committee, feed industry advis- 
ory committee to the PENB, and U.S 
representative to the Council of 
World's Poultry Science Assn. 


Feed and Feed Grain Price Indexes 


INDEX NUMBERS OF WHOLESALE 


FEEDSTUFFS PRICES, 1935 TO DATE 


BASE PERIOD 1935-39— 100 


Season Oct. Nov. Dec. Jan. Feb 
1951-52 258.9 269.0 274.6 277 7 
1960-51....... 207.8 221.1 229.0 233.6 241.3 

214.2 206.7 202.9 
230.0 226.5 210.8 


1936-37........ 117.8 126.3 132.7 138.2 132.5 

86.0 84.6 86.0 84.8 83.0 

Compiled by Market News and Services 
keting Administration 


Mar. Apr. May June July Aug. Sept Aver 


240.2 243.9 240.7 237.4 240.4 236.6 246.6 2348 
212.4 221.8 237.3 227.6 261.2 227.6 213.6 t19.8 
214.2 226.4 221.4 215.5 229.3 239.2 219.4 222.6 
272.6 276.3 271.6 277.1 259.4 220.1 221.7 271.8 
236.7 224.6 223.0 238.8 267.1 263.9 288.1 237.0 
166.2 165.3 192.3 202.3 278.0 2556.2 204.4 190.7 
164.7 164.3 164.2 164.6 164.8 1649 164.9 i646 
166.1 166.1 166.2 165.2 165.1 165.1 166.1 164.7 
146.7 147.3 146.7 146.8 147.2 162.1 162.1 147.4 
144.2 142.1 139.2 139.6 140.3 137.3 137.6 1378 
93.7 87.8 102.6 114.4 118.6 132.6 103.3 
101.2 103.7 100.7 90.3 88.4 85.3 89.0 esi 
90.7 O48 046 890.9 85.7 83.0 1064 aos 
92.9 88.7 87.9 866 874 S28 S22 90.4 
131.2 142.6 138.7 123.3116.7 100.2 962 


$1.4 83.2 83.4 89.0 114.9 126.1 121.1 o36 
Division, Grain Branch, Production and Mar 


INDEX NUMBERS OF FEED GRAIN PRICES (CORN, OATS, BARLEY AND GRAIN 
SORGHUMS), OCTOBER, 1935, TO SEPTEMBER, 1940-100 


Season Oct. Nov. Dec. Jan. Feb 
1961-62........ 247.6 261.4 272.7 269.1 2645 
1960-61...... 207.6 219.9 232.0 240.3 250.2 
1949-50........ 173.8 173.6 184.0 184.5 185.2 


207.8 201.3 206.6 203.1 183.3 
334.1 344.6 367.0 378.2 319.1 
264.8 210.4 194.8 192.0 200.0 
170.2 172.7 173.6 173.9 174.1 


7 8.2 159.0 
161.1 161.3 172.2 172.6 172.6 
111.9 116.2 126.1 137.2 138.9 
99.8 103.1 109.2 118.2 117.0 
87.8 88.6 85.4 87.3 85.5 
73.6 765 827 866 86.2 
6465 66.8 2.8 68.7 
90.0 78.4 81.3 85.2 82.2 
150.2 253.2 166.2 163.6 163.8 
104.1 88.6 83.1 86.4 88.5 


Compiled by Market News and Services 
keting Administration 


Mar. Apr. May June July Aug. Sept Aver 
256.5 254.7 

246.8 247.4 246.6 236.8 240.6 241.8 243.1 2376 
190.6 2061.5 221.3 211.3 218.6 211.6 210.9 1964 


193.3 197.3 187.5 189.2 192.7 181.3 181.6 193.7 
326.8 326.4 322.3 320.7 284.6 262.2 243.1 319.0 
244.0 248.3 251.1 286.4 294.4 323.3 343.0 263.5 
179.0 178 7 202.1 209.9 293.3 262.8 267.2 204.0 
170.0 166.6 166.2 169.4 170.3 167.8 1683 1663 
172.6 172.8 172.9 172.7 171.1 168.7 164.0 169.6 
146.5 149.8 153.6 156.0 158.3 158.6 160.2 142.7 
116.9 118.0 121.1 119.3 119.2 2184 118.2 1149 
89.2 94.8 98.2 99.4 99.0 100.0 105.8 
86.2 923 96.3 92.4 80.1 896 88.3 86.7 
68.6 70.7 744 74.7 68.1 67.0 81.9 70.8 
81.7 S18 792 796 725 $0.3 
166.6 185.4 183.2 1666 1616 141.0 1306 160.1 


86.4 87.0 85.6 86.9 121.1 156.1 163.4 102.3 
Division, Grain Branch, Proeduction and Mar 
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: & : 1947-48 283.6 283.1 301.9 31 281 
1946-47........ 229.7 254.0 221.6 208.6 197.4 
1945-46........ 165.0 165.2 165.1 165.2 165.2 
f 1944-46........ 164.8 164.6 164.4 164.5 164.8 
1968-44........ 162.6 164.0 164.2 164.2 165. 
1942-43........ 137.1 142.1 162.7 143.9 143.8 
; : 1941-42........ 125.9 127.6 133.9 143.8 143.4 
1940-41. 90.9 999 99.3 98.9 93.1 
98.9 104.5 106.2 106.3 102.7 
7 1938-39 81.7 83.1 87.5 90.2 88 
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Benefits of Quaker Restricted | 
Pullet Feeding Plan Explained | ‘crises svost 15 more eggs a year 


that the plan pays, according to the 
article. In tests with thousands of 


than those grown on full feed. The 


A “restricted feeding pian” for pul- | Gentleman, entitled “Less Feed, birds don’t come into lay until about 
lets developed by Dr. O. B. Kent, di- | Higher Profits.” 
rector of feed research for the Quaker On the restricted feeding plan, pul- | lay bigger eggs, and they are health- 
Oats Co., is said to save poultry farm- | lets are not gorged with mash. From ier and thriftier, it continues. 
ers as much as 50% in feed costs. two to six months of age, they run In developing the feeding method, 

In addition, the system has been | On range and get lots of nourishment | Dr. Kent took a tip from some re- 
ae found to increase production and egg | from grass and bugs. They are fed | search work at the University of 

’ size, reduce mortality in growing | mash and oats in the morning, but | Illinois. It was found that acid in 
flocks and laying houses and produce | only oats in the evening—as much as | stomachs of pups evidently was a pro- 
other benefits, according to Dr. Kent. | they can clean up in 10 minutes, the | tection against disease. He reasoned, 


six months, but from the first they 


The plan, which its developer says | article relates. And on two days each the article relates, that if a chick 
can mean as much as $2 a year more | week, they get no morning feeding— was fed less or less constantly 


NFZ-MIk 


(Nitrofurazone) 
Through comparative tests and by daily 
performance in growers’ houses, nitrofura- 
zone is proving itself a most effective pre- 


vention for coccidiosis when included in 


the ration. It is one coccidiostat that is just 
i = as effective today as it was four years ago. 
It saves time and expense in that it can be 
fed right up to marketing time — it pro- 

| motes better efficiency — does not prevent 


id the building of natural immunity — and 


being a synthetic antibiotic, is effective 


against many bacteria including those that 


inhabit the intestinal tract. 


profit per bird, is described in an | only oats in the evening. there wouldn't always be food pres- 
article in the May, 1952 Country Hundreds of poultrymen have found | ent to neutralize the gastric juices 


ARSANILIC ACID 


(Parajamino phenylarsonic acid) 


After careful research and comparative tests 
on the Dr. Hess & Clark Research Farm, we 
selected Arsanilic Acid as the arsenical to 
be used in this combination because it 
proved to be far less toxic than other 
arsenicals — yet compared most favorably 
from a result standpoint. Furthermore, it 
proved to be highly compatible in combina- 
tion with nitrofurazone, thus assuring no 
interference with the desired results from 
either product. Arsanilic Acid in your feeds 
assures faster growth, even where anti- 
biotics are used — better pigmentation — 
faster and more even feathering — and 
higher feed efficiency. 


and the gizzard would be more acid 
This thinking led to experiments with 
restricted feeding. 

On the plan now in use, the maga- 
zine says, pullets need only 20 Ib. of 
feed to grow to maturity, while on 
full feeding they need 34 Ib. 

Reason Explained 

A feed manufacturer promoting the 
use of less feed obviously may seem 
strange, the article points out. In 
fact, for. many years feed dealers and 
even some Quaker Oats people looked 
on the program as a “cut our own 
throat” idea. 

Dr. Kent explains it in this way: 
“If a chicken man makes money, he 
brags and tells his neighbors how he 
did it or he puts up more chicken 
houses. In the end, you sell more 
feed. And finally, if the poultry in- 
dustry puts out more and better 
chicks and eggs at less cost so public 
consumption goes up, the whole feed 
industry benefits, too.” 


PENNSYLVANIA POULTRY 
MEETING PROGRAM SET 


STATE COLLEGE, PA.—The an- 
nual meeting and poultry field day 
of the Pennsylvania State Poultry 
Federation, held in cooperation with 
the poultry department of Pennsyl- 
vania State College, will be held at 
the college here June 18-19. 

The June 18 sessions will deal with 
the poultry research program at the 
college, consumer preferences, mar- 
keting, diseases, the work of the 
Poultry & Egg National Board and 
with subjects slanted toward the mar- 
ket egg producer, broiler grower and 
turkey grower. The banquet is sched- 
uled the evening of June 18. 

During the field day June 19 tours 
are scheduled to all parts of the 100- 
acre poultry research farm of the 
college’s poultry department. Special 
exhibits on breeding, diseases and 
parasites are being planned. 


Feed Manufacturers 


(Continued from page 1) 


of the AFMA board, presented an 
“industry balance sheet,” listing the 
assets and liabilities of the feed man- 
ufacturing industry. His topic was 
“Present Trends.” 

“The feed industry stands today on 
a higher plane than ever before in 
history,” Mr. Staley said. “Its volume 
was substantially greater in 1951 than 
in any prior year. Its products helped 
produce pound for pound more food 
than has ever before been produced. 
Our major opportunity, however, lies 
in the future, which promises even 
greater need for the service we ren- 
der.” 

The feed business has faced a va- 
riety of problems during the past 
year but probably none more com- 
plex than those which may be ex- 
pected in 1952 and 1953, Mr. Staley 
said. He recommended that feed man- 
ufacturers take stock of themselves 
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and see how well prepared each is 
to answer the coming questions, mar- 
ket and otherwise. 

The AFMA chairman went on to 
outline the feed manufacturing in- 
dustry’s assets and liabilities, taking 
a look-at the industry as if it were 
one huge company taking stock of 
itself. 

Industry Assets 

Industry assets, he said, include the 
following: 

1. A large and growing demand for 
manufactured feeds. 

2. A lively interest on the part of 
college and industry scientists in de- 
veloping and perfecting phenomenal 
ingredients that contribute to the 
value of manufactured feeds. 

3. Strong financial position of farm- 
ers and feed manufacturers. 

4. An increasing flow of manpower 
and talent with the expansion of the 
industry, and a developing program 
to train college men for the industry. 

5. A deeper sense of propriety in 
advertising and merchandising, pro- 
viding greater respectability. 

6. A surge of interest in formulated 
feed for cattle, making possible a 
further extension of the industry's 
market. 

7. Greater efficiency in formulat- 
ing, manufacturing, packaging, dis- 
tributing and utilizing manufactured 


feeds—providing a more secure mar- 
ket. 

8. People’s desire for a higher 
standard of living and thus more 
efficient production of meat, milk 
and eggs. 

With these assets, Mr. Staley said, 
“our opportunity for achievement 
will be limited only by the sound- 
ness of our collective efforts.” 

Against these assets, however, Mr 
Staley posted seven “definite liabili- 
ties, some conspicuous, some incon- 
spicuous.” He listed these liabilities 
and then commented on each in more 
detail. “I trust,” he added, “that the 
year ahead will reflect significant 
success in their extinction or modifi- 
cation.” 

Liabilities Listed 

The liabilities, he said, are: 

1. “Loose and thoughtless credit 
policies that can lead only to in- 
evitable loss of money, customers and 
prestige.” Mr. Staley urged that “we 
tighten up our credit daily; talk sin- 
cerely and earnestly to bankers to 
get them interested in this broad 
field of finance; ¢ncourage other 
financing agencies to learn and en- 
gage in feed financing.” 

2. “Occasional corner-cutting in 
formulation that makes mockery of 
antibiotics, B, and other great dis- 
coveries by using the names but not 
the products in adequate percentages, 
thereby deluding the user and prej- 
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“May we have your offerings?” 


LD 382-2096 MORRISTOWN, TENNESSEE 
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can profit by 80 years of experience— 
80 years of building direct contacts with 
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udicing him against all formula feeds 
and all claims.” 

3. “Abusing the trust of our indus- 
try by use of valuable ingredients 
such as urea beyond guaranteed lev- 
els, thus causing these ingredients 
to remain under a shadow of suspi- 
cion.” 

4. “Fighting for business with price 
rather than quality, a battle no com- 
pany has even won, nor ever will.” 

5. “Burdening the wholesaler, the 
retailer and the feeder with a multi- 
tude of special feeds, more than is 
necessary and too many to be intelli- 
gently sold or fed.” Mr. Staley point- 
ed out that he is fully in favor of ad- 
vance and development, but he 
warned against’ “cluttering up our 
strong, basic line and our clear, con- 
structive story.” 

6. “Operating untidy plants, invit- 
ing trouble and suggesting shiftless- 
ness to our laborers and our super- 
visors.” 

7. “Speculation in buying and in 
contract selling that leads inevitably 
te remorse.” 

“My comments are strictly in a 
spirit of helpfulness and respect,” Mr. 
Staley said. “I have been in a posi- 
tion to see much, and most of what I 
have seen has been good. Remember 
that present trends are under our 
direction. We must control them that 
our industry may continue its prog- 
ress.” 


“lt Seems to Me” 


Walter C. Berger, whose address 
was titled “It Seems to Me,” said he 
has extreme confidence that the in- 
dustry will remain strong and ag- 
gressive. “I fee] we all are fortunate 
that we are part of an industry which 
has such a promising future,” added 
Mr. Berger, who is retiring as AFMA 
president to return to private in- 
dustry. 

However, he continued, the feed in- 
dustry does have plenty of problems, 
both of governmental and of indus- 
try nature. 

Among governmental problems is 
that of price control, he noted. From 
the start, he pointed out, the feed 
industry has not subscribed t6 the 
belief that price contro] was the best 
way to control inflation. But, he said, 
the industry and the association have 
cooperated with OPS, and “even 
though OPS has not reached the same 
conclusions we might have drawn, 
we, as an industry, have gotten along 
fairly well.” 

One of the industry's potential 
problems, Mr. Berger continued, may 


be camouflaged by the volume of 
business the industry is doing. In 40 
out of the last 46 months, monthly 
production has exceeded the same 
month a year previously. January, 
1952, tonnage was up 23% over Jan- 
uary, 1951. February was up 18%, 
March was up 14%, and it was Mr. 
Berger’s guess that April would show 
a gain of 10%. 

“By the time we reach June, we 
will likely see some cutback from last 
year,” he continued. “The main rea- 
son is that June, 1951, happened to 
be a very big tonnage month. It is my 
personal opinion that the feed manu- 
facturing industry will do well if 1952 
tonnage equals the all-time record es- 
tablished in 1951. 

“We have been on a continual up- 
ward swing for four years. Adjust- 
ments in livestock numbers this year, 
may cause some leveling off in the de- 
mand for feed. If this should happen, 
how long will it be before some indi- 
vidual manufacturers resort to such 
practices as already have proven un- 
sound to the individual and injurious 
to the entire industry? 

“How long will it be before the 
sound principles outlined in the Na- 
tional Feed Merchandising Council 
Plan will be forgotten? How soon 
will we start making long-time book- 
ings? At one time practices like these 
nearly ruined the industry. Personally 
I have confidence that the leadership 
within the industry will not allow 
these unsound business practices to 
re-occur.” 


Financial Study Urged 

“So much has been invested in new 
plants, in modernization programs 
and in accounts receivable that I can- 
not leave the association without urg- 
ing each of you to make a thorough 
study, not only of your own finan- 
cial condition, but of the financial 
structure of your distributors and 
dealers,” Mr. Berger said. “I am not 
so pessimistic that I think we're go- 
ing to have a depression tomorrow, 
but my recommendation is just plain, 
sound business at any time.” 

Mr. Berger, in discussing his leav- 
ing his AFMA post, said that per- 
haps he had established too fast a 
pace for himself, but that it has 
been evident to him since the first 
of the year that he could not main- 
tain such a pace until he reached re- 
tirement age. This was one of the 
reasons, he said, why he felt he would 
be much better off, physically, if he 
returned to private industry. He said 
his new work will present an oppor- 


tunity to be of further service to the 
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feed industry. And, he added, he be- 
lieves he will be able to enjoy life 
longer and at the same time get re- 
acquainted with his wife and family 
by not being constantly subjected to 
the pressure of association work. 

Mr. Berger pointed out industry 
advances and production gains and 
noted that much of the increase in 
formula feed use is a direct result 
of nutrition discoveries. 

The industry will continue to grow, 
Mr. Berger continued, and “none of 
the association's constructive ‘pro- 
grams will be halted just because Wal- 
ter Berger is leaving.” Moreover, he 
added, the association still has the 
same men within the industry who 
made progress thus far possible. For 
this reason, he said, he is confident 
that the industry will remain strong 
and aggressive. 

Mr. Berger concluded by express- 
ing his thanks and appreciation for 
cooperation to association members 
and directors, agricultural college 
men, feed control officials, the trade 
press and others. 


Antibiotics in Feeds 


“The Practical Role of Antibiotics 
in Manufactured Feeds” was ex- 
explained by two college nutrition 
experts. Dr. W. M. Beeson, Purdue 
University, discussed the subject as 
it applies to swine feeds, and Dr. W. 
W. Cravens, University of Wisconsin, 
covered the poultry feed end of the 
subject. 

Dr. Beeson, after discussing theo- 
ries of how antibiotics function, sum- 
marized knowledge concerning the 
effect of antibiotics on the growth, 
development and reproduction of 
swine. 

Points in the summary included: 

(1) Experiments have shown that 
the rate of growth and fattening 
of hogs can be stimulated by anti- 
biotics even in the presence of known 
nutrients. Growth rate has been im- 
proved on an average about 20%. (2) 
On well balanced rations it requires 
about 5 to 10% less feed to produce 
a given quantity of pork when anti- 
biotics are used even though feed 
intake is increased. (3) A favorable 
response is obtained from antibiotics 
with hogs fed either in dry lot or 
on pasture. 

(4) Tests have indicated that either 
healthy or unhealthy pigs respond 
significantly to antibiotic supplemen- 
tation. (5) A dramatic response is 
obtained by feeding antibiotics to 
runts and poor-doers. However, even 
antibiotic feeding will not eliminate 
all runts. (6) Antibiotic feeding tends 
to make a group of hogs grow at more 
nearly the same rate and thus makes 
for more uniform weight and condi- 
tion at market time. 

(7) Although more evidence is need- 
ed, it appears that part of the extra 
weight increase from antibiotics is 
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due to greater deposition of fat tis- 
sues. 


Level of Antibiotics 

(8) An antibiotic must be fed at 
adequate levels to produce a biologi- 
cal response. Studies on aureomycin, 
penicillin and terramycin indicate 
that for maximum response, it re- 
quires about 5 to 7.5 milligrams per 
pound of total finished feed to ob- 
tain maximum growth rate and feed 
efficiency. 

(9) For maximum growth rate it 
is necessary to keep antibiotics in the 
ration from the time the pigs start 
eating feed until they reach market 


weight. 
During Pregnancy 

(10) No harmful effects have been 
obtained from feeding antibiotics to 
gilts or sows during the entire period 
of pregnancy. However, there still is 
no significant evidence that antibi- 
otics during gestation will improve 
livability of newborn pigs or their 
resistance to disease. (11) Antibiotics 
are not transferred through the 
mother’s milk in sufficient amounts 
to affect the growth or health of the 
nursing pig. (12) Creep feeding anti- 
biotics to pigs during the suckling 
period will increase the weaning 
weight (56 days) about 5 to 10 Ib. 
more per pig. (13) It appears that 
antibiotics have the greatest bene- 
ficial effect on the pig after it is 
born, rather than during its uterine 
life. 

Protein Sparing Action 

(14) Reports from experiment sta- 
tions have indicated that the feeding 
of antibiotics and B vitamins tends 
to reduce the amount of crude pro- 
tein required for hogs. Fundamental- 
ly, the amino acid requirement has 
probably not changed, but the essen- 
tial nutrients supplied by proteins 
are being provided through other 
means and therefore the amount ol 
protein supplement needed has been 
lowered. It appears that lowering of 
protein content is probably due more 
to the fact that protein supplements 
have been fed in the past to supply 
other nutritional factors in addition 
to amino acids, and therefore it is 
reasonable to believe that if factors 
such as antibiotics and B vitamins 
are supplied from other sources, some 
protein supplement should be spared. 

(15) Research has shown that some 
types of surface active compounds 
will improve the growth rate and 
feed utilization of poultry and swine. 
Preliminary results of tests with 
weanling pigs at Purdue indicate that 
a sufficient increase in growth rate 
can be obtained with a surface ac- 
tive agent (alkyl benzene sulfonate), 
but to date the response is not as 
great as obtained with aureomycin. 
Further research is needed to deter- 
mine whether surface active com- 
pounds have a place in practical hog 
rations. 

Poultry Feeds 

Dr. Cravens, after citing the results 
of experiments, listed the following 
conclusions regarding the use of vita- 
min By and antibiotics in chick start- 
ing and broiler rations: (a) All vege- 
table rations must be supplemented 
with a source of vitamin By. Addi- 
tion of adequate B, may increase 
growth by 10 to 20%. (b) Addition 
of proper levels of antibiotics will in 
general stimulate growth about 10% 
above that obtained with B, supple- 
ments. (c) Antibiotics appear to stim- 
ulate growth by a greater amount 
when added to an all-vegetable ra- 
tion. Larger chicks are produced, 
however, when antibiotics are includ- 
ed in rations containing fish meal or 
fish solubles. Other work has indi- 
cated that this same principle may 
hold when dried whey, yeasts, dis- 
tillers solubles or liver products are 
included. (d) A Connecticut experi- 
ment indicates that, at adequate lev- 
els, penicillin, aureomycin, bacitracin 
and terramycin are equally effective 
in stimulating growth of chicks to 
eight weeks of age. Streptomycin is 
less effective. 

Experiments indicate that uy 
poults respond more dramatically to 


antibiotic feeding but less to vitamin 
B.» than do chickens, continued Dr. 
Cravens. In general, he said, addition 
of antibiotic to turkey poult rations 
increases the growth rate by 20 to 
25% up to eight weeks of age. 

Dr. Cravens said he felt that “we 
should not rely on simplified all-vege- 
table rations supplemented with vita- 
min B, and antibiotics if we wish to 
obtain maximum growth.” He noted 
that such rations are still deficient 
in some unidentified factor or factors. 
Unidentified factors, he said, have 
been reported in fish solubles, fish 
meal, dried whey, liver fractions, 
yeast, distillers solubles and grass 
juice. 


Levels to Be Fed 

Regarding levels of antibiotics in 
chick starting, broiler or poult ra- 
tions, he said it appears that 2-4 
grams of procaine penicillin per ton 
of feed are necessary while 5-10 
grams of aureomycin, terramycin and 
bacitracin are required. 

Dr. Cravens said he believed anti- 
biotics should be included during the 
entire feeding period of broilers. 
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However, for replacement stock, aft- 
er eight weeks, he questioned! the 
need for antibiotics in the ration. At 
the present, he continued, it may be 
that antibiotic feeding to turkeys 
should be continued for at least 12 
weeks. 

It appears, at present, Dr. Cravens 
went on, that the feeding of antibi- 
otics to laying or breeding birds main- 
tained under practical conditions will 
not improve egg production or hatch- 
ability. 

Dr. Cravens also discussed the ar- 
senicals and surfactants briefly. He 
mentioned the chief arsenical com- 
pounds used today and said that they 
appear to stimulate growth about 
the same as the antibiotics. 

More research is needed on the use 
of organic arsenicals in poultry, he 
said, but the early results are prom- 
ising. It must be kept in mind that 
these arsenic compounds are toxic 
when fed at high levels and thus 
directions should be carefully fol- 
lowed. 

Regarding surface active agents, 
Dr. Cravens said that “unless a sur- 


still no substitute for . 


is, too! 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE CATS 

DAIRY BRAND COARSE GROUND 
OATS 


MAKING A SILK PURSE 
OUT OF A SOW’S EAR 


No easier now than it was when the phrase was coined. There's 


DEPENDABILITY 
UNIFORMITY 
INTEGRITY OF PRODUCT 


‘ . so far as the feed trade is concerned. Especially when your 
reputation rests upon them. Our reputation is built on them. Yours 


Our Teletype number is MP 477 


Mixed cars at straight car prices 
Samples on request 


fmm FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STAR BRAND PULVERIZED 
MIXED FEED OATS 

CRESCENT PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CRIMPED 
OATS 


OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
PEARLED BARLEY FLAKES 

(Max. 24% % fiber) 
GLENWOOD BARLEY (pearied) 
STAR PEARLED BARLEY ORTTS 
STEEL CUT DURUM WHEAT 
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For “GRADE A” Quality Eggs... 


There’s real economy in 
feeding Eggshell Brand, for 


two big reasons: 


1. It's @ cheap, available 
source of calcium . . . 
goes right to work mak- 
ing fine shells for high- 
grade eggs. 


2. Eggshell Brand contains 
less waste (fine particles 
and dust, that hens 

won't eat.) 


Highly digestible because it's softened by Ageing 
on the bottom of Mobile Bay. 


Mobile, Ala. 


FLORI-PHOS 


Leads the field 


PHOSPHORUS, CALCIUM and TRACE MIN- 
ERALS on MOST ECONOMICAL BASIS. 


SUPPLIES 
—Now 


1. GREATLY INCREASED STORAGE and MILL FACILITIES. 

2. DEPOSITS CONSTANTLY TESTED BEFORE GOING TO 
STORAGE. 

3. ALL STOCKS BLENDED IN STORAGE TO ASSURE 
UNIFORMITY. 

4. ANALYSIS CERTIFICATE FURNISHED WITH EACH 
CAR SHIPPED. 

5. UNIFORM FINE GROUND. PACKED MULTIWALL 
BRANDED PAPER BAGS. 


FOR BEST BUY—BUY FLORI-PHOS 


Distributors and Salesmen—still Some Open Territories; Particulars by Mail 


WARD FEED CO. 


2274 Board of Trade 408 Corn Exchange 406 Merchants Exch. 
Chicago 4, TH. Minneapolis 15, Minn. St. Louis 2, Mo. 


FEEDSTUFFS—LEADER in its field 


More advertisers use FEEDSTUFFS than any other 
publication in the feed industry 


factive is found wh.ch will give 
growth about that resulting from a 
vitamin B. antibiotic supplement or 
will give the same results in com- 
bination with vitamin B, that anti- 
biotics do, but at a lower cost, then 
I can see no reason to consider using 
such materials in feeds. . . . We 
must let future research guide us in 
designing top quality feeds.” 


Feed and People 


The US. is “at something of a 
crossroads in terms of feed, livestock, 
population and diet,” the feed manu- 
facturers were told. Dr. Herrell De- 
Graff, School of Nutrition, Cornell 
University, pointed out that great as 
the country’s total quantity of feed is, 
“either it is not enough, or we are 
not using it efficiently enough, in 
livestock production. Our animal 
numbers have been built up essential- 
ly to the limits of the feed supply, 
while the population of the country 
has been outrunning the production 
of milk and meat.” 

Although the proportion of the food 
supply available for the domestic 
population has increased, the quality 
of the national diet has not been 
maintained in full, said Dr. DeGraff, 
noting that meat consumption per 
capita was down 11% last year from 
the postwar peak and that milk con- 
sumption was down 9%. “If we are 
to have a larger population, and if 
we are to maintain or upgrade the 
national average diet, we need more 
feed—or more efficient use of feed— 
to produce more animal products,” he 
said. 

Dr. DeGraff said he could not ac- 
cept as such the U.S. Department of 
Agriculture’s “Fifth Plate” story— 
which is the idea that by 1975 the 
population will reach 190 million, that 
there will then be five persons for 
each four now. He explained that 
population behavior is dynamic, with 
birth rates in particular responsive 
to economic conditions, and he said 
that anyone is foolhardy to project 
the rate of growth more than a short 
time ahead. 

Can Produce More 

However, it is clear that for the 
immediate future our population will 
continue to increase at a high rate, 
Dr. DeGraff said. And, “barring 
weather catastrophe, or too much pa- 
ternalistic government, or the failure 
to provide farmers with essential pro- 
duction materials, the food can be 
produced,” he added. 

More feed production is distinctly 
possible in the years ahead, he con- 
tinued, with greater use of fertilizer, 
better types of hybrid corn, improved 
strains of other seeds and other fac- 
tors which may boost production per 
acre. But at least equally impor- 
tant, and perhaps more so, is the 
great potential in increasing the 
quantity of animal product per unit 
of feed still further. 

Dr. DeGraff cited the progress 
which has been made in increasing 
product per unit of breeding live- 
stock, and he noted that no other 
livestock enterprise has begun to 
make as rapid gains in overall effi- 
ciency as have the poultry industries. 
He said the poultry industry has run 
ahead of other livestock for two rea- 
sons: (1) The major cost items re- 
quire cash; no other livestock require 
the same degree of cash outlay, and 
for this reason production of milk or 
beef or hogs has not been forced into 
the same degree of efficiency. (2) 
Poultrymen, since they are typically 
buying their feed, are using commer- 
cially manufactured feeds. Dairymen 
and hog producers, who, to a much 
greater degree use home-grown feeds, 
are not applying the latest feeding 
research to anything like the same 
degree. 

Gains to Be Made 

Dr. DeGraff said hogs are still fed 
too much unbalanced corn ration and 
that the amount of grain concen- 
trates fed to hogs is not producing 
more than 75 to 80% of the amount 
of pork it might produce if better 
management and feeding practices 
were more fully applied. Although im- 


provements have been made in feed 
efficiency, there are still enormous 
gains which can be made within prov- 
en feeding practice if a higher level 
of swine management may be 
achieved on less successful hog-pro- 
ducing farms. He pointed to present 
losses of pork and feed through losses 
in the number of pigs marketed from 
the number farrowed. 

Relatively little improvement in 
feed conversion efficiency has been 
achieved with ruminant livestock, Dr. 
DeGraff said, but research should 
bring greater understanding of ru- 
minants and proportionate gains in 
feed conversion efficiency. In the 
meantime, gains are possible through 
higher calf and lamb crops and re- 
duced death losses. 

How the potentials of more effi- 
cient production may become reali- 
ties is the most outstanding challenge 
facing the animal industry, Dr. De- 
Graff said. It is in part a research 
job, and, in very large part, a job of 
extending what we already know. “It 
is the means by which otr feed and 
population balance can be completely 
solved, however rapidly the popula- 
tion of the country may increase,” 
he said. “But it will require concert- 
ed efforts on the part of all the many 
kinds of businesses and organiza- 
tions which serve agriculture—and 
none of these has a bigger stake in 
seeing the job done than does the 
commercial feed industry.” 


Laboratory Testing 

In covering the subject, “What the 
Laboratory Can Learn About Feed,” 
Dr. F. W. Quackenbush discussed 
“some things which can be done in 
your laboratory as well as in mine 
and which afe important in manufac- 
turing feeds.” Dr. Quackenbush of 
Purdue University is president of the 
Association of American Feed Con- 
trol Officials. 

He listed some of the more impor- 
tant points in feedstuffs analyses, and 
then noted that the real value of 
the feed depends on the sum of all of 
these components, and for this over- 
all evaluation one has to resort to the 
biological test, the feeding of animals. 
He went on to discuss some biologi- 
cal tests in which chick growth was 
used to compare some commercial 
feeds. 

Dr. Quackenbush said tests have 
shown wide differences in the growth 
and feed efficiency which different 
commercial chick feeds are capable 
of producing under identical condi- 
tions. In a test with 27 brands of 
starting mash, more than a two-fold 
difference in average gain was ob- 
tained between the best and the poor- 
est lots of chicks (15 male chicks per 
lot) during a six-week period, he said. 
The feed efficiency, he said, ranged 
from 2.25 to 3.43 lb. of feed per 
pound of gain and the cost per 100 
Ib. of gain from $12 to $21.40. In a 
test with broiler feeds last fall, even 
wider differences in gain were ob- 
served, Dr. Quackenbush reported. 
Feed efficiency ranged from 2.25 to 
3.57 and feed cost per 100 Ib. of gain 
from $9.70 to $20. 


Protein Percentage 
Attempts have been made to relate 
the differences in performance to va- 
rious factors, Dr. Quackenbusly con- 
tinued. While the percentage of pro- 
tein formerly was a fairly good index 
of the performance of a commercial 
chick feed, the indications are that 
this is no longer the case with these 
high-protein chick feeds, he said, add- 
ing that some feeds probably contain 

more protein than is needed. 

(Contifiued on page 65) 


AFMA CONVENTION 
COVERAGE 


The following staff members of 
Feedstuffs covered the proceedings of 
the American Feed Manufacturers 
Assn. convention: Harvey E. Yantis, 
Minneapolis; Wayne G. Martin, Jr., 
New York; and Don E. Rogers and 
Henry 8S. French, Chicago. 
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= Tests and Experience That 


Containing 


GROWTH 


Antibiotics fn The | cod 


AND Prevents coc CIDIOSIS 


"2.75 ib. Broilers In 8Y2 Weeks 
..-Feed Conversion of 2.43!” 


“NITROSAL kept coccidiosis under 
control and gave me 2.75 pound 
broilers in 814 weeks. Feed conver- 
sion was 2.43; profit per bird 25c" 
O. E. Sanders, Sexton City, Texas 


“That Customers 


r Growl 
Faste cole 


poultry buyer says, “Chickens fed NITRO- 
SAL are heavier for their age, have better 
color and general quality” 


Also Prevents Coccidiosis 


NITROSAL also saves your customers money 
by preventing cecal and intestinal coccidiosis. 
Reduces mortality ...and prevents weight loss 
and stunting due to coccidiosis. 


Test Proved—15% Faster Growth Start MIXING NITROSAL or 


For The Above Extensive tests at Dr. Salsbury’s Research 3-NITRO In Your Feed 
Growth Factor Benefits Farm prove that NITROSAL increases 
growth rate by 15%. Faster growth is pro- For Extra Profits 
without rage ce with Vitamin B,, and Antibiotics Powerful advertising campaign brings the 
Coccidiosis Control in the feed. NITROSAL story to your broiler-grower 
Better Quality Broil customers. Send today, for informative pros- 
use etter Quality Broilers pectus on NITROSAL or 3-NITRO Pow- 


NITROSAL not only provides faster growth der. DR. SALSBURY’S LABORATORIES, 
but also better developed broilers. Prominent Charles City, lowa. 


DR. SALSBURY’S 


3-NITRO 


POWDER 


In Your Feed 


complete line 
of poultry medicines 


\ 
| 
\ 
| Better Feather 
Shia” 
A 
| SatsBuRYS 
k 
j 


4 


10——-FEEDSTUFFS, May 10, 1952 


- This is the way we feel about the Feed business: 
It's good to do business with friends! 


Upon this philosophy we've built our whole deal- 
er organization — ard we like to feel that every 
Tuxedo dealer is our good friend. 


Marks the spot where many a promising young 
company failed to make the grade because it 
lacked that one vital component: good hustling 
dealers who believe in the product they sold, and 
who trusted the company they bought it from. 


Each one of the more than 70 years we've been in 
business we've tried to deserve the friendship and 
respect of our dealers. Every feed is an honest 
value; every claim we make in our advertising is 
an honest claim. 


Daily we have evidence that this method of oper- 
ationissound. The friendship between the men 
who sell Tuxed« feeds and the men who make 
Tuxedo feeds—a friendship based on mutual re- 
spect — has built Tuxedo into a great name on 
the farms of America. . 


Once again we say: Thank you, Tuxedo Dealers— 
it’s good to do business with friends! 


THE EARLY & BARIEL CO., CINCINAATI, OHIO 
ur st Tear 


TUXEDO 
For Livestock and Poultry F E E D 


THIS COUPON PAYS BIG! 
Send it NOW with samples of your tags 
with quantities marked on each, and in 
ten days you'll learn hew the “tags 
that talk" ore turned inte money-severs 
ond salys-mokers for ever 400 brands 


Gou» 


wher 


and 
heeds 


251 MAIN STREET - BUFFAL 
Division of BAKER, JONES, HAUSAUER & SAVAGE, INC. 


DEHYDRATED BREAD CRUMBS 
Will Replace Expensive Wheat and Corn Flakes 
Investigate Sauings 
THE FARMER BOY FEED CO. 


1150 BROADWAY Franklin 4-1743—4-3459 HEWLETT, LI., N. Y. 


Texts of OPS 


Interpretations 


WASHINGTON — The Office of 
Price Stabilization recently issued 
three interpretations dealing with toll 
crushing of flaxseed and ceiling prices 
of linseed oi] meal distributors and 
feed manufacturers. (A story on the 
regulations appeared in the May 3 is- 
sue of Feedstuffs, page 4.) 

Here are the texts of the interpre- 
tations: 

¥ 


TITLE 32A—NATIONAL DEFENSE, 
APPENDIX 


Chapter I1l—Office of Price Stabili- 
zation, Economic Stabilization 
Agency 

(General Ceiling Price 
Interpretation 51) 

General Ceiling Price Regulation 
Int. 51—Toll Crushing; When Con- 
sidered an Evasive Practice 

(Sec. 18) 


It has been brought to the attention of 
the Office of Price Stabilization that cer- 
tain processors of flaxseed are currently en- 
gaged in a practice described as follows: 

A buyer who desires to purchase a ton 
of linseed oil meal applies to a crusher. 
The crusher buys flaxseed on the market 
and sells it to the buyer at the current 
market price. The crusher then processes 
the flaxseed for the buyer at a fixed fee 
per bushel, guaranteeing to furnish the 
buyer a specified quantity of linseed meal 
and oil for each bushel of flaxseed proc- 
essed. Finally, the crusher requires the 
buyer to sell him the oil resulting from 
the processing at a specific price per pound 
For example, if the buyer desires a ton 
of linseed oil meal he is advised by the 
crusher that 62.632 net bushels of flaxseed 
will be required. The crusher sells the re- 
quired amount of flaxseed to the buyer at 
current market prices, which we will as- 
sume for the purposes of this example to 
be $4.14 per net bushel at Minneapolis. (56 
gross bushels at 6% dockage are necessary 
to make 52.632 net bushels.) The crusher 
subsequently processes the flaxseed and 
charges the buyer 45¢ per gross bushel for 
the processing. Thus, the buyer pays 562.632 
x $4.14 or $217.9¢ for the flaxseed plus 56 x 
45¢ or $25.30 for the processing charge. a 
total of $243.10 for the flaxseed and the 
erushing charge for one ton of linseed oil! 
meal. The buyer is guaranteed a yield of 
20 Ib. of ofl per net bushel of flaxseed 
Processed which the crusher has agreed to 


purchase at 16.6¢ ib., fob. the crusher’ 
plant. 62.632 net bushels yield 1,062.64 Ib. 
of oil. Thus, the buyer is credited with 
1,052.64 Ib. 6f oj] at 15.6¢ or $164.21. If the 
amount of this credit is deducted from the 
total amount the buyer has paid for flax- 
seed and processing service the result is 
$78.89. Thus, in effect, the buyer has paid 
$78.89 for a ton of meal which exceeds the 
crusher’s ceiling price for linseed oil meal. 

Bona fide toll crushing, om the other 
hand, operates substantially in the follow- 
ing manner: The person for whom the 
crushing is to be done buys flaxseed in the 
open market and has it shipped to himself 
in care of the crusher’s mill. The flax- 
seed is unloaded at the crusher’s mill and 
is stored in a special bin, the identity of 
the seed so delivered being preserved 


throughout the entire transaction The 
crushing mill is completely emptied of 
other flaxseed and then the flaxseed to be 
toll crushed is processed. The entire quan- 
tity is put thPough the mill and the actual 
output of linseed oil and meal from this 
operation is kept in separate storage facili- 


ties. Both the meal and oj] are delivered 
to the person for whom the seed was 
crushed or to his order 

The practice in which some cfushers 
are currently engaged is conducted under 
the color of this bona fide toll crushing de- 
scribed in the preceding paragraph. Never- 
theless, it constitutes a violation of OPS 
regulations. Specifically, the practice is a 
violation of Sec. 18 of the General Ceiling 
Price Regulation because it is designed to 
permit, and has the result of permitting, 
the crusher to obtain a price for linseed 
oil meal in excess of his ceiling price. It 
is an established fact that the actual yield 
of any designated number of bushels of 
flaxseed cannot be predetermined. By guar- 
anteeing a specific amount of output for 
a specific number of bushels, regardless 
of actual yield, the processor is, in effect, 
selling meal rather than his service of 
crushing, and selling it in excess of his 
ceiling price. 

Other aspects of the transaction may, in 


fact, constitute evasions of ceiling price 
regulations, but in view of the conclu- 
sion reached above and in the absence of 


more detailed factual data, it is not nec- 
essary to go into these other aspects. 
(Sec. 704, 64 Stat. 816, as amended; 50 
U.§& C. App. Sup. 2154.) 
HERBERT N. MALETZ, 
Chief Counsel, 
Office of Price Stabilization 


v 
TITLE 82A—NATIONAL DEFENSE, 
APPENDIX 
Chapter I1l—Office of Price Stabili- 
zation, Economic Stabilization 
Agency 
(General Ceiling Price Regulation, 
Interpretation 52) 
General Ceiling Price Regulation 
Int. 52—Increased Costs to Distribu- 
tors; Absorption (Sec. 11 (c) ) 


The attention of the Office of Price Sta 
bilization has been brought to the fact 


WENGER ENGINEERING 
DOES IT AGAIN!! 


Molasses Pellets from 
Now! your hard type mill— 


The pump shown here, photo’ 2, delivers the most accurate 
uniform stream of molasses of any pump on the market, 


You set the pump to a given stream instead of setting a valve. 
Note that in Photo 1 the end plate is off the pump to show 
construction and how it operates. Photo 3 shows how the 
pump rotor and shaft operate inside an eccentric shaft that 
moves only when more or less liquid is wanted. Attach two 
to four pumps to this Wenger 100 Series tank and each of 
your pellet mills has its individual motorized molasses feeder. 


Write Today for Full Details 


with the new series 100 
package unit equipped 
with this famous Wen- 
ger metered flow pump. 


Photo 2 Phote 3 


Photo 1 


Circulars available on this and other Wenger Products. Hi- 
Moiasses Pellet Mills and Molasses Feed Mixers—Feed Grain 
Steamers—Bulk Feed Bodies—Pellet Coolers. 


WENGER MIXER CO. 


SABETHA, KANSAS 
World’s Finest Bulk Delivery and Mixing Equipment 
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that some distributors of linseed of] meal 


who are currently having flaxseed toll 
crushed for them have apparently misun- 
derstood the provisions of Sec. 11 (c) of the 
General Celling Price Regulation. Sec. 11 
(ec) of the General Ceiling Price Regulation 
Provides for nereases in ceiling prices for 
distributors of commodities listed in Sec. 11 
(a), or products processed from them, when 
the cost of current customary purchase 


of a commodity listed in Sec. 11 (a), or @ 
product processed from it, exceeds the high- 
est price incurred or paid for it during the 
base period 

listributor who currently as distin- 
guished from his customary method of pur- 


chasing, obtains linseed oj] meal by having 
flaxseed toll crushed for him in a bona fide 
toll & operation (see GCPR Int. 51), 


eannot adjust his ceiling price to reflect 
the increase in cost for obtaining linseed 
oll meal which is caused by toll crushing 
because (1) obtaining linseed oil meal 
through toll crushing is not his customary 
method of purchase, and (2) he is not pur- 
chasing a commodity when he has flaxseed 
t rushed for him but is purchasing a 
service. Thus, the distributor must obsorb 
the ir ase in st 

(Sec. 704, 64 Stat. 816, as amenfed; 60 


U.8.C. App. Sup. 2154.) 
HERBERT N. MALETZ, 
Chief Counsel 
Office of Price Stabilization 
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TITLE 82A—NATIONAL DEFENSE, 
APPENDIX 
Chapter I1l—Office of Price Stabili- 
zation, Economic Stabilization 
Agency 
(General Ceiling Price Regulation, 
Interpretation 2 to Supple- 
mentary Regulation 7) 
GCPR, SR 7—Processors of Manu- 
factured Feeds 
Int. 2—Mixed Feed Manufacturers; 
Increased Costs Due to Toll 
Crushing; Absorption 


It has been brought to the attention of 


the Office of Price Stabilization that manu 
facturers engaged in the mixing of feeds 
consisting in part of linseed oil meal, who 
are currently having the linseed oil meal 
they us ust them, have been 
adding v se in their costs of linseed 
1 me au by crushing to the 
e feeds under 


7 to the General 


prices is not 


In the event that the mixed feed manu- 
facturer must pay rf for the linseed oll 
meal he has obtained by a bona fide toll 
crushing operation (see GCPR Int. 61) than 
the celling price of his most recent pur 
chase, he must bear the increase, because 
the mixed feed manufacturer is not pur 
chasing linseed ofl meal from the toll crush 
ing processor but a service 

(Sec, 704, 64 Stat. 816, as amended; 50 
U.s.C. App. Sup. 2154.) 

HERBERT N. MALETZ 
Chief Counsel 
Office of Price Stabilization 
NEW FEED MILL 
JANESVILLE, WIS.—-Preliminary 


work in the program of the Rock 
County Farm Bureau for a new feed 
mill here has been started with grad- 


A GRAINS ® FEED 
INGREDIENTS 


H. V. NOOTBAAR & CO. 


890 S ARROYO PARKWAY 
PASADENA 2. CALIF RYon 1-849) 
465 Cavtornia St San Francises 4 Cait 2.9022 
ACTION EXPERIENCE INTEGRITY KNOWLEDGE 


ing operations of the site on Arch 
street. The new mill and grinding 
facilities will be housed in a 40 by 
170 ft. structure. A contract for en- 
gineering and architecture has been 
let to William C. Baker and Associ- 
ates of Janesville. 


ELEVATOR SUPERINTENDENTS 
PLAN VISIT TO FEED MILL 


CHICAGO — The Chicago chapter 
of the Grain Elevator & Processing 
Superintendents (formerly Society of 
Grain Elevator Superintendents) 
plans to visit the ultra-modern Hon- 
eggers’ & Co., Inc., feed mill at Fair- 
bury, IIL, May 17 for the chapter's 
next get together. 

The Honeggers’ plant was ‘selected 
for an inspection tour because of its 
push-button operation, according to 
Dale E. Wilson, Northwestern Malt 
& Grain Co., Chicago, president of 
the chapter. It is thought that the 
unique methods employed in bulk, 
pelleted and finished materials han- 
dling, storage, weighing and process- 
ing, which virtually eliminates the 
human element, will be of interest 
to all segments of the trade. 

The all-day tour will include the 
bulk feeding houses, the Pig Pop- 
pery, egg grading station and other 


points. Bernie Kline, plant superin- 
tendent, will be on hand to answer 
questions. Ed Dickey, vice president 
and general manager of Honeggers’, 
will be host to the visiting superin- 
tendents. 

Another outing is being planned 
for the group, this time for June 20 
at the Navajo Country Club, Chicago. 
Lloyd Forsell, Albert Schwill & Co., 
is in charge of the annual event. At 
this meeting is scheduled the annual 
business meeting, election and instal- 
lation of officers, golf tournament, 
and ladies’ luncheon and card party. 


H. E. DENNIE APPOINTED 
TO NEW CHASE BAG POST 


CHICAGO-—H. E. Dennie, formerly 
Chicago sales representative for 
Chase Bag Co., has been appointed 
sales manager of the firm's Philadel- 
phia branch territory. The promotion 
was announced from Chicago by R. 


PERMANENT MAGNETS 


Highest Quality 


JOHN J. WOODS and SONS 
Board of Trade Bidg., Kansas City, Mo. 


N. Conners, vice president and gen- 
eral sales manager, who said that Mr. 
Dennie’s new assignment will include 
the direction of sales in 11 eastern 
states. 

The transfer of E. S. Elgin from 
the Chase Philadelphia branch to the 
Chicago general sales office has been 
announced by company officials. Mr. 
Elgin, a former naval officer and 
Missouri University graduate, had 
handled East Coast specialty prod- 
uct sales for Chase until his transfer. 
In his new duties, he will direct the 
sales and promotion of crinkled pa- 
per, polyethylene and waterproof 
products. e 


MILLING 


INC. 


Phone 160 or 166 


GROUND GRAIN &§ GRAIN PRODUCTS 


FEEDING ROLLED OATS 
FOR SALE 


WOOD GRAIN COMPANY 


MOVILLE, 


Bh Alfalfa 


BILL MERRITHEW CO. 


42 PLYMOUTH BLDG. MINWEAPOLIS 1, MINH. 
: PHONE: Li MP 4% 


( 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CQ, 
12602 American Bldg. 
SEATTLE 4. WASH. 

410 Lewis Bldg. 
PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME GOES ON 


WHY YOUR DAIRY CUSTOMERS 


THESE PONT FLY SPRAYS 


y tw | contain the only residual-type (long-lasting) fly killers approved by the 
U. S. Department of Agriculture for use on milk cows and in dairy barns. 


\ Less work to control flies . .. save time and bother of daily sprays. 


Keep milk production up, keep bacteria count down. 


@ Kills flies on cows whether in 
the pasture or in the barn. Kills 
lice, fleas and mosquitoes, too. 


@ One spray usually controls in- 
sects 2 to 3 weeks. 


@ Approved . . . contains meth- 
oxychlor, the only residual fly 
killer approved by U.S. Depart- 
ment of Agriculture and Food 
and Drug Administration for use 
on milk cows. 


@ Comes as concentrated wet- 
table powder easy to mix with 
water for spraying. Several 
handy sizes. 


houses. 


dairy barns. 


Dairymen need both for economical, safe fly 
control. See your distributor for Du Pont Dairy 


Cattle Spray and Dairy Barn Insecticide. Or 
write Du Pont, Grasselli Chemicals Dept., Wil- 
7 Delaware. 


mington, 


@ Kills flies and mosquitoes in 
and around barns and milk- 


@ Two or three sprays do the 
whole season's job. 


@ Contains methoxychlor and 
lindane, the only residual fly 
killers approved by U.S.D.A. 
and other authorities for use in 


@ Comes as wettable powder 
easy to mix with water for sprays. 
Several convenient sizes. 


RES. U.S. 


080% 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 
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April 1 Stocks of Corn Below 
— 1951 at 1.5 Billion Bushels 


pared with 218,378,000 on Jan. 1. 
Holdings were about 13 million bush- 
els less than on April 1, 1951, but 
were the highest April 1 stocks on 
record except for that year. 

Flaxseed stocks April 1 amounted 
to 20,338,000 bu., the smallest for that 
date in four years. 

The last official figures available on 


corn disappearance show that for the 
April-September period of 1949 more 
than 1.1 billion bushels were con- 
sumed. If that rate is maintained 
for the same period of this year it 
would indicate that the corn carry- 
over as of Sept. 30 would be approxi- 
mately 425 million bushels. 

However, trade observers are not 
inclined to follow the government 
statistical chart this season, believing 
that the rate of disappearance will 
not follow the pattern of the heavy 
feeding of other years. These trade 
observers predict a sharp cutback in 
Ps, swine, particularly the spring crop, 
ae and also forecast later farrowing of 


sows th zh the 
MILWAUKEE FEED & GRAIN CO. wok mere 
FEED ME RCHANTS clearly the outlook for the 1952 corn 
crop. Likewise, there are strong signs 
WE SPECIALIZE IN 
BREWERS GRAINS and MALT SPROUTS 


that the poultry crop will be cut back. 

These observations appear to be 
Phone Broadway 2-6289 Teletype MI-167 
741 N. Milwaukee St. Milwaukee 2, Wis. 


WASHINGTON — U.S. stocks of | 
corn in all positions April 1 totaled | 
1,526,572,000 bu., according to the | 
government's quarterly report. This | 
total compares with April 1 stocks 
of 1,850,216,000 bu. in 1951 and 1,- 
941,535,000 bu. in 1950. 

April 1 holdings of soybeans in all 
positions totaled 129,625,000 bu., com- 


based largely on the unfavorable or 
less favorable feeding ratios which 
are showing up. 

Another supply factor which must 


UALITY CONTROL 


It is important to the customer as assurance that 
the feed will produce the desired results. 


It is important to the dealer as a means of having 
satisfied customers. 


It is important to us because the enjoyable repu- 
tation of SECURITY FEEDS for productiveness has been 
built through quality — maintained through quality 
ny control. That’s why SECURITY FEEDS are grow- 
ing in popularity in the growing South. 


999999999999 


| WSJERSEE Co. 


be watched in calculating the corn 


carryover is the imports of feed 
grains from Canada which are likely 
to be consequential, according to 
trade estimates. 

While the USDA report showed 
294 million bushels held in its own 
bins as of April 1, 1952, a specially- 
prepared report from USDA for the 
period ending March 25, 1952, dis- 
closed that CCC owned in country 
positions 350 million bushels, and this 
total did not include corn resealed 
from earlier crops on farms. 

This same special report revealed 
that sales of CCC corn since Jan. 1, 
1952, through March 25 were approxi- 
mately 14 million bushels. Total sales 
of CCC corn since Oct. 1, 1951, 
through March 25, 1952, amounted to 
53.7 million bushels. This report dis- 
closed that as of March 25, 1952, to- 
tal CCC stocks of corn amounted to 
nearly 400 million bushels, obviously 
the current major market factor and 
a fairly certain damper to any spec- 
tacular rise in corn prices unless new 
crop conditions develop unfavorably. 


Confirms Report 

The report on U.S. grain stocks 
lends confirmation to the previous 
Wheat Situation Report estimate 
that the wheat carryover as of July 
1, 1952, will approximate 270 million 
bushels. The major remaining unre- 
solved question is the division of these 
stocks between the government and 
the free market, and the best guess 
is that wheat held by the government 
may be the smaller part of the total. 
The best estimate now available is 
that the government wili own or con- 
trol about 125 million. 

According to last week's report, 
wheat in all positions as of April 1, 
1952, totaled 521 million bushels. (See 
accompanying table.) With domestic 
food use running at about 40 million 
bushels monthly, it is seen that an- 
other 120 million bushels can be sub- 
tracted for the remaining three 
months of this crop year. Exports for 
these three months will run close to 
a million tons each month, and about 
15 million bushels will disappear for 
feed or industrial uses. This would 
reduce the carryover to the 270-280 
million bushel level. 

Farm Portion Larger 

The farm holding of wheat as of 
April 1 was larger percentagewise 
than a year ago. This year the farm 


TURN MOISTURE DISCOUNTS 
INTO PROFITS WITH AN... 


GRAIN 
DRYER 


ARID-AIRE 


 ARID-AIRE MFG. co. 


3981 ZARTHAN AVENUE « MINNEAPOLIS 


..it's wise to 
JERSEEize.. 


| with JERSEE VITAL-MIN 
eeee 


Builders of Vitaminized and 
eralized concentrates since 1922. 


| | 
| 
| 
q 
SECURITY MILLS, INC., KNOXVILLE ‘1, TENNESSEE | 


J. W. Kuske 


JOINS NEW ENGLAND — J. W. 
Kuske has been appointed nutrition- 
ist to assist in the marketing of Gor- 
ton’s Al-Fish blend, fish meal and fish 
solubles, it has been announced by 
W. M. Andersen, general manager, 
New England By-Products Corp. Mr. 
Kuske was graduated from Rutgers 
University in 1941. For six years he 
was employed by The Borden Co., 
where he become head of the Ration 
Ayd nutritional service department. 
Prior to joining New England By- 
Products, Mr. Kuske was with Chas. 
Pfizer & Co, technical service depart- 
ment. 


wheat stocks were about two fifths 
of the total supply, while as of last 
year they were two sevenths of the 
total. 

Comparison this year with last 
shows that the holding of commer- 
cial stocks at elevators is about the 
same percentage of the total supply. 


Canadian Stocks Large 

WINNIPEG — Stocks of Canadian 
wheat in all positions March 31, 1952, 
totaled 465,900,000 bu., according to 
the Dominion Bureau of Statistics. 
This is 100 million bushels greater 
than the comparative total a year 
ago, and more than 45 million bushels 


for personal service: 


> WALSH GRAIN CO. 

1002 Flour Exchange Lincoln 0678 

MINNEAPOLIS 15, MINN. 


WITAMIN 
OILS 


Genero! Offices 4800S Richmond, Chicago, 


v Alaska Fish Oil Extractors, Inc. 
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greater than the 10-year average of 
420 million bushels. 

With the exception of flaxseed, all 
other grains were above the 10-year 
average. The coarse grain totals as 
at March 31, with last year’s figures 
in parentheses, follow: oats 318,800,- 
000 (229,900,000), barley 196,300,- 
000 (111,000,000), rye 13,800,000 (10,- 
900,000), flaxseed 6,000,000 (3,000,- 
000). The 10-year average for the 
above grains follows: oats 194,600 
000, barley 81,600,000, rye 9,100,000, 
flaxseed 6,700,000. 

The survey showed that 45% of the 
estimated 1951 crop was still on 
farms, and amounted to 251,900,000 
bu. This did not include wheat still 
in fields and waiting harvest March 
31. Only 5,099,000 bu. of Canadian 
wheat were located at U.S. points, 
and much of this was held in ‘bond 
for drying at Duluth-Superior. 

A year ago, the March 31 total 
showed 161,400,000 bu. of wheat re- 
maining on farms, while the 10-year 
average is 156,031,000 bu. 


PIEHL’S 
ALFALFA MILL 


BLISSFIELD, MICHIGAN 


—Dealer in— 


Dehydrated and Suncured 
Alfalfa Meail—Hay & Straw 


when you add Lime Crest MICO Trace 
Mineral Pre-Mixes to formula feeds 


You can be sure that your formula Crest Blending Process assures uniform Whet Are 
feeds really contain adequate amounts distribution. So buyers of your feeds MICO 
of the vital trace minerals Manganese, can be sure that the health and produc- v o 
Iron, Iodine, Copper, and Cobalt. You tivity of their poultry and animals can- Pre_Mines? 


A taborotery controfied, 
exctusive process blend 
of the following essential 


not be impaired by borderline defi- 
ciencies of these vitally important trace 
mineral elements. 


can be sure, because the Lime Crest 
Control Laboratory rigidly governs 
MICO quality and the exclusive Lime 


AND YOU PROFIT, BECAUSE... 


First, Lime Crest MICO Pre-Mixes are economical to use. And because they 
produce superior feeds, they help increase your volume. It’s as simple as that. 
Available in standard and custom-blended formulas. 


troce minerols in time 
Crest Calcite Plowr 
anganese—.2 to 10% 
for calcium metab 
oliem, growth 
lodine—.01 to 5% 
for normal thyroid 
function 
Iron—.1 to 5% 
for producing rich 
red blood 
Copper—.01 to 5% 
for utilization of iron 
Cobalt—.002 to 1% 
for maturing of red 
blood celis 
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A Brand to Remember 


WHEN BUYING ALFALFA MEAL 
EITHER DEHYDRATED OR SUNCURED 


VALLEY GREEN is always uniform, 

always top quality. It is obtained 

from the productive fields of the fa- 

mous Nebraska Platte Valley right at 
our plant sites. 


NEBRASKA 
ALFALFA FARMS, INC. 


Offices 


LEXINGTON, NEBRASKA 
PHONE 149 


Plants Located at Darr, Neb. 
Jack Dillard, Manager 


MEMBER OF AMERICAN DEHYDRATORS ASSOCIATION 


Antibiotic Pellets 
Boost Growth 


FAYETTEVILLE, ARK. — Anti- 
biotic pellets implanted beneath the 
skin of weanling pigs have proved 
effective in growth stimulation, ac- 
cording to a report of an experi- 
ment at the University of Arkansas. 
The experiment has important im- 
plications in the study of the growth 
effects of antibiotics and the man- 
ner in which these effects are 
achieved. 

Oral administration of antibiotics 
to weanling pigs has occasionally 
shown a variable growth response, 
which has been attributed to some- 
thing that may have prevented the 
antibiotics from being absorbed from 
the digestive tract. To circumvent 
this possibility the Arkansas experi- 
ment was designed to test the effec- 
tiveness of the antibiotic whem im- 
planted beneath the skin for slow but 
direct absorption. Previous evidence 
with intermittent injections of anti- 
biotics had shown that injected baci- 
tracin improved growth of chickens 
and penicillin increased growth of 
weanling pigs. 

Show Weight Gain 

In this Arkansas experiment, a 
1,000-unit dose of bacitracin was im- 
planted under the skin at the base 
of the ear when the nursing pig 
was two to five days old. When 
weaned at 56 days of age, the group 
that received the bacitracin weighed 
an average of three pounds more than 
those not treated. This was an 11.3% 
weight advantage. 

All other conditions were constant 
in the controlled experiment. Both 
the treated and untreated pigs came 
from a number of different litters 
among three breeds—purebred Du- 
roc, purebred Poland China, and a 
Duroc-Poland China cross. All sows 
were fed a ration of corn, soybean 


— 


Under Skin 
of Weanling Pigs 


oil meal, wheat bran, ground oats 
and minerals (ground limestone, bone 
meal and salt). The pigs, in addi- 
tion to sow’s milk, had access to 
lespedeza pasture. 

The men who conducted the re- 
search were P. R. Noland, D. L. 
Tucker and E. L. Stephenson, all of 
the College of Agriculture animal 
industry department. They also treat- 
ed other pigs with larger amounts of 
bacitracin. These made smaller gains. 
The pigs implanted with two pellets 
gained only 4.2% more than the un- 


treated pigs, and those receiving four. 


pellets gained only 5.1% more than 

the control group. The researchers 

did not try to explain this apparent 

contradiction, but did say that the 

larger doses of the antibiotic may 

have had a toxic effect on the pigs. 
207 Pigs Used 

In all, 207 pigs made up the ex- 
periment: 56 were given 1,000 units 
of bacitracin, 44 were given 2,000 
units, 48 were given 4,000 units, and 
59 pigs were left untreated. When 
weighed upon weaning at 56 days 
of age, the 1,000-unit group aver- 
aged 29.02 Ib., the 2,000-unit group 
averaged 27.18 lb., the 4,000-unit 
group averaged 27.40 lb., and the un- 
treated group weighed an average 
of 26.08 Ib. 

While no cost studies were car- 
ried on in connection with the test, 
it is obvious that the use of baci- 
tracin was profitable. The 3 Ib. 
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additional weight would result in 
about a 60¢ increase in the selling 
price of the pig. The cost of the 
pellet is reported to be slightly un- 
der 10¢. Implanting the pellet is a 
simple operation which affords a 
method of obtaining growth from 
antibiotics when pigs are subsisting 
entirely or chiefly on sow’s milk. 

Dr. Noland reported that the re- 
search is being continued and expand- 
ed. Tests are now under way with 
older pigs to determine whether baci- 
tracin will continue to stimulate 
growth after weaning. ° 

The first phase of the research 
with newly-born pigs has been pub- 
lished in Arkansas Experiment Sta- 
tion Report Series 34, entitled “Sub- 
cutaneous Implantation of Bacitracin 
in Pellet Form to Stimulate Growth 
of Suckling Pigs.” Copies are avail- 
able by writing to: Bulletin Office, 
College of Agriculture, Fayetteville. 


ICC REJECTS PROBE OF 
GRAIN HANDLING COSTS 


WASHINGTON — The Interstate 
Commerce Commission has rejected a 
plea by Baltimore and Philadelphia 
port interests to open a new inquiry 
into terminal costs of handling export 
grains through these two ports and 
New York. 

The request to ICC was part of the 
effort by Baltimore and Philadelphia 
to maintain lower rail freight rates 
than northern Atlantic ports on cer- 
tain types of export grains. A hearing 
is pending on the freight rates of 
Great Lakes grain moving to eastern 
seaboards. 


MACHINERY MANUFACTURERS 


TO MEET JUNE 29-JULY 2 


NEW YORK—tThe Grain Process- 
ing Machinery Manufacturers Assn. 
will hold its midyear meeting June 
29-July 2 at The Northernaire, Three 
Lakes, Wis., according to an an- 
nouncement from Raymond J. Wal- 
ter, executive secretary, New York. 

Topics to be discussed will include 
controlled materials allocations, price 
and wage stabilization, trade rela- 
tions, labor relations, public relations, 
foreign trade, membership and tech- 
nical engineering problems and ad- 
vancement. 

Group sessions on various product 
classifications are planned where 
member interest is sufficient. Sug- 
gested classifications include convey- 
ors, dust collectors, attrition mills, 
feed mixers, corn cutters, dryers and 
coolers, feeders, harfimer mills, mag- 


You Can Count On 


© Quick Service 


Troce Mineral Premixes .. . lodized-Mon- 
gonesed Colcium (ony desired level)... 
Mongenesed Calcium (ony desired level) 
... Bectro (free-flowing) Calcium... Pellet 
Machine Colcium...Regulor (plain) Colcium 
..Dustiess (plain) Colcium...Shelimaker Cal- 
cium Grit..G-220 Riboflavin Supplement... 


Write — Wire—Phone 
Calcium Carbonate Co. 


CHICAGO 6, TLL «CARTHAGE, MO. OMAHA, WEBRASEA 
222 © Adem tes 409 125 


netic separators, pellet mills, grain 
cleaners, roller mills and sifters. 

The program is being developed to 
allow enjoyment of recreation facili- 
ties of The Northernaire as well as 
to provide association activities and 
services of value. The time sched- 
uling of activity committee meetings, 
group session meetings, board of di- 
rectors meeting, the general asso- 
ciation meeting and the recreational 
program are now being arranged, Mr. 
Walter said. 


MANY AT OPENING OF 
ARKANSAS FEED STORE 
DARDANELLE, ARK.—The for- 
mal opening of the Clement-Byrd 
Feed Co. store here recently attract- 
ed an overflow crowd. The firm ad- 
vertised that it would give away 


3,000 baby chicks at the affair, but 
before the day was over an additional 
2,100 were ordered and distributed. 
One feature of the store is a display 
window in which a flock of Vantress 
chicks are being grown. 


Guaranteed to 
Contain 45% 
Pure Cane Molasses 


Uses only 25% of its value 

to do a fine gross siloge 
preserving job. Retains 75% of 
this feeding valve os on extra 
benefit for livestock most preserv- 


‘Continental Backs 
Search for Quick 
Wheat Insect Test 


KANSAS CITY—The Continental 
Grain Co. is sponsoring a research 
project at the Midwest Research In- 
stitute, Kansas City, to discover a 
quick method for determining insect 
infestation in wheat. The grain com- 
pany has provided a fund of $2,000 to 
the institute for study of this subject. 

In a letter of transmittal to Dr. 
C. N. Kimball, head of the Midwest 
research organization, George A. 
Kublin, vice president and Kansas 
City manager of the Continental firm, 
pointed out that an accurate and con- 
venient method is needed for detect- 
ing and measuring insect contamina- 
tion of grain. 

“The determination must be made 
within a few minutes because the 
present method of visual examination 
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4 for presence of weevil requires too 


much time to be useful at the coun- 
try elevator level,” Mr. Kublin said. 
“If some quick method can be found 
it will enable country buyers to pur- 
chase wheat with confidence.” 
Under the new standards now in 
use by the Food & Drug Administra- 
tion, the appearance of three exit 
holes in kernels in a 100 gram sample 
of wheat is sufficient to indicate prob- 
able presence of sufficient unseen in- 
terior weevil damage to make the car 
unfit for flour milling and subject it 
to possible condemnation to feed use 


GREATEST DOLLAR VALUE 
Corn has the greatest dollar value 
of any crop grown in the US. 


G.W. NOEL & CO. 
FEED INGREDIENT BROKERS 
ALFALFA MEAL SPECIALISTS 
BILL NOEL 4 KAY SURWELL 
Phone ENdicott 5511 
P.O. Box 7045 Kansas City, Mo. 


Y SWEET MIXING FEED 
MAKES GRASS SILAGE BETTER 


...means EXTRA TONNAGE for you 


and extra sales for you. 


Here’s a dry molasses feed that’s easy-to-handle. Pours 
freely from the bag in any weather without caking. 
Arcady Sweet Mixing Feed preserves the quality of silage 
by creating a healthy fermentation. Prevents losses due 
to excessive wilting. Cures high moisture crops properly. 
Write for complete information about Arcady’s 

Grass Silage Program. It can mean extra tonnage 
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RED 


“AUBREY’S RED A” HAS 


HERE'S 
WHY! 


Serving the Ohio 
Valley and the 
South Since 1898 


3. 


JUST WHAT WE SOUTHERN 
FEED DEALERS NEED... 


PRICED RIGHT. RED A prices get 
down to brass tacks. No fancy frills. 
Quality that ranks with the best and 
priced so feeders can profit. RED A 
feeds are priced to sell and do. 


MADE RIGHT. Modern up-to-date 
formulas of proven merit. Ingredients 
carefully selected and tested. RED 
A feeds get results! 


DELIVERED RIGHT. Excellent mill 
location to serve the Ohio Valley and 
the South without expensive out-of- 
line hauls. Mixed car service avail- 
able with millfeeds, proteins, etc. Save 
money on inventories with A 
extra service. 


AUBREY 


FEED MILLS 
LOUISVILLE 4, KY. 
the Great 


@ WE ALSO OFFER COMPLETE MIXED CAR SERVICE * GRAIN e 


Wisconsin Dealer Finds Profit 
in Turkey Marketing Campaign 
By Al P. Nelson 


MADISON, WIS. — Developing a 
market for a poultry product, re- 
quires a lot of planning, pioneering 
and merchandising, but is very profit- 
able. So states Maurice Klinke, owner 
of Klinke’s Hatchery, Monona, Wis., 


| near Madison, who has launched a 


turkey marketing campaign in his 
area featuring the small sized Belts- 
ville turkey. Mr. Klinke, who has 
been operating a successful hatchery, 
feed retailing and poultry remedy 
business for many years believes that 
if the hatchery owner can control 
the poultry from hatching stage to 
full weight merchandising, he can 
thereby create a steady year around 
market for part of his output, and 
thus sta\lize his business. 

For seve:al years, Mr. Klinke dem- 
onstrated that a hatchery could very 
profitably raise broilers for the mar- 


ket, and now he has branched into 
the raising of 1,000 turkey poults a 
month. The Klinke Hatchery does not 
hatch turkey poults, but buys them 
from a producer. However, the hatch- 
ery has 30,000 square feet of confine- 
ment space in its poultry houses, and 
the turkeys are raised here, with 
growing and care closely supervised 
by Mr. Klinke. 


On Display 

When the birds reach a stage where 
they are fully grown, they are butch- 
ered, wrapped in transparent bags, 
labeled and frozen. Housewives can 
then come to the Klinke hatchery and 
get these turkeys which weigh from 
4 to 10 lb. A refrigerator is kept in 
the retail salesroom of the hatchery 
and currentiy holds about 15 frozen 


(Continued on page 55) 


PRE-SOLD 


No dealer has ever had a moment’s worry 


about selling Pilot Brand Oyster Shell. For 
thirty years it has been constantly advertised | 
in the leading Farm and Poultry papers and 


PILOT 


BRAND 


| OYSTER SHELL 


over the Radio in a clean, truthful way, 


x 


without exaggeration. 


The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 


profitable to the dealer. q 


FOR POULTRY 
_—- OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo, 
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Maude: “Does your husband always 
lie to you?” 

Mabel: “No, sometimes I'm too 
tired to ask questions.” 


“My wife writes me that she's all 
unstrung. What shall I do?” 
“Send her a wire.” 


Laden with luggage, the husband 
stared miserably down the platform, 
toward the departing train. 

“If you hadn't taken so long get- 
ting ready,” he grumbled to his wife, 
“we would have caught it.” 

“Yes,” responded the spouse, “and 
if you hadn't hurried me so, we would 
not have so long to wait for the next 


one!” 


Two snowy-haired old ladies, jounc- 
ing along in an antiquated automo- 
bile, made an illegal turn on the 
town’s main street. The traffic cop 
had to blow his whistle vigorously and 


1885 


PERCY KENT 
BAG C0., 


KANSAS CTY BUFFALO NEW YORE 


BLUE BOW 
BALER and 
BINDER TWINE 


Also Five Other Brands 
Baler and Binder i 


Made from 100% Grade A, 


Long Sisal Fibre! 
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repeatedly before they came to a stop. 


“Didn't you hear my whistle, lady?” 
he asked. 

Wide-eyed and innocent the little 
lady looked at him. “Yes, indeed,” she 
said, “but I never flirt while driving.” 

With a grin, the amazed cop waved 


them on. 


Accompanied by a driver, an Amer- 
ican major in a motor vehicle was 
stopped by the sentry on guard at a 
cross-roads. 

“Who goes there?” 


“ ‘ Contains important mineral elements blended with COBALT, MANGANESE, 
One American major, a one-ton ZINC, BORON, IRON, COPPER, STABILIZED IODINE and other trace minerals 
truck of fertilizer and one buck pri- im carefully calculated proportions to supply necessary mineral nutrition. 


vate.” 

They were allowed to proceed, but 
at every cross-road they went through 
the same procedure. 

After a time the driver asked if 
they would likely be stopped again. 

“I guess so,” replied the major. 

“Well, major,” said the private, 
“the next time we are stopped would 
you mind giving me priority over the 


(SINCE 1906) 


FARMERS FRIEND 


Trade Mark Reg. U. 8. Pat Off., 


April 30, 1907, No. 62380, Oct. 8, 1946, No. 424633 
all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Also Contains 


LIQUID BLACKSTRAP MOLASSES 
Irradiated Yeast 
(Source of Vitamin D,) 
We Sell Through Dealers and Jobbers Warehouses from Coast to Coast 
BY THE TON, 
Write Today Kegarding Our Dealer or Jobbing Proposition 


TRUCKLOAD or CARLOAD 


FRIEND MINERAL CO. 


NAPOLEON, OHIO 


fertilizer?” 


A NEW point to remember in your summer formulas 


METHIONINE 
IMPROVES 
FEATHERING 


Frequent field observations by poultry 
growers and feed industry researchers 


METHIONINE \ 


have indicated that methionine supple- 
mentation in rations, particularly in 
summer months, improves feathering. 
Now experimental data under practical 


44 Methionine has been found to 
increase growth, feed efficiency, and 
definitely improve feathering, 


particularly during summer months.’ 


Also Baler Wire for All Makes 
of Balers. field conditions substantiate this fact. —J. R. Reed Jr. & J. R. Couch, Texas Agricultural 


The statement of the Texas research- 
) ’ ers is reason enough for you to review Methionine added to the rations in 7 
WA N T E D! your summer poultry formulas to make the Texas tests, conducted under 
e certain that you have made proper al- practical conditions, was .05%. 
JOBBERS - DISTRIBUTORS lowances for feathering problems. 
DEALERS - SALESMEN And when you decide that your formu- J 


las must include the addition of .05% 
of methionine, you will be glad to know 
that the pioneer producer of DL-Meth- 
ionine, U. S. Industrial Chemicals Co., 
is in a position to supply your needs — 
not only for the product but with long 
experience in supplementing feeds. 

It is important that your customers 
avoid the feathering troubles which 
frequently beset the poultryman in 
summer — 

Pian Now for your supply 
of ot-Methionine from U. 5. |. 
— the Pioneer Producer 


| We Furnish Billboard Posters and 
Pay Part of Your Local Billboard 
Advertising 


U.S... Products 
for the feed industry 


U. S. |. Antibiotic Feed Supplement 
U. S. L. Vitamin B-12 Supplement 
U. S. L. Vitamin B-12 and Antibiotic Feed Supplement 
Curbay 8-G, dried molasses fermentation solubles 
(East Coast Production) 
Special Liquid Curbay, condensed molasses distillers’ 
solubles 


Vacatone 40, dried molasses distillers’ solubles (West 
Coast Production) 
U. S. 1. Riboflavin Products 
U. S. |. Methionine (feed grade) 
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QUALITY GUARANTEED 
| For Information, Phone or 
Write to 
BOB STONE | 
CORDAGE CO. sW.81NDUSTRIAL CHEMICALS CO. 
‘ National Twine Distributors Division of National Distillers Products Corporation 
i ; 120 Broadway, New York 5, N. Y. 
Chariton, lowa, U.S.A. 
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The Right 
Approach 


to Polities 


By Ernest W. Fair 


Y JOB'S selling feed... not 
politics!” 

A “Sure there's an_ election 
coming up but what's that have to do 
with my feed business?” 

Both of those statements were made 
by feed dealer friends of ours last 
month. They were talking about 1952’s 
biggest political story...the forth- 
coming presidential election. 

Both men were argued down by the 


Surplus grain crops are a definite need 
for years to come. You'll reap bigger 
profits from your elevator, mill or pro- 
cessing plant by increasing your stor- 
age capacity now with BS&B Bolted 


Steel Grain Tanks. 


These long-lasting, custom-built, fire- 
proof tanks are adaptable to your indi- 
iy vidual storage needs—for wheat, oats, 
' shelled corn, soybeans, cotton seed, 
nt peanuts, rice, alfalfa meal. Also oil- 


other business and professional men 
in their groups and the thoughts pre- 
sented therein are worthy of con- 
sideration. Election campaigns can 
be fraught with peril from a dollar- 
and-cents standpoint for all of us. 

The precious liberties we own can 
very well be at stake in every elec- 
tion nowadays, whether it be local or 
national, and no political party is 
all good or all bad. Our failure to 


take an active part in any campaign 
can well mean that we are taking 
a step toward the future dissolution 
of our rights to engage in our chosen 
business. All one has to do is take 
even a half look at what is happening 
in other nations of the world today 
to realize that the time has come 
when every business and professional 
man must take an active part in the 
selection of the men and women who 
will govern him. 


Common Ground 

For any of us to take so active 
a part that we will, in our unbalanced 
steps, destroy the business we have 
built up through the years, is fool- 
hardy. It’s just as unsound to take 
the timid rabbit approach and hide 
behind the ferns of non-active parti- 
cipation ... that’s the way that leads 
to loss of all liberty ... personal, pro- 
fessional and business alike. The com- 
mon ground must be found by every 
feed dealer. 

How to do it? That's the question 
we ve asked a number of business and 
professional men who have not only 


tight for linseed, cottonseed, flaxseed, 
fish and peanut oils and molasses. 

BS&B Tanks are quickly erected—in as 
little as 3 days after the foundation is 
ready. Durable rubber gaskets give full 


protection against moisture and rodents. 


Plan now for next year’s crops. Experi- 
enced erection crews are now available. 
Design layouts and foundation prints 
furnished without charge. Write today 
for complete information. 


BLACK, SIVALLS & BRYSON, INC. 


GRAIN STORAGE 


ASSOCIATE MEMBER Grain and Feed Dealers’ National Association 


10--AK-5 7500 East 12th Street 


Kansas City 3, Missouri 


performed their duty as citizens in 
the past but who also are going to 
be fighting for their convictions and 
political beliefs again this year. 

“The most important thing I dis- 
covered was that I had to use all of 
the common sense I could muster,” 
one feed dealer volunteered. “I work 
under a principle of never opening 
my mouth in political discussions with 
my customers until I know whether 
or not they are reasonable people 
about such things. 

“There are some individuals with 
whom you cannot talk or reason on 
political subjects and of whom you 
will make violent enemies if you at- 
tempt to dissuade them from their be- 
liefs. I still do business with them 
because I simply won't talk politics 
of any kind, type or description with 
them. 

“But the existence of such people 
should never stop you from talking 
with the great majority of people 
you know ... and doing it intelligently 
and without fervor...just as you 
would discuss differences on any aver- 
age question in your daily life. 

“Remember always that most 
people respect business and profes- 
sional men and when these men talk 
politics without recourse to the langu- 
age or reasoning of the demagogue 
... they will give a lot of thought to 
what these men have to say.” 

After Business Hours 

Confine your politics and election- 
eering activities to after business 
hours, is the advice of a number of 
business and professional men who 
have avoided difficulties by doing just 
that. 

“I've found people very much re- 
sent your taking up their time when 
they call on you for your services 
in a business way,” one of these men 
explains. “But they are very recep- 
tive and sometimes eager to talk poli- 
tics with you at other times.” 

Several business and professional 
men also point out that such after- 
hour politics on their part proved 
much more productive when done 
with a group. They also found less 
damage to their business resulting, 
for those who tend to exercise the 
greatest prejudices on matters politic- 
al would vent them on the group 
rather than on the individual. 

“One thing about this point though,” 


Americas largest selling pellet for 
producing CAPONETTES! 


Anderson Box Co 
Mid. Wick & Fry 


Indianapolis ind 
Cumberland ind 


Need 
INCREASED 
Pigmentation? 


Get AMBURZAN 
The Amburgo Xanthophyll 
supplement product, designed 
for best pigmentation results 
in today’s broiler rations. 


ree 


1315-17 WALNUT STREET 
PHILADELPHIA 7 PENNSYLVANIA 
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For Your Protection 


1 EVERY BAG=— Every bag is 
® powerfully fortified against contamination by 
our special toxic vault treatment assuring you posi- 
tive safety. 


STERILIZED — All of our products are 
s fully sterilized in our own plants. They come 
; to you “hospital clean” for your greatest possible 
protection. 


3 INSURANCE—For your complete pro- 
s tection our products are fully insured for 
both bodily injury and property damage, including 


contamination. 


SERVI CE— Our four strategically located 
lants are equipped to render this service 
ame iately. Be safe, contact the plant in your 
area now. 


5 SAVE DOLLARS—When you buy 
processed used bags from us you get care- 
: ; ' fully selected and fully reconditioned that will 
save you many dollars per ton. 


BURLAP & BAG COMPANY, Des Moines, Iowa 


= PROCESSORS AND CONVERTERS OF USED BAGS MANUFACTURERS OF NEW BAGS 
{ 213 THIRD STREET PHONE 2-8355 
| DES MOINES, IOWA KANSAS CITY,MO. MINNEAPOLIS, MINN. WESTVILLE, ILL. 
213 Third St. 935 Lydia Ave. 1716 First St. N. N. State Street 
2-8355 HA 1334-5115 JU 4638 7031 


Members of the Sanitary Institute of America and the National Bag Dealers Association 


: 
{ 
| 


20——-FEEDSTUFFS, May 10, 1952 


4 Pfizer's Diamine Penicillin . . . best antibiotic for chick starters—and all 


other poultry feeds. 


Pfizer's Diamine Penicillin . . . best antibiotic for turkeys, too! Unexcelled 
growth power— promotes better health and better feed conversion. 


Making good feeds better! 


Pfizer scientists were assigned to the problem of 
stability in penicillin—and they came up with an 
entirely new form of this valuable antibiotic. 

In proving that Diamine Penicillin outperforms 
all other antibiotics in poultry feeds, Chas. Pfizer 
& Co., Inc. compiled all available information on 
antibiotics in poultry. 

The results of independent tests covering more 
than 400 separate groups of poultry —by state col- 
leges, feed companies and experimental farms — 
were compared, analyzed and studied, in determin- 
ing that Diamine Penicillin gives better growth 
results than all other commonly used antibiotics. 


Now— 


Get AB from 


One dependable source for 
the vital “growth factor’’ ingredients 
for your feeds...Diamine Penicillin 
for poultry...Terramycin for 
hog feeds...and Vitamin B,,. 


Pfizer supplies “All 3” in any season and in any quantity you 
want. You may buy them separately, or in standard combi- 
nations, and you have real economy and flexibility in formu- 
lating your hog and poultry feeds. Custom mixes and com- 
binations to your own specifications also available. See the 
Pfizer man for quotations on your needs in antibiotics and 
vitamins. 
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NEW STABILIZED PENICILLIN GIVES 
MAXIMUM GROWTH RESPONSE FOR CHICKENS 


WEEKS 2 4 6 8 wv 2 


EXTRA POUNDS WITH 


Best Antibiotic 


for Chickens 


WEIGHT PER HUNDRED BIRDS 
WITH DIAMINE PEWicLUN “ 140 205 238 330 


The curve on the chart shows you the extra weigh! gains per 

an ul ¢ = hundred birds receiving adequote levels of Diamine Penicillin i 
in their feed os compared with those receiving no penicillin. 


Compilation of all available test studies of antibiotics in poultry 


turkeys... when your starting and growing feeds 
contain Pfizer's New Diamine Penicillin. 


—covering more than 400 test groups of poultry —reveals that 
Expect faster growth for chicks .. . earlier matu- New Diamine Penicillin outperforms all other antibiotics in poul- 
feeds. In addition, Diamine Penicillin offers stability in 
rity for layers... earlier finish f y 
y a h for brailers and feed processing and storage. Write us for complete details. 


Greater Stability other forms of penicillin. As you can see from the 
Feed men and poultry scientists know the excel- chart on the right, it is the outstanding performer 

in antibiotics for poultry. 


lent growth power of penicillin for poultry. Now 
Pfizer’s new form of penicillin— Diamine Penicillin 
—brings stability in pelleting to this important anti- Guaranteed Levels 


biotic, makes it much more practical and usable for Pfizer’s New Diamine Penicillin Supplement is 


the feed trade. guaranteed to contain the equivalent of 2 grams 
; of penicillin G Master Standard per pound. This 
’ Maximum Growth Response guaranteed level, coupled with the greater sta- 
In addition to the greater stability, Diamine Peni- bility, assures your customers better feeding results 
cillin shows even better growth response than with their flocks. 


Chas. Pfizer & Co.. Ine. 


630 Flushing Avenue 605 Third Street 425 North Michigan Avenue 
Brooklyn 6, New York San Francisco 7, California Chicago 11, Illinois 


HEADQUARTERS FOR ANTIBIOTICS AND VITAMINS FOR ANIMAL HEALTH AND NUTRITION 


| 

| 
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a business man volunteers, “and that 
is that one should be most careful 
of the group he joins and to which he 
contributes his efforts. 

“Innocent looking groups can sud- 
denly turn into the type of organiza- 
tion in which one can completely de- 
stroy one’s whole future. It's safest 
to make thorough investigation of a 
group whose name is strange to you 


Call 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


before you join it for political or any 
other purposes.” 

Many business and professional 
men who have for years taken a very 
keen interest in politics as very ac- 
tive members of a political party de- 
clare that it has not hurt their busi- 
ness even with folks who have zeal- 
ously worked on behalf of the oppos- 
ing political party. 

“It's a matter of your approach,” 


we were told by a number of these 
men. “No thinking man or woman is 
going to withhold his or her business 
from you for strictly political pur- 
poses as long as you demonstrate your 
sincerity in your beliefs and acknowl- 
edge the sincerity of their convic- 
tions.” 

Another way every feed dealer can 
help the cause in which he believes 
politically is financially, but here 
again he can as well throw his money 
into the nearest manhole unless the 
donating is done with care. The can- 
didate or group to which a political 
contribution is made should be se- 
lected after a good deal of sober 
thought on one basic question... will 
this contribution actually be expended 
toward attaining the purpose I seek 
in giving it? 

Public Speaking 

Professional and business men are 
also called upon to make political 


talks from platforms, over the radio, 
television, at rallies, etc.; and many 


RALSTON PURINA COMPANY 
St. Lovis 2, Missouri 


More people feed Purina 
Chows than any other 
brand of livestock and 
poultry feed. That’s one 
big reason why Purina 
Dealers make money. 


\ 


o> & 


do it regularly without dollar and 
cents harm to their business. 

“Every business and professional 
man can do a lot of good for the 
cause in which he believes by lending 
his abilities as a speaker to these 
causes. But every time he accepts 
such an invitation he should examine 
it with the thought in mind that he 
will be more identified with the cause 
or candidate than as himself and in 
that way his earning capacity can 
easily suffer.” 

The caution not to talk politics 
during “business hours” applies equal- 
ly well to the very important point 
of excluding campaign posters and 
cards from one’s business activities 
or one’s place of business. There was 
a time when we could satisfy all of 
our customers and clients by giving 
all opposing candidates their spot, 
but today’s general elections have too 
many men on the various tickets... 
it simply cannot be done. 

One of the very best ways in which 
every feed dealer can help is to con- 
vince every one he meets how im- 
portant it is to get out and vote. 

This is the one big goal toward 
which every feed dealer should dedi- 
cate himself during the forthcoming 
political campaign... first, to con- 
vince every eligible voter he knows 
that what he has at stake in the 
election is of far more value to him 
than anything else he could be do- 
ing on election day, and secondly, to 
work sincerely and diligently on be- 
half of his own political convictions 
in such manner as not to jeopardize 
the future security of his business. 


SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 8. McLean, Wichita, Kansas 


“The Polka Dot Folks’ 
BOARD OF TRADE 


PHOSPHATE 


A low-cost, finely divided 

source of phosphorus which 

will readily mix in your for- 

mulas to give a uniformly 

dispersed phosphorus. 

Write for information 
ond prices 


COLUMBIA 
PHOSPHATE CO. 


1007 Washington Ave. 
St. Lovis 1, Mo. 
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MAXIMUM FLEXIBILITY 
Here is an outstanding combination of antibiotic 


activity develo by Commercial Solvents Cor tion to allow 
maximum flexibility in the manufacturing of f for poultry and 
non-ruminants. Duoferm is a natural product by pure 


culture fermentation. 


GUARANTEED POTENCY 

Duoferm is guaranteed to contain not less than 5 grams of baci- 
and not less then 1.5 of vitamin Bu 
per po’ 


Duoferm stimulates growth, reduces mortality, increases feed 
efficiency and produces birds of better market grade. 


Tests with 600 New Hampshire mixed-sex chicks showed a 6.65 % 


AGRICULTURAL DIVISION 


JUST 2 POUNDS DUOFERM PER TON OF FEED 
Suggested feeding level is about 2 poun > os ton of finished food. 
This adds 10 ey of bacitracin and 3 grams of vitamin B 
activity per ton of feed. For rations containing low levels of fish 


products, Duoferm is a most effective and economical combination. 
EASY TO USE 
Duoferm is dry, free- , Stable and easy to mix. Color is 


and odor pleasant. It = cake or dust. Compatible with all 
— | osis control ingredients. Easy to handle—packed in 50- 
pound bags. 


AVAILABLE YEAR-ROUND 


Duoferm is a primary prod ot 
Illinois. Ample tonnage for your requirements at al) times. 


COMMERCIAL SOLVENTS CORPORATION 


17 EAST 42nd STREET, NEW YORK 17, N.Y. and TERRE HAUTE, INDIANA 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements - 


Riboflovin Feed ingredients 
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j.| ANTIBIOTIC FEED AND 
WITAMIN B,, SUPPLEMENT 
¢entains: 5 grams bacitracin per pound and 
milligrams in Bi ity per 
increase over normal growth, 11.9% improvement in feed effici- 
. and vitamin B:; ency and a 7.7% reduction in mortality. 
| 
‘) 
| 
| 
| GREATER WEIGHT GAINS —INCREASED FEED EFFICIENCY 
| 
q ~ 
Choline Chtoride + » Condensed Distillers’ Molosses Soluble: Anhydrous Ammonia + Dilen Ethyl Formate + Motoldehyde 
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Oilseed Meal 
Production 
Shows Decline 


WASHINGTON—The U.S. Depart- 
ment of Agriculture reports that pro- 
duction of oilseed cakes and meals in 
March dropped seasonally to 752,900 
tons, compared with 836,900 tons in 
February and 785,100 tons in March, 
1951. 

Total production October, 1951, 
through March, 1952, amounted to 
5,379,000 tons, or a little over 400,000 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


advantages 


period of five years. 


due to coccidiosis. 


Manufacturing Chemists 


RAHWAY, 


© Merck & Co., inc 


SULFAQUI 


in your feeds might have saved this bird 


Mashes containing SULFAQUINOXALINE build 
customer confidence. Consider these specific 


¢ SQ combats all of the most damaging species 
of chicken and turkey coccidia. 
¢ SQ performs consistently! With it, coccidiosis 


has ceased to be a problem in more than 160 
successive flocks raised on the same farm over a 


¢ SQ prevents loss of finish and poor feathering 


e SQ protects even under warm, moist conditions, 


MERCK &€ CO., Inc. 


NEw JEnsetyY AS 


tn Canada: MERCK CO. Limited Montreal 


tons more than the same months of 
1950-51. 

Production of most oilseed meals in 
March dropped well below the Feb- 
ruary output and all were below 
March a year ago with the exception 
of cottonseed meal. Soybean meal 
production at 495,000 tons in March 
was 85,000 below a year ago, while 
cottonseed meal at 201,000 tons was 
95,000 tons more. 

Production October through March 
this season for those oilseed meals to- 
taled as follows with comparable data 
for last season in parentheses: Soy- 
bean oil meal 3,160,800 (3,264,200); 
cottonseed oil meal 1,827,500 (1,177,- 
000); linseed meal 272,300 (373,900): 
peanut meal 52,900 (81,000); copra 
meal 65,500 (79,000). 

Exports of oilseed meals October 
through February this season 
amounted to 72,410 tons as against 
54,247 in the same months of 1950-51, 
while imports the same months this 
season were 104,484 or about 13,000 
tons more than was imported last 
season. 


Don’t let this happen 


Proved best for both prevention and 


control of coccrdiosts outbreaks 


for turkey raisers 


Name 


NOXALINE 


e SQ has no adverse effect on fertility, hatch- 
ability, and egg production. 


Millions upon millions of birds have responded 
to safe, economical SYULFAQUINOXALINE. The 
story of its greater effectiveness is being told to 
your customers by hard-hitting advertising in 
leading national farm and poultry journals. Put 
SQ into your feeds today! Build profits for your 
customers and repeat business for yourself. 


SEND FOR FREE NEW FOLDERS —IIlustrated folders give 
practical information on how to use Sulfaquinoxaline 
for chickens and turkeys. Mail coupon today. 


MERCK & CO., Inc., Rahway, New Jersey, Dept. 12.5 


Please send us your new folders: How to Stop Large Losses 
| | from Coccidiosis . . . copies for chicken raisers . . . copies 
{ 


Committee Members 
Appointed by PENB 


CHICAGO — Several committees 
selected to work on behalf of the 
Poultry & Egg National Board in 1952 
have been announced by Dr. J. C. 
Huttar, PENB president, as follows: 

Finance committee—General chair- 
man, Norb Schaefer, vice president, 
Anderson Box Co., Indianapolis; feed 
manufacturers, Walter C. Berger, 
president, American Feed Manufac- 
turers Assn., Chicago, chairman; co- 
operatives, J. C. Huttar, head of farm 
management department, Cooperative 
Grange League Federation Exchange, 
Inc., Ithaca, N.Y., chairman; hatch- 
eries, Roscoe Hill, Roscoe Hill Hatch- 
ery, Lincoln, Neb., chairman; turkey 
industry, Herbert Beyers, general 
manager, Norbest Turkey Growers 
Assn., Salt Lake City, chairman; pub- 
lications, O. A. Hanke, vice president 
and assistant publisher, Watt Pub- 
lishing Co., Mount Morris, Il., chair- 
man; broiler. growers, Roy Ritter, 


Quality Hatchery & Feed Store, 
Springdale, Ark., chairman; proces- 
sors and distributors, Paul G. Gray, 
Paul G. Gray Co., Estherville, Iowa, 
chairman. 
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ALFALFA MEAL 


—colorful and potent 


What better time than now to 
start using National Alfalfa products? 


Straight from luscious, green fields, 
Nationel's new-crop, field-fresh de- 
hydrated meal—now in the making— 
is beautiful. 


We invite you to join the large 
family of pleased users of National . 
Alfalfa products. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


LAMAR, COLORADO 
| 
| ST. LOUIS, MISSOURI 
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What the Newer Developments in Animal 
Nutrition Mean to Feed Manufacturers 


@ By Dr. Harry W. Titus 


O assess the effects of the new- 
! er developments in any field, it 
is necessary to view those de- 
velopments in suitable perspective. 
To assess the effects of the newer de- 
velopments in animal nutrition on 
feed manufacturers, one can obtain 
a suitable perspective by going back 
to the early 20's 
In examining the developments in 
animal nutrition since the early 20's, 


I shall restrict myself largely, but not 
entirely, to those that have been 
made in the field of poultry nutrition. 
I am justified in doing that because 
slightly more than 60% of all the 
feed manufactured in this country is 
made for poultry. Then, too, I am 
much more familiar with that field 
than I am with other fields of ani- 
mal nutrition. 


Moreover, I believe that I can 


1122 Flour Exchange 


CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


MINNEAPOLIS, MINN. 


Phone: BR 6781 


safely say that in the past 30 years 
greater advances have been made in 
the nutrition of poultry than have 
been made in the nutrition of swine, 
cattle, sheep and horses. In the past 
10 to 15 years, however, important 
advances have been made in the nu- 
trion of swine, but those advances 
have been made by following the 
trail blazed by the poultry nutri- 
tionists. Perhaps the most important 
advance in the nutrition of cattle 
and sheep in the past 30 years was 
the finding that these species have 
rather definite requirements of sev- 
eral of the trace mineral elements, 
especially cobalt. 


First Vitamins Discovered 


Before the early 20's, most of the 
experimental work done in animal 
nutrition consisted of feeding trials 
with various combinations of feed- 


stuffs. It was in this period, never- 


SPRAY WITH DU PONT MARLATE° 


Now while bins and storages are empty, it’s time to 
clean them up and spray with Du Pont “Marlate” 


Do the job thoroughly. Clean out 
all grain and litter, and burn the 
trash. Follow with a ‘Marlate”’ 
spray that wets down floors and 
walls. See that the spray pene- 
trates every crack and crevice. 
‘“‘“Marlate” kills the insects on 
contact and the residue kills those 
that craw] out of hiding later. New 
grain that comes in clean stays 
clean. With “‘Marlate” there’s no 


odor or residue hazard for seed, 
feed or milling grain; no fire hazard, 
no residue hazard to employees. 


“Marlate” Controls All 
These Grain Pests: 


Granary weevil + Rice weevil + Lesser 
grain borer + Flat grain beetle + Foreign 
grain beetle + Confused flour beetle + 
Long-headed flour beetle + Cadelle « 
Saw-toothed grain beetle «+ Red flour 
beetle +» Hairy fungus beetle 


INSECT CONTROL PREVENTS LOSSES: 


1. Downgrading. Prevents rot and mold that follow insect attack, keeps 
insects out of grade samples. 


2. Loss of quality. Stops heating and moisture damage due to insect 


activity. 


3. Shrinkage. Grain stays sound an 


4. Seed damage. With undamaged 


full with no insects to devour it. 
germs or seed coats, germin- 


ation value stays high. 


Als us par orf 


BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 


DEALERS: 


METHOXYCHLOR INSECTICIDE 


Two “Mariate” Formulations 
“‘Marlate’’ 50-50% technical meth- 
oxychlor insecticide wettable 
powder. ‘“‘Marlate’’ 2-MR, 24% 
technical methoxychlor insecti- 
cide emulsifiable oil. 


“Marlate” can be @ major resale item | 
for you as well as a useful product in 
your own business. Farmers whe store 
their own grain are prospects and so are 
all the elevators in your area. For details, 
write Du Pont, Grasselli Chemicals Dept., 


theless, that the first vitamins were 
discovered. It also was in this period 
that the importance of iodine in the 
routine raising of livestock in this 
country was first recognized. As a 
result of the recognition of the im- * 
portance of iodine, feed manufactur- 
ers found it highly desirable to in- 
clude small quantities of potassium 
iodide in their feeds, especially those 
intended for swine, cattle and sheep. 

This was done by adding potassium 
iodide to salt and then using the re- 
sulting product in place of plain salt. 
Thus, iodine was the first micronutri- 
ent to be added to commercial feeds. 

In the years to follow, it became a 
common practice to add vitamin sup- 
plements, especially to poultry feeds; 
then manganese compounds, usually 
manganese sulphate; then synthetic 


EDITOR’S NOTE: Dr. Harry W. 
Titus, the author of the qaccompany- 
ing article, is technical counselor, 
Lime Crest Research Laboratory, 
Limestone Products Corporation of 
America, Newton, N.J. In this article, 
Dr. Titus traces developments in ani- 
mal nutrition during the past 30 
years and points out what they mean 
to feed manufacturers. He notes that 
better feeds can be made now than 
it was formerly possible to make. But 
at the same time, he adds, more skill 
and know-how are needed than ever 
before. This article is the text of an 
address by Dr. Titus at a meeting of 
North Jersey Feed Dealers at the 


Raritan Valley Farms Inn, Somer- 
ville, NJ. 


| vitamins; then other trace elements, 
| in addition to manganese; then still 
other vitamins and vitamin supple- 
ments; and then, within the past few 
years, the antibiotics. 

Perhaps the most important ‘devel- 
opment in poultry nutrition was the 
discovery, in the early 20's, that 
chickens require vitamin D and that 
they can be raised in strict confine- 
ment if an adequate quantity of this 
vitamin is included in their feed. This 
was the key discovery. It opened 
the door to further experimentation 
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CHOLINE 


CHLORIDE 


— 


A MAJOR FACTOR IN GROWTH, 
FEED CONVERSION AND REPRODUCTION 


Choline is making an increasingly important contribution to 
feeding efficiency and the over-all health and productivity of 
poultry and swine. The trend is to increased levels of choline 
fortification because it is essential to vital body functions 


“such as fat metabolism, nerve conduction and the assimilation 


of vitamin A. 


Dawe’s, serving the feed industry for over a quarter-century, 
is a basic producer of choline chloride and supplies it to the 


trade in stable, easy-to-handle, nutritionally available form. 


DAWE’S CHOLINE CHLORIDE 25%: A dry feed sup- 
plement containing 25‘: choline chloride in powdered cereal 
carrier. Particle size is ideal for thorough dispersion. It is 
completely free-flowing, non-sticky and handles well in either 


batch or continuous mixing operations. 


Dawe’s Choline Chloride also is available in 70% aqueous 
solution...water clear and non-corrosive... for those who 
prefer this concentration and are equipped to supplement 


their formulas with liquids. 


Both forms are traditional Dawe’s quality in potency, purity 
and uniformity. They are in ample supply to meet your year 
‘round requirements. Write today for sample and quotations. 


products company 


4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 


OTHER DAWE’S PRODUCTS 
FOR FEED FORTIFICATION 
A-Seal-In—Dry A, new process for highest 
stabilization 
AD-Seal-in—Combined, stabilized A and D 
Sterol D,—Dry D; in soy or corn meal 


Dry D.—For four-legged animals 


A and D Feeding Oils—For anima! and poultry 
feeds (Also water miscibles) 


Riboflavin Supplements — Primary fermentations 
Pantothenic Acid 
Niacin 


Forbee—Standard combinations of Riboflavin, 
Calcium Pantothenate, Niacin and Choline 


B,, Supplements—Primary fermentations 

B,,-Antibiotic Supplements — Widest selection 

Procaine Penicillin —Most effective antibiotic for 
poultry 

Bacitracin—All-purpose antibiotic 


R-Sonic 10x—Arsonic acid growth stimulant 
effective at low levels 


Xanthophyll—For controlled pigmentation 


Available singly in all standard potencies, or in 
combinations custom-blended to your Specifications. 


RENOWNED FOR QUALITY: 
Dawe's feed fortification products and 
their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which 
is on display at Dawe's Chicago office. 


Distributors for Western Europe: Comptoir Anversois d'importation, “COMANIMA” 
13, Courte rue des Claires, Antwerp, Belgium 
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on an intensive scale. Previously, it 
was not possible to raise chickens 
under controlled conditions 


Riboflavin 


The next important development, 
from the standpoint of practical poul- 
try production, was the discovery of 

riboflavin and the important roles it 
ele plays in growth and hatchability. At 
a first it was necessary to use natural 
sources of riboflavin, but soon this 
vitamin was made synthetically, and, 
as the market for it grew, its price 

tumbled almost precipitately. 


SINASO 


Another important development 
soon followed. It was the discovery 
that perosis could be greatly reduced 
—often prevented almost entirely— 
by including a small quantity of man- 
ganese in the feed. It was this devel- 
opment that made our modern broiler 
industry possible and created a large 
market for broiler feeds. 

Many more worthwhile develop- 
ments occurred thereafter, but the 
three I have just mentioned were the 
truly important ones. 

A few years ago we heard quite a 
lot about the animal protein factor, 


CHE 


INTER AMERICAN GRAIN CORP. 


Telephone HAnover 1-8600 


1 WALL STREET, NEW YORK 
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‘GRAIN @ FEEDS @ FLOUR 
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then for a brief time, folic acid was 
in the limelight, then vitamin B, held 
the center of the stage, and now we 
are hearing a lot about antibiotics. 

As yet, I have said nothing about 
low-fiber, high-energy diets, or about 
amino acids. The former had their 
chief value in demonstrating that 
much could be done in developing 
more efficient feeds. The latter are 
equally or even more important, but 
we have much yet to learn about 
them. 

Another very important develop- 
ment was the finding that one can 
formulate good feeds without using 
a single feedstuff of animal origin. 
The formulation of such feeds was 
made possible by the discovery of 
vitamin B, and the subsequent pro- 
duction of low-priced sources of this 
vitamin. . 

Superior Strains 

All the while these important de- 
velopments in animal nutrition were 
being made, breeders of poultry and 


livestock were developing superior 
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Spencer Kellogg service in proteins . . . linseed meal . . . soy- 
bean meal... copra meal .. . is organized especially to help 
the feed manufacturer. Its aim is to provide the most trust- 
worthy source of supply you can possibly find. 


SPENCER KELLOGG AND SONS, INC. 


BUFFALO, N. Y. 
SOGEWATER, N. J. 
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BUFFALO 5, NEW YORK 


Spencer Kellogg Mills are Located at: 
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strains of chickens, swine and other 
livestock. About 25 years ago the 
maximum average weight of the male 
chickens of the heavier breeds at 12 
weeks of age was approximately 2.9 
Ib., and that of the female chickens 
was about 2.3 Ib. 

Now it is possible to have male 
chickens of the heavier breeds that 
average more than 4 Ib. at 12 weeks, 
and female chickens that average 
more than 3.5 lb. As a matter of fact, 
there are some strains and some 
crosses that will attain these aver- 
age weights at 10 weeks, or even at a 
somewhat earlier age. Also, about 
25 years ago, as much feed was used 
to produce a 2.5-lb. broiler as is now 
used to produce a 3.25-lb. chicken, or 
even a 3.75-lb. chicken. We can now 
raise broilers to an average weight of 
2.5 Ib. with only about 65% as much 
feed as was used to do the same 
job 25 years ago. 

Equally great advances have been 
made in developing chickens to pro- 
duce more eggs. Twenty-five years 
ago, the immediate goal of the poul- 
try breeder was the 200-egg hen, now 
it is the 300-egg hen. As egg produc- 
tion has increased, the feed required 
to produce a dozen eggs has de- 
creased. Back in the early and mid- 
dle 20s, typical high-producing strains 
of White Leghorns required, on an 
annual basis, about 6 lb. of feed per 
dozen eggs; now typical high-pro- 
ducing strains of the same breed re- 
quire only about 4.2 Ib. of feed to do 
the same job. 


Complex But Easier 

But what do these newer develop- 
ments in animal nutrition mean to 
feed manufacturers? They mean 
many things. They have made me- 
diocre feed a thing of the past. They 
have made the building of a truly 
good feed a complex job; but, para- 
doxical as it may seem, they have 
made the job easier than it was be- 
fore. The job is easier than it for- 
merly was because it involves less 
guesswork. 

There is, however, one qualification 
that must be made regarding the 
preceding statement. Less guesswork 
is involved only for those who have 
the necessary knowledge of animal 
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lewd. 


PLEDGE 
to the Feed Industry 


Our first quarter century in the feed industry has been eventful. Probably no one suspected, 
25 years ago, when NOPCO’S Agricultural Department was established, that growth would be 
so rapid, so fruitful, so satisfying. 

Many “firsts” have marked this, our first quarter century. Among these were Nopco’s pioneer 


offering of fortified cod liver oil (NOPCO XX®), and more recently, the successful develop- 
ment of “Micratized*” Stable Dry Vitamins A & D, 


But progress is not made by looking back. Therefore we pledge that this, our 25th anniversary 
year, will be devoted to bringing out new and better vitamin products, to round out the most 
complete vitamin line in the entire animal feeding industry. 


Elsewhere in this issue you'll see the first of these new product announcements. There will be 
more during the remainder of our 25th anniversary year. Watch for them. Especially watch 
for Nopcosol*, an entirely new concept in complete feed supplements, coming soon. 


Many, many thanks to our feed industry friends for making all this possible. 


AGRICULTURAL DEPARTMENT 


Chemie 


Harrison I, N. J. — Richmond, California 


RELY on these Quality Products for your feeds 


NOPCO B VITAMINS—riboflavin, calcium pantothenate, niacin, 
choline chloride (liquid & dry), vitamin Bi2 feed supplement. 
NOPCO A & D VITAMINS—c complete line of dry vitamin A 
& D products, vitamin A & D oils. 

ANTIBIOTIC FEED SUPPLEMENTS—Procaine penicillin and 
Bacitracin—available alone and combined with vitamin Bi2. 
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nutrition and the composition of nu- 
tritive value of feedstuffs. For all 
others, even more guesswork is re- 
quired. This is so because the manu- 
facturer who doesn’t have ail] the 
necessary information, or who doesn't 
have the services of a professional 
nutritionist, must do a lot of guess- 
ing. And, I need not say that good 
feed, truly good feed, cannot be made 
by those who have to guess because 
they do not know. 

Inasmuch as the making of good 
feed is a much more complex job than 
it used to be, it no longer is some- 
thing that can be done satisfactorily 
by the individual poultryman, dairy- 
man or other stockman. That means 
that the tonnage of manufactured 
feed is going to keep on increasing 
year after year, as it has been in- 
creasing for a number of years. If a 
poultryman, even one who uses 500 
tons or more of feed a year, were 
to attempt to make his own feed, he 
would not be able to compete very 
long with the poultryman who uses 
feed made by a manufacturer who 
has that all-important know-how. 


Facilities for Testing 


Another important result of the 

newer developments in animal nutri- 
tion is that the feed manufacturer 
who has all the facilities for testing 
both the ingredients he uses and his 
final product will have a definite ad- 
vantage over the feed manufacturer 
who does not have those facilities. 
Laboratory control is essential in the 
purchasing of ingredients, if ingre- 
dients of good quality are to be ob- 
tained. 
Before World War II, compara- 
tively few feed manufacturers em- 
ployed professional nutritionists and 
operated their own experimental 
farms. That no longer is the case. 
Nearly all the larger feed manufac- 
turers now employ several profes- 
sional nutritionists, and many of them 
have purchased farms on which they 
can test their feeds, investigate new 
products and new findings in nutri- 
tion, and even conduct fundamental 
research in animal nutrition. 

The feed manufacturer who is not 
well informed about animal nutrition 
or does not employ a professional nu- 
tritionist is an easy-mark for the 
supplement salesman. The salesman 
tells a convincing story, the feed 
manufacturer buys, and another in- 
gredient is added to the formula. I 
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3 How Feeds of Today Differ 
joe How do poultry feeds of today dif- 
ways in which they differ. The most 
outstanding difference is that prac- 
ties of soybean meal, whereas before 
the early 20’s or even the middle 20's 
erage, contain less protein of animal 
origin, and many of them contain no 
and more efficient ones, contain only 
one third to one half as much wheat 
tain no bran whatever. About the 
same quantities of alfalfa meal are 
general use in poultry feeds about 
25 years ago, and the higher levels, 


ALFALFA MEAL 

primarily riboflavin supplements. I 
IMMEDIATE SHIPMENT and vitamin B,, supplements. Such 
formulas I have reviewed during the 
Toledo 5, Ohio ly large quantities of fish meal or 
fer from those of 25 to 30 years ago? 
tically all of today’s poultry feeds 
very few poultry feeds contained this 

milk by-products. 
bran and middlings as they did 25 
being used now that were used then; 
so common in the late 30’s and early 
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have seen still other formulas that 

ak j duplication is wasteful, but not only 
past several years have called for 

. other products of animal origin. 

I shal] attempt to list a few of the 

contain comparatively large quanti- 

ingredient. Today's feeds, on the av- 

Today's feeds, that is, the better 

years ago, and some of them con- 

alfalfa meal was just coming into 

40's, were not then — Only about 


one half as much added salt is in- 
cluded today as was included 25 years 
ago or even 15 years ago. 

The only vitamin supplement used 
a quarter of a century ago was cod 
liver oil; today’s poultry feeds com- 
monly contain several vitamin sup- 
plements. Until about 16 years ago, 
almost no poultry feeds contained 
manganese sulphate or other man- 
ganese supplement; today, virtually 
every poultry feed contains a sup- 
plementai source of this trace ele- 
ment. 

Another way to state the difference 
between the feeds of today and those 
of a quarter of a century ago is to say 
that today’s feeds are more ade- 
quate and more efficient for the pur- 
pose intended, whether it be for 
growth or for reproduction. Today's 
feeds for growing chickens do a much 
better job and do it much more 
quickly; and today’s feeds for layers 


Feed dealers are cashing in as more 
and more farmers discover the salt 
and trace minerals in STERLING 
BLUSALT mean healthier, more 
productive farm animals. 


Demand increases as powerful adver- 
tising pounds home the BLUSALT 
story via farm magazines and radio 
in 22 states from Maine to Texas. 

16 farm magazines carry BLUSALT 
ads month after month. 

30 radio stations broadcast hard- 
selling BLUSALT messages several 
times every week. 


Plus 5 special programs, week after 
week, directed by farm experts: 
George Haefner, WHAM, Roches- 
ter; Amos Kirby, WCAU, Philadel- 
phia; Merl Galusha, WGY, Sche- 
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WHCU, Ithaca. 
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and breeders support a higher egg 

production and a higher hatchability. 

yy Some of you probably will be sur- 
. 4 prised when I tell you that it is pos- 
oe sible to buila excellent poultry feeds 
had from only three major ingredients. 
fe By major ingredients, I mean those 
; that account for 3% or more of the 
total. It is possible, for example, to 
build a very good chick starter by 
using only corn, soybean meal and 
fish meal as the major ingredients. 


Of course, it is necessary to use a 
number of minor ingredients to sup- 
ply adequate quantities of the several 
vitamins and minerals. Also, it is 
possible to build good laying feeds, 
even breeding feeds, in which the 
only major ingredients are corn and 
soybean meal. I say it is possible be- 
cause we have done just that at the 
Lime Crest Research Laboratory. 
How does one go about building 
good feeds from so few major ingre- 


Board of Trade 
Phone: 2-0777 


Importers and Wholesalers 
of .. Canadian Screenings 


SuPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 


dients? Simply by applying the exist- 
ing knowledge of the chicken’s nutri- 
tive requirements and of the composi- 
tion and nutritive value of feedstuffs. 
One of the so-called laws of nutrition 
is that in general an animal eats un- 
til its energy requirement has been 
satisfied. That means that if an ani- 
mal is to get enough—but not too 
much—protein, there must be a suit- 
able balance between the carbohy- 
drates and fats on the one hand and 
the protein on the other. Of course, 
it is essential that the protein be of 
good quality; if it isn’t, the resulting 
feed will not be a good one. For- 
tunately, the proteins of corn and 
soybean meal supplement each other 
rather well, but there are other 
combinations of feedstuffs that give 
an equally well balanced protein or 
even a better balanced protein. 
After one has a suitable balance 
between the energy-yielding nutrients 
and the protein, and has a suitable as- 
sortment of all the amino acids, es- 
pecially those designated as essen- 
tial, the next step is to supply all 


~ 


RELY 
on these Quality 
Products 
for your feeds 


Micratized* Stable Dry Vitamin A-D, Concentrate 
for all 4-footed animals —ideal for use in Purdue Cattle Supplement A. 


ee Now you can stop worrying about poor carotene value of natural feedstuffs. 
o Now you can safely utilize corn silage or other roughage and be sure of a 
completely stable, completely available vitamin A source. 


NOPCO Quadrex 10 is the newest in NOPCO’S Micratized line of stable A and 
D feed supplements. Designed especially for use in Purdue Cattle Supplement 
A, you will find it far more stable . . . far easier to handle than the NOPCO 
feeding oil initially used in that supplement. Quadrex 10 is dry and free- 
flowing ... the safe, sure way to economically furnish adequate true vitamins 
A and D, (10,000A-1,250D, USP units per gram) to four-footed animals. 


|___ WHY YOU CAN DEPEND ON MICRATIZED QUADREX 10 


NOPCO 
A&D VITAMINS 
A complete line of Mi- 
crotized dry Vitomin A& 
D products, conventional 
dry vitomin A & D prod- 
ucts, vitomin A & D oils. 


NOPCO 
B VITAMINS 


Riboflavin, calcium pon- 
tothenate, choline ehlo- 
ride (liquid & dry), vite- 
min B,2 feed supplement. 
NOPCAINE 
Antibiotic feed supple- 
ment (Procaine penicillin). 
NOPCAB 

Antibiotic feed supple- 
ment (Bacitracin). 


Micratized Quadrex 10 is produced by 
NOPCO’S exclusive microcrystalline wax 
process (U.S. Patents Pending), which effec- 
tively seals the vitamins against oxidation 


Write today for prices 


and complete technical information (Bul- 
letin TS-825). Or ask to have your NOPCO representative call. 


PIONEERS IN STABILIZED NATURAL 


and destructive feed ingredients (including 
many mineral mixtures) yet leaves them 
completely digestible! Quadrex 10 is packed 
in 100 Ib. fiber drums and 25 Ib. steel pails. 
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©1952 NOPCO Chemicot 


Harrison 1, N. J. Richmond, California 


VITAMIN A 


the required vitamins and minerals 
in suitable quantities. One can do this 
by using concentrated sources of 
both. Moreover, it often happens that 
it is cheaper to use the synthetic 
vitamins than it is to use the nc-tur- 
ally rich sources of these same vita- 
mins. 

Extreme care in blending is neces- 
sary and special facilities are highly 
desirable when one uses synthetic 
vitamins. That is one reason why the 
average poultryman or other stock- 
man cannot use the synthetic vita- 
mins efficiently and why the job 
should be done by a feed manufac- 
turer who has the necessary facilities. 
Another reason is that the individual 
poultryman or other stockman usu- 
ally doesn’t know just how much of 
each vitamin and how much of each 
mineral should be used. 

If I were asked to summarize as 
briefly as possible what I think the 
newer developments in animal nutri- 
tion mean to feed manufacturers, I 
would do it as follows: They mean 
that the manufacturing of commer- 
cial feeds is going to continue to in- 
crease. They mean that better feeds 
can now be made than it formerly 
was possible to make. They mean 
that more skill and know-how is 
needed than ever before. They mean 
that if a given feed manufacturer is 
to survive and grow, he must acquire 
the necessary knowledge of these 
newer developments or hire the serv- 
ices of someone who has that knowl- 
edge. They mean, furthermore, that 
he must be prepared to test the ingre- 
dients he buys or to have them tested 
for him. And, finally, he must ever 
strive to make the very best feed 
that can be made and to make it as 
cheaply as possible. 


H. KENSER 
Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


440 Omaha Grain Exchange 
OMAHA, NEBRASKA 


WARFAR-MOR 


(Contains Warfarin) 
READY TO USE 


Hilltop Laboratories 
Minnespotis |, Minn. 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phene 6-3155 
Des Moines, Iowa 


Write today for FREE 
Dairy Production Manual! 


HALES & HUNTER CO. 
141 W. Jackson Bivd.. Chicago 4 


MILLS AT: CHICAGO, ILL 
WILMINGTON, DEL 


MARSHALL MO 
LEXINGTON, KY 


| | i 
| 
| | 
| 
| 
f 
is 
PELLETS 
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HEN the day's work was 
over and the mill locked up, 
the employees walked down 


the street together. Pop, as was his 
custom, smoked a before-dinner cigar, 
thoroughly enjoying each puff, while 
the younger employees talked about 
girls and dates and plans for the 
week end. 

“Pop,” said Milt after a_ while, 
“how can you afford to smoke a cigar 
before and after dinner every night? 
Cigars cost a lot nowadays.” 


Pop chuckled, “Shucks, I don't 


A, — 


spend half as much for cigars as you | 


fellows do for telephone calls, candy, 


flowers and a lot of other junk. Don't 
worry about my expenses.” 

“Huh,” said Milt, “I know your 
racket. You run across a widow who 
makes good sauerbraten, and then 
you say you like that dish awfully 
well. Then she invites you to come 


see her and have some sauerbraten 
You eat it and praise it to the sky, 
and she is so pleased she forgets you 
didn't bring her flowers or candy 
But I can't get away with that stuff 
with my redheads.” 

“You—you-—" growled Pop angrily, 
looking around for a stick or stone 
tc throw at Milt who by this time 
had raced ahead to a safe distance 

Pop was quite upset by Milt's men- 
tion of his tactics with widows. He 
kept thinking about the insult as he 
lighted another cigar after dinner at 
Happy’s Restaurant. Lovingly, he 
rubbed the soft but firm side of the 
cigar. Lots of pleasure a man couid 
get out of a good cigar. Back in the 
old days when he was 
the road, he had often passed out 


See the NEW 


Bulldog HAMMERMILL 


With 
“Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division st., Chicage 
"Phone Spaulding 2.9300 


STEAMED 
ROLLED OATS 


FEED 
INGREDIENTS 


SHARP MILLING CO. 


SIOUX FALLS,S PHONE'47705 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 


1211 Randolph Ave. 
Phone 7466 


TOPEKA, KANSAS 
QUALITY GOES IN BEFORE THE NAME GOES ON 


1 salesman on | 


Lad 


WE 


Have a Smoke on Joe 


cigar; to prospects and customers, 
and he had always noted the look of 
pleasure on their faces as they lighted 
them 

Suddenly something clicked in Pop's 
mind. He gasped so fast he almost 
choked on cigar smoke. Then he hur- 


BROOKS 


ried to the pay telephone at the front 
of the restaurant and telephoned to 
Brooks, his employer 

he said excitedly, when he 
got the dealer on the wire, “I've got 
an idea I'd like to discuss with you 
Can I come over this evening?” 


Joe 


“Joe 
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“Why 
me. I'm 


You know 
talk busi- 
Pop 


newspaper 


sure,’ Joe said 
always ready to 
ness. I'll be looking for 

So Joe laid 
turned on the front porch light and 
went into the kitchen to talk to his 
wife as she washed dishes 


you 


down his 


“Pop is coming over,” he said. “He's 
cot an idea he wants to discuss 

“Fine, dear she “Here's a 
towel. You can 
before Pop gets here 
looked litth 
longingly at the 
room couch, but 


said 
wipe a lot of dishes 
Joe nonplussed 
glanced 
on the 


newspape! 
living began 


wiping dishes 


Youthful Spirit 
what I like 
told Mary 


spirit, and he 


ibout the old 
He's got a 


‘That's 
fellow,’ he 
youthful 
many 


gets just as 
ideas as the younge! 
could out- 
sacks, but 


brains 


bu iiness 
fellows. Maybe 
work him handling 
Pop is worth his 
And besides that, he’s darn good com 
pany, and the customers like him 

“And he still takes a second 


somebody 
teed 
weight in 


look 


nitha 


SEEDBURO-HYTROL FOLDING CONVEYOR 


Portable — Low-Priced — One-Man Unit..... 


Gentlemen 


Nome 


handling jobs. Loading end near floor 


switch. Welded steel construction 


722 Converse Building, Chicago 6, til. 


Send complete details about the HYTROL 
Folding Conveyor 


| Here's a bagged feed handler 
made for your type of operations! It can help whisk 
heavy bags of feed, shell, and gravel between 
floors or in and out of trucks or freight cars in rec 
ord time. Saves manpower, too. And it can handle 


baled straw and hay! 


These are not its only advantages. It is compact 
—folds to half its size. Stores in small space. Ele- 
vates to any angle while in use. Made in 5 sizes, 


10’ to 20’ long. Widely used for between-floors 


saves lift- 


ing. All moving parts concealed to protect operator 


and products. All controls hydraulically operated 


Flow of materials can be reversed by turn of a 


sturdy, lasts a 


long time. Stacks bagged products four times as 
fast as manually, GUARANTEED against faulty 


materials and workmanship 


| —> 
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A 
| 4 
BAGS 
hes MAIL THE COUPON TODAY! 
> \ INDIANAPOLIS, IND «tt Ro 
Ray Ewing mi 
: 
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During the past year, many additional nutritional studies 
conducted throughout the country have shown convincing 
proof of the growth and health-promoting values of 
AUROFAC in the diet of calves. 
These were the results obtained: 
Spectacular gains in rate of growth 
Lower incidence and severity of scours 
Improved appetite with greater feed intake 
Better feed efficiency 
Better physical appearance 
Clear evidence of the growth-promoting value of aureo- 
mycin is shown in the table on this page. It will be noted 
that calves receiving aureomycin showed astonishing 
gains in rate of growth over calves not fed aureomycin. 
The average daily gains were as high as 74% for the first 
6 weeks and 32° for 16.5 weeks. 
in another study" the average weight at the end of 
22 weeks of 2 groups of calves receiving aureomycin 
supplement (from 1 to 22 weeks) was 410° and 400°% 
of the initial first week weight, while the controls averaged 
356°. The percent increase over the controls was 12% 
for the 22 week period. 


Antibiotic (Aureom 


evidence sh 


The beneficial effect of aureomycin on calf scours is 
also shown in these studies.'“*" Supplementation of 
calf rations with aureomycin resulted in marked reduction 
in the incidence of scours with the greatest effect being 
shown on the severe type of scours. In one extensive study® 
of 54 calves over an 8 week period, calves fed aureomycin 
showed on the average 2.5 days of scouring compared to 
an average of 6.9 days of scouring for calves not fed aureo- 
mycin. On fresh milk diets, scours were almost completely 


eliminated. 


It is becoming apparent that calves can be given feeds 
containing AUROFAC well into the period of active 
rumination with favorable results on growth, scours and 
feed efficiency. 


AUROFAC improves the best rations even when they 
contain adequate amounts of proteins and vitamins. It 
has proved highly effective not only for calves but for 
swine, chickens, turkeys and several kinds of small ani- 
mals. It is today the antibiotic feeding supplement most 
widely used in the feed field. 


Write us for full information on AUROFAC. 
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SUGGESTIONS TO Effect of Aureomycin on Growth of Calves 


= Average Daily Gain in Lbs. Increase in 
Investigators No Aureomycin With Aureomycin Aureomycin 
n. and for aureomycin in calf feeds is steadily Bartley and co-workers', Kansas 0.42 0.73 (1st 6 weeks) 74% 
Ig . Below are the recommended amounts of Loosli and co-workers”, Cornell 0.95 1.16 (0 to 8 weeks) 22% 
A C to be used in three products which feed man- Rusoff and co-workers", Louisiana 0.99 1.21 (4 to 16 weeks) 22% 
rs can make to meet this demand. 1.40 1.69 (4 to 16 weeks) 20% 
i , Jacobson and co-workers', Iowa 1.11 1.46 (0 to 16.5 weeks) 32% 
Li « Replacements: A complete dry feed with 
Knodt and Bloom’, Pennsylvania State College 1.29 1.57 (0 to 12 weeks) 21% 
re omycin to be reconstituted with water. 
1 0 Ibs. AUROFAC-2A per ton of solids. Bartley and co-workers: J. An. Sci. 9:646 ( Nov.) 1950 
Loosli and co-workers: J. Dairy Sci. 34: 500 (June) 1951 
P Rusoff and co-workers: J. Nutrition 45:289 (Oct.) 1951 
1, « Supplement: A dry aureomycin supplement Jacobson and co-workers: J. An. Sci. 10: 1050 (Nov.) 1951 
Hall: Am. Agr. Jan. 5, 1952 
; ; “Bartley and co-workers: J. An. Sci. 10:1036 (Nov.) 1951 
b ’ e added to whole aa skim milk. Loosli and co-workers: Proc "Sor. Exper. Biol. & Med. 75:531 (Nov.) 1950. 
1 | 2 gm. AUROFAC-2A per day per 100 Ibs. of 
alf. 
ig Starter: Containing aureomycin. A dry feed N 
nae LEDERLE LABORATORIES DIVISIO 
re { to supplement liquid feeds before weaning and 


ipplement roughage after weaning. 
1 O Ibs. AUROFAC-2A per ton. 
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--.as well as 
for extra 
sales 
volume!” 


Lycoming Mills, Williamsport, Pa., is 
another custom feed manufacturer 
that is making a nice profit on pellets 
and crumbles. 

John Stahlnecker, owner and man- 
ager, has this to say about his pelleting 
operations: “‘We used to buy our pel- 
lets from large commercial suppliers at 
prices which allowed us to simply ex- 
change dollars, after shipping charges 
were deducted. 

“Then, we learned about the Sprout- 
Waldron Simplex Model ‘500"' —the 
packaged pelleting system—how it is 
specially designed for the needs of the 
custom operator. I didn’t have any 
idea that the cost was so nominal, and 
that pelleting operations had become 
so simplified. 


Write for details on the improved Model 
Sprout-Waldron & Company, Inc., 


“WE PELLET 
FOR PROFIT 


“After installation, we were soon 
producing laying pellets or crumbles 
at an average rate of 45 bags per hour 
—and with only 25 horsepower. And, 
you can bet it was a most pleasant sur- 
prise to look at our books and note that 
the complete system, including boiler 
and installation, cost us a lot less than 
we thought it would. Our experience 
shows that this equipment paid for it- 
self within 2 years after installation.” 

Mr. Stahinecker is another “happy” 
user of Sprout-Waldron Pelleting Sys- 
tems. He agrees with hundredsof others, 
that here, at last, is the very ultimate 
in pelleting simplicity and economy. 
From every angle, the Model ‘500 
packaged pelleting system is the answer 
to Custom Pelleting. 


500” Simplex today. 
61 Logan Street, Muncy, Pa. 


SINCE 1866 


PELLETING EQUIPMENT 


Lincoln 8431 TODAY! 


Flour Exchange Bidg. 
Minneapolis, Minnesota 
Lincoln 8431 


ONE CALL BUYS ALL! 


Save precious time, money and energy 
when you make all your feed purchases 
at once. |. S. Joseph, one of the oldest and 
largest organizations in the feed business, 
has given prompt, friendly service, maxi- 
mum efficiency, and specialists to choose 
your feeds, for nearly forty years. Call 


1. $. JOSEPH €O., INC. 


at some widows,” Mary smiled, “even 
though he tells Milt he doesn't. I 
hear plenty at the Ladies Aid meet- 
ings 

At this moment Pop rang the door- 
bell, so conversation about him ceased 
abruptly. Joe went to the door, 
greeted the old fellow warmly and 
offered a cigar as Pop seated himself 
in an easy chair. 

“No, thanks,” 


Pop said. “I just 


threw away the stub of my second 
cigar since closing time. That's my 
quota for today. But my idea does 
center about cigars, Joe.’ 

“It does?” Joe was a little puz 
zled 

List of Products 
Pop nodded. “Joe, I wish we could 


make a list of all the products we 
sell at the mill and post this list and 
copies of it throughout the store and 
mill for customers and prospects to 
see.” 

“I think that 
declared. 

“Then I wish we could mimeograph 
a list of those products and send the 
list to every farmer in our trade 
area.” 

Joe was thoughtful for a moment 
“I think that could also be done, Pop 
who read that list of products 
make some extra purchases. 
your idea?” 


could be done,’ Joe 


Those 
might 
Is that 

“Part of it,’ continued Pop, “but 
you know how farmers like to get 
scmething for nothing, or prove they 
can catch you napping.” 

“That's true,” Joe grinned. “Farm- 
ers like to tell jokes and laugh. They 
aren't always the silent men many 
people think they are.” 

“You're absolutely right,”” Pop said 
a little excitedly. “Joe, I think you 
should offer a 25¢ cigar to every 
farmer who asks for a product which 
is listed on those special sheets and 
of which we have run out.” 

Joe did not answer for a moment, 
digested the content of Pop's 
Then he began to laugh 


as he 
suggestion 

“You mean that just on the chance 
that they might win a free 25¢ cigar 
they would study that published list 
till they almost know it by memory 
and then ask for various items, just 

just 

“Hoping that we have 
it, or failed to restock it 
Pop finished with a grin 


run out of 
in time,” 


Will Sell More 

reading that list so as- 
siduously, trying to slip one over on 
me, and have a cigar at my expense, 
they will know more about the prod- 
ucts we sell than they otherwise 
would, and that alone will sell more 
merchandise.”’ 

Pop looked very pleased with him- 
self, as he slung one heavy Knee over 
another, “That's the way I figure,’ 
he said proudly 

Joe slapped his knee 


“And by 


“Doggone if 


I don't think you're right, Pop. Any- 
way the idea is worth its weight just 
in publicity. Farmers will talk about 
that idea.” 


Joe and Pop visited for another 


hour. Then Mary poked her head into 
the living room from the kitchen 
area. “How would you fellows like 


some coffee and fresh apple pie 
“Well, I wouldn't 
bit,” Pop laughed, 


mind that one 

“I'm hungry.” 
“And won't you smoke one of those 

25¢ cigars just to see if they'll please 


the farmers who get them " Joe 
asked. “One extra cigar today won't 
hurt you.’ 


“I won't mind taking that cigar at 
all,” Pop agreed. “I sort of owe it to 
myself after that brainstorm. And 
you know, Joe, if we really watch 
our stock control, we're not going to 
have to pass out very many cigars 


for being out of steck farmers ask 
for.” 


“I know that,” declared Joe wise- 
ly, “but we have to manage to be 
out of some items once in a while, 


just so farmers can Win enough cigars 
to keep them studying that list. If 


this idea is to work effectively, we 
have to have some farmers every 
week who will boast to their neigh- 


bors how they won a free cigar at Joe 
Brooks’ expense.” 

Pop chuckled. ‘Joe, I never thought 
of that angle. Now I see why you can 
really make these ideas work. Mary, 
that pie is delicious. Well, I shouldn't 
teke another piece, but if you insist, 
why 

(To Be Continued) 


The test for ascer 
taining the amount 
of fat in milk, by 
Stephen M. Bab 
cock, which was the 
beginning of mod- 


ern dairying 


The Alberger Sys 
tem of processing 
quality salt for in 
dustry, by J.L. Al 
berger, developed 
for Diamond Crys 
tal Salt. 


Crystal 


For Diamond 


Alberger Process Salt has been famous 


over 50 years 
for its true salty flavor and better sea- 
soning quality 

The exclusive Alberger System pro- 
duces salt with a consistent purity of 
99.95°c—a salt that surpasses every re- 
quirement of the U. S. Pharmacopoeia 
In addition, the Alberger Process makes 
available carefully screened salts of umi- 
form bulk to industrial users of salt who 
require a definite grain size 

That's why thousands of food manu- 
facturers who demand dependable salt 
of uniform purity, bulk and quality use 
this salt exclusively 

If you have any questions about which 
grain size or grade to use for best results, 
advice by 


get expert writing to our 


Tectinical Director 


DIAMOND CRYSTAL 
ALBERGER 
PROCESS SALT 


Diamond Crystal-Colonial Salt Division 
General Foods Corporation 
St. Clair, Michigan - Akron, Ohio 


SOYBEAN MEAL 
HOMINY FEED 
MILLFEEDS 


BUFFALO, WN. Y., 925 Marine Trust Bidg. 
Madison 5682 TWX 360 


Stric Strictly” 


CHICAGO, ILL., 3832 Board of Trade 
Wabash 2-7322 TWX 623 


- THE NELLIS FEED CO. 


BROKERS Srrictly 
ST. Louis, MO., 405 Merchants s Exehange KANSAS CIT CITY, 1168 Baltimore Bidg. 


hestmut 1122 TWX 23 


ALFALFA MEALS 
OAT PRODUCTS 
MOLASSES 
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CONVENTION CALENDAR 


May 19—Des Moines Feed & Grain 
Club Annual Field Day; Des Moines 
Golf & Country Clab, Des Moines, 
Iowa; chm., Lester Bright, Sargent 
& Co. 

May 25-26—Missouri Grain, Feed 
& Seed Assn.; the Elms Hotel, Excel- 
sior Springs, Mo.; sec., D. A. Meiners- 
hagen, Eagle Mill & Elevator Co., 
Higginsville, Mo. 

June 1-3—Indiana Grain & Feed 
Dealers Assn., Inc.; French Lick, Ind.; 
exec. sec., Fred K. Sale, 600 Board 
of Trade Bldg., Indianapolis 4. 

June 2-3 — Central Retail Feed 
Assn., Inc., Hotel Schroeder, Milwau- 
kee, Wis.; exec. sec., David K. Steen- 
bergh, 1712 W. St. Paul Ave., Milwau- 
kee 3, Wis. 

June 5-6—Eastern Federation of 
Feed Merchants, Inc.; Hotel Statler, 
New York City; exec. dir., Austin W. 
Carpenter, Sherburne, N.Y. 

June 9-19 — Elevator and Farm 
Supply Training Short Course; Ohio 
State University, Columbus, Ohio; 
sopnsored by Ohio Grain, Mill & Feed 
Dealers Assn., Inc.; sec., Vaughn M. 
Thorne, Ohio Grain, Mill & Feed 
Dealers Assn., 1314 Kinnear Road, 
Columbus 12, Ohio. 

dune 13—Pacific Northwest Grain 
Dealers Assn.; Spokane Hotel, Spo- 
kane, Wash.; sec., Pete Stalicop, 716 
Peyton Bidg., Spokane 1, Wash. 

June 16-17—Ohio Grain, Mill & 
Feed Dealers Assn.; Deshler-Wallick 
Hotel, Columbus; sec., Vaughn M. 
Thorne, 12 N. 8rd St., Columbus 15. 

June 16-20—Poultry Short Course; 
Texas A & M College, College Sta- 
tion; E. D. Parnell, Poultry Husban- 
dry Dept., Texas A & M College, Col- 
lege Station. 

June 18-19—Georgia Feed & Poul- 
try Conference; Atlanta Biltmore 
Hotel, Atlanta, Ga.; sec., Will L. Kin- 
nard, Georgia Feed Assn., Inc., 601 
Trust Co. of Georgia Bldg., Atlanta 
3, Ga. 

June 19-20 — Kansas Wheat Im- 


COHEN E. WILLIAMS & SONS 


STERICK BLDG. MEMPHIS, TENN. 


Grain & Feed Brokers 


H. A. GLADE, Manager 


SPECIFY 
Columbia Cakcium 


COLUMBIA QUARRY CO. 


007 Washington 4. 
$1. LOWS 1 MO 


provement Assn., annual wheat field 
day; Uhimann Farm, Overland Park, 
Kansas; pres., Jess B. Smith, 1212 
Board of Trade Bidg., Kansas City 
6, Mo. 

June 21-24—Canadian Feed Manu- 
facturers Assn.; Manoir Richelieu, 
Murray Bay, Quebec; sec., Robert 
Raynauld, 1236 Crescent, Montreal. 

June 25-27 — Association of the 
Southern Feed & Fertilizer Control 
Officials; Carisbad, N.M.; sec., Bruce 
Poundstone, Lexington, Ky. 

July 22-25—American Poultry & 
Hatchery Federation; San Francisco, 
Cal.; sec., Don M, Turnbull, 15 W. 
10th St., Kansas City 6, Mo. 

Aug. 20-22 — Amburgo Nutritional 
Course of Study on Feed Formula- 
tion, Animal Nutrition and Feed 
Merchandising, National Agricultural 
College, Doylestown, Pa. 


“Like most country elevators, we had only two busy seasons each year, 
“and these were followed by the usual money-losing 


me a plan” 


"Jake showed 


Year- 
Service 


” says John Ough, Manager 
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BRAN + SHORTS 
MIDDLINGS 
Sacked or Bulk —Any Shipment 


Commission Co. 


of the Home Grain Co. of Edgar, Nebraska, 
slumps. 

“Two years ago our feed business was small and didn’t amount to much. It was a sideline and 
brought us little or no profit. 

“Then Jake Sterkel, the Murphy Representative, came by and showed me a feed selling plan 
which we have found simple and easy to follow. We started with only a small order of Murphy's 
Concentrates, but business grew so fast in only eleven months we were doing nearly ten times the 
feed business we had done before! 

“We like to sell Murphy's because it means good business the year around, and no off-season 
slumps. We keep our men and our mil! busy all the time, we have more customers and make more 
profits with less inventory than ever before!" 


MEMBERS 
, KANSAS CITY BOARD OF TRADE 
; ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Mo. 
Phone BA 5462 Phone L. D. 178 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas City. 


offered by a MURPHY Franchise? 


PRODUCTS 


Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 


HALL SALES COMPANY 


1313 Bidge Avenue 


Phone: Greenicaf 5-0225 
EVANSTON, ILLINOIS 


Ik you run an elevator and if you are bothered with 
off-season slumps, why not look into the opportunity 


MURPHY’S CON. 


; CENTRATES and MURPHY’S MINERALS enable you 

to do a profitable year ‘round feed business—with 
no off-season slumps. With a supply of MURPHY’S 
CONCENTRATES and mill feeds on hand you can 
i use local grain to make as many as twenty-four 
different feeds, for hogs, ‘beef cattle, dairy cows 
and poultry, including turkeys and broilers. 


MURPHY’S have 


There are many other advantages in handling 
MURPHY’S. For one thing, feeders use less grain 
when rations are fortified with MURPHY’S CON- 
CENTRATES—therefore they have more grain to 
sell to you. Furthermore, by offering a custom grind- 
ing and mixing service, you can supply hatcheries, 
produce stations, ranches, etc., with well advertised 
branded feeds, freshly mixed to order. You carry less 
inventory, yet you keep your employees and mill busy 
—you have more customers and make more profits. 


a simple, easy 


| 
| CANADIAN PEAT PRODUCERS ASSOCIATION, VANCOUVER, B.C. 
| Yow One Elvator 
W 
4-Season Shum fis. ee 
| VA rogram 
| 
i 
} 
Bi 
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HERE’S A DANDY DEAL 


FOR DEALERS | 
Everywhere | 


Want to make extra profits and at the 
same time make your customers mighty 
happy? Yes? Then take a tip from us and 
stock this popular 


BURROWS Light Weight 
PORTABLE ALUMINUM 


ELEVATOR 


For Earn Corn, 
Corn, Grain, 
Feed, 
Poultry Litter 
and Many Other 
Materials 


It's absolutely tops in elevators 
of this type. Has many outstand- 


BURROWS EQUIPMENT COMPANY 
1316-C Sherman Ave., Evanston, Il. 


Tell us all about your Portable Elevator 
and deal to dealers 


Name 


Address 


— features that appeal to farm- 
and poultry men. In active 
Somand the year ‘round. 


Light weight. bey positioned 
and ed by one man. 


either. Immediate deliv 


+——- Send Coupon NOW! 
details. the 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


Evanston, Ill. 


FEEDSTUFFS 


A WEEKLY NEWSPAPER 


for the Teed Manulacturer, Teed Jobber 
Teed ‘Broker ana Teed Dealer 


If you’ve been wondering 


how you can best keep informed about 
the developments in production, research, 
nutrition, and changes in prices, taxes, 


shipping, or government 
FEEDSTUFFS. 


Each weekly issue of FEEDSTUFFS brings 
to its readers factual reports on all 
phases of the feed industry—from the 
growing and harvesting through the proc- 
essing and distributing. 


By adopting this simple plan of read- 
ing for profit—by watching every devel- 
opment fn the feed industry week by week 
in FEEDSTUFFS, you can make your sub- 


scription work for you. 


| 


FEEDSTUFFS 


Circulation Dept., 118 S. 6th St., Minneapolis 2, Mian. 


Please enter immediately my subscription to 
FEEDSTUFFS 


C2 One year $4 


() FREED MILL 
() FORMULA FEED MFR. 


0 OTHER 


0 Two years $7 
O Billme OBill my firm OI am sending payment 


0 FEED INGREDIENT MFR. () HATCHERY 


actions, you need 


The Traveling 


Advertisement 
By James Acker 


contradict me when I say that a 

feed dealer's delivery trucks are 
seen by more farmers annually than 
are his ads or his store exterior or 
interior. 

The reason for this is easy to under- 
stand. In the course of a year the 


I DON’T think that any dealer will 


dealer's trucks undoubtedly travel 
every road of the trade area, not 
only once, but perhaps five to ten 


times. And farmers as well as city 
persons ha‘ a habit of glancing up 
from work, or peering out a window 
when an auto or truck goes by. 

Each time a farmer sees a feed 
dealer's truck, properly identified, he 
is going to be reminded of the fact 
that this business man sells feed. If 
he's a customer of yours he is very 
likely going to say, “There goes 
Pete's truck Pete's a good old egg 
He's really helped me with my feed 
problem and given me fine service. 
I'm going to stick with him.” 

If the farmer who looks at your 
delivery truck going by on the rural 
road is not a customer, he will un- 
doubtedly say, “There’s Pete Smith's 
delivery truck. He must have a lot of 
customers out this way. I see that 
truck quite often. I'm getting good 
service from Ed Jones over at Center 
on feeds, but if I ever change, I'll 
contact Pete Smith. Lots of farmers 
like him.” 

On the other hand if your truck 
goes by and is not properly identi- 
fied, or if the lettering is dim, then 
the non-customer who looks up just 
sees another truck going by. He 
doesn't connect it with any firm or 
person. 

Thus it can easily be seen that it 
pays to have a truck clean and bright 
looking at all times, and with the 
firm identification clear enough to 
be easily read. This truth has been 
told dealers many times. 


Panel Advertising 

But what many dealers do not 
realize is thet the sides of their 
trucks can have panel advertising 
which can help them sell a lot more 
merchandise, especially since feed 
trucks really are brought to the at- 
tention of prospects and customers. 

A beautiful new feed truck with a 
sign saying that it belongs to ‘John 
Smith . . Feeds . . Seeds . . Fertiliz- 
er ..” is a fine advertisement. But a 
truck which has this wording, plus 
some changeable panels on the side 
of the truck, panels which are used 
primarily for advertising purposes, 
make that truck a much more valu- 
able business aid to the feed dealer. 
The reason is that it gives definite 
buying suggestions, by seasons, and 
thus stimulates sales 

Panels which the dealer uses on 
his trucks can be made by a local 
carpenter at nominal cost, or the 
dealer can make them himself, if he 


INGREDIENTS 
AND GRAIN 


@ Tankage 

@ Meot Scraps 

@ Molasses 

@ Crimped Oots 
@ Crimped Borley 
@ Corn Chop 

@ Ground Grains 


@ Soybean Meo! 

@ Cottonseod Meo! 
@ Linseed Meo! 

@ Alfalfo Meal 

@ Brewers Grain 

@ Oot Meo! Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 
GRAIN AND JOBBING DIVISION 


ST. JOSEPH, MO. 


uP 


CONSUMERS ARE BUYING 
3 TIMES AS MUCH 


BIG “H” FEEDS 


AS TWO YEARS AGO 


Better Profits — 
for Dealers 


FISH MEAL 
HEADQUARTERS 


SARDINE 
HERRING 
MENHADEN 
BLENDED 


South African 
PILCHARD 


NORWEGIAN 
Full Herring 


Includes Fish Solubles 


NORWEGIAN 
HERRING 


FISH SOLUBLES 


FISH SOLUBLE 
Mixtures 


Feeding Oils 


Write - Wire - Phone 


WILBUR-ELLIS 
COMPANY 


320 CALIFORNIA STREET 
SAN FRANCISCO 4 


CHICAGO 3 - Bankers Building 
NEW YORK 6 - - 19 Rector Street 
LOS ANGELES LS - 1206 8. Maple Ave. 
BUFFALO 3 - - Ellicott Sq. Bldg. 
SEATTLE 4 - - Central Building 


= | \ 
| 
| | 
cae | 16 and 20 ft. lengths. With gas 
| engine or motor, or without 
| ery. 
— 
— 
| 
for prices and deliveries 1 
J N@MO ees ! a 
WHOLESALE DEALER | 
© RETAIL DEALER 4 
\ 


is handy. Attaching them to the sides 
of the truck is not difficult. Clamps 
or bolts should be used for attach- 
ing, so the panels can be removed 
very easily when the occasion arises. 

These panels can be made of ply- 
wood. Some merchants like the % in. 
size. The advertising message can be 
painted on the plywood in bright 
colors, so that it can be read easily. 

If you have a sign which reads 
“Order Baby Chicks Now” it is ob- 
vious that this sign can be used 
next year, too, if you are careful 
about the paint job. The reverse side 
of this plywood panel can perhaps 
read, “Book Your Seed Orders Early.” 

In other words, there are many 
buying seasons of the year which can 
be definitely advertised by you with 
truck body panels, and you can use 
them year after year. Thus with two 
panels on each truck with reversible 
panel sides, you will have four signs 
available to use. 


Spot Signs 
Four pieces of plywood would thus 
provide the dealer with eight signs. 
Of course, if the dealer wishes to pro- 
mote a special sale, quoting prices on 
one main item, then he could have 


his truck panels for advertising is 
the same as city bus and taxicab 
companies do. They charge for ad- 
vertising on bus panel spots and the 
rear of taxicabs. Street cars in some 
cities also carry outside the car ad- 
vertising. 

In a city, the signs come to the at- 
tention of numerous. people. Many 
companies find that it pays to ad- 
vertise in this manner. The alert 
feed dealer who has readable, clean, 
attractive panel signs is doing the 
same sort of advertising. 

Suppose you have such truck pan- 
el signs and that your truck its 
parked downtown, in a farmer's yard, 
at a farm auction, picnic or other 
gathering in your own yard. The 
signs will be seen by many farm 
folks, and they'll be read in part or 
whole. The copy will give definite 
buying suggestions. Truck panel ad- 
vertising is the modern, effective way 
to make the most of truck miles 
traveled. The old way looks nice too 
but is not nearly as productive of 
extra sales. 


other plywood panels on which such | @ 


spot signs could be painted. But for | 
the most part at least half the signs 
which the dealer can use on truck 
panels could be seasonal ones whose 
copy need not be changed every year. 
This would be quite a saving in sign 
painting. 

Through the use of such panels-—- 
size depending upon the dealer's 
truck—the feed advertising message 
can be given to hundreds of farm | 
families monthly. Panel signs of this 
type definitely are of as much or 
greater value than store signs, for | 
they reach more people. The wise 
dealer will use store signs, advertis- 
ing, billboards and truck pane] ad- 
vertising to round out his program 
of reaching most of the farmers in 
his trade area. | 

Of course, it is also possible for | 
the dealer to tack heavy cardboard 
signs on the panels, too, but then he 
runs the risk of having them torn by | 
the wind, or becoming smeared by 
rain or snow. But cardboard signs 
if the dealer can make them himself | 
—might be worth a trial, especially | 
in dry weather months. 

What the dealer is doing by using | 


“BRODLEAF”’ 


HOLLAND PEAT MOSS 


HALF MOON MFG. & TRADING CO., lnc 
90 West Street New York 6, N.Y. 


Dealers is Mineesets, North end Westere 


Write for Prices and Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Distribsters MINNESOTA 


KAFIR & MILO 


Largest Dealers 
in Southwest 
MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 


PIONEERS 
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PRICE BOARDS! 


“Completely Changeable” 
18°x386" - - 21 SLOTTED OPENINGS 
The Beautiful Neo-white Cut-out Gummed 
Paper Letters Mount on Velvet Black Panels 

As Easy as Mounting « Stamp 

NUMBERS SNAP IN AND OUT 
FOR QUICK PRICE CHANGES 


“Will Last a Lifetime” 


SPECIFY CAPTION 
Each board contains 1,000 Gammed Let- 
ters, 300 Snap-in Numbers, 84 
Panels; replacements as needed 
One Board . . .$15.95 ea. 
reset | Two Boards .. 14.50 ea. 
Three or More 13.50 ea. 


Fruchey Service Co. 


BOX 461 — NAPOLEON, OHIO 


CUSTOM 


ANNOY NCES . 


You tan BUY EXACTLY THE BLEND OF VITAAUNS, MINERALS, 


At last! A truly efficient, money-saving way to fortify your feeds. Whatever 
combination of vitamins, minerals and antibiotics you need—NOPCO will 
custom-mix for you. Whatever quantity you use to fortify the batch... 
1 Ib. per ton, or 3 Ibs., or 5 Ibs., NOPCO will custom-pack for you. And you 
pay only the BULK prices of the actual ingredients. In other words, no bp eciiaiindiinen a am 
additional service charge. What’s more, NOPCO will prepay minimum 
freight to any destination in the U.S. You do less work—you pay less money 
—and you're sure—every time—that your fortification is exactly right! 


YOU SAVE THESE 5 WAYS WITH THIS NEW 


You save the time, labor and care of “mixing your own” 
You save the hidden costs of overfortification errors. 
You end potency worries—Nopco guarantees potency. 
You simplify purchasing, storage and inventory. 
You get expert formula help at no extra cost. 

Can you afford NOT to use this new NOPCO 


Custom Service that gives you custom-mixed, 
custom-packed supplements at bulk prices? 


Write today for complete details—or ask to have your NOPCO representative call. 


CHEMICAL COMPANY 


Harrison 1, N. J. 


STABILIZED NATURAL 


FORT 


NOPCO 
A&D VITAMINS 


crotized dry Vitomin AE 
D products, conventional 
dry vitemin A & O prod- 
vets, vitemin A & O ols. 


NOPCO 
B VITAMINS 


Riboflovin, colcium pon- 
tothenate, choline chie- 
ride (liquid & dry), vite- 
min feed supplement. 


NOPCAINE 


Antibiotic feed supple- 
ment (Procoinepeniciliin). 


NOPCO CUSTOM SERVICE 


4 coo 
RESEARCH 


©1952 NOPCO Chemical Compony 
NOPCO Chemical Compony 


VITAMIN A 


Richmond, California 


| 
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THE RIGHT APPROACH 
TOWARDS CHARITY 


By Ernest W. Fair 


OU can deduct it from your 
income tax. 
Who can blame the feed 


dealer for losing some of his perspec- 
tive when a “charity” solicitor gives 


him this argument? Anything we do 
to reduce our Income tax figure in 
these days and times seems to have 
merit. 

The thing to remember, however, 


Minnesota 
36% Linseed Meal 


MINNESOTA LINSEED OIL COMPANY 


25—44th Ave. N.E. * Minneapolis 21, Minn. 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


There’s o QUALITY DIFFERENCE 


| 


is that only a small percentage of 
our earnings can be deducted for 
income tax purposes. The Bureau of 
Internal Revenue may very well ques- 
tion such charitable deductions and 
the outfits to whom we made these 
donations may be just questionable 
enough to not even fit in the category 
when the showdown comes. Certainly 
we shall never be permitted a deduc- 
tion for one of those “‘not-so-sweet” 
phoney charities which are always 
with us. There is also the position 
that no one, feed dealer or other- 
wise, likes to be “taken” by a charity 
racketeer. 

How to tell the good from the 
bad? There are a lot of ways. And 
there’s a number of things we can 
do to make our contributions to sweet 
charity do some good when we do 
decide on making a donation. 

Every feed dealer is visited by 
someone who wants to sell him an 
“advertisement” in an organization 
annual or a club dance program or 
even may want a direct contribution 
to some obscure cause. 

“When I first set up business I 
gave something to everyone because 
I felt it was necessary to get started 
in my community,” one feed dealer 
answered our query, “But it didn’t 
take long for me to learn that every- 
one had me on their sucker list. 

“That old idea thet you can’t turn 
down iocal folks for fear you will of- 


Box 1098 


SAVANNAH 


Isaac T. Rhea, Pres. 


NEW ORLEANS 


MENTE SEALPAK 


THE LAMINATED BAG 
Has All These Desirable Features: 


SIFT- PROOF PUNCTURE-RESISTANT 
WEATHER-SAFE GREASE-REPELLENT 
WATER-RESISTANT ACID-RESISTING 
CONTAMINATION-PROOF ODORPROOF 


Burlap (or cotton) on the outside, paper on the inside—the two laminated together with a 
smooth, even film of asphalt (or other special adhesives) to make a strong, protective bag 
guaranteed to preserve the original fine quality of your product. 


Seals Original Moisture IN—Seals Unwanted Moisture OUT 


Write, Wire or Phone Our Nearest Office for Latest Quotations 


MENTE CO., INC. 


Dept. J 


Box 204 
HOUSTON 


Sales Offices or Representatives in New York, Chicago, St. Louis, 
Denver, Cincinnati and other large cities 


fend them is a lot of bunk. I found 
that two thirds of these people never 
came to my store and in fact wouldn't 
have done so if I had given them 
everything I had. 

Sincerity Is Understood 

“Now I tell these people that the 
demand on me is so great I can't 
possibly help everyone or they will be 
around taking up a collection for me. 
I point to the stickers and receipts 
on my wall showing my contribution 
to the major campaigns such as the 
Community Chest, Red Cross, etc. I 
show my sincerity and folks under- 
stand. But the best part of it is that 
the chiselers have taken me off their 
lists and never bother me any more.” 

The increase in number of charity 
drives of every type and description, 
despite the spread of the Community 
Chest idea, has forced many feed deal- 
ers, who heretofore had something 
for everyone, to establish a line be- 
yond which they will not go, and 
stick to it. Such a stand is an al- 
most certain guarantee that one will 
never be taken in by a charity racket 
of any kind. 

“My policy in handling such re- 
quests for donations of any kind,” 
another feed dealer explains, “is to 
base my decision on whether or not 
the project is known to me. If it is 
then I give it consideration. If I 
never heard of it before then I figure 
something is not right and refuse 
to even consider it.” 

Several business men contacted on 
this question also point out that they 
never make a contribution direct to 
a solicitor without first checking up 
and making sure of the legitimacy 
of the project. 

“At least once a year some crook 
comes into every major city and gets 
away with a big sum of money gath- 
ered in the name of some well known 
charity,” one of these men told us, 


RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 ; 
FORT WORTH, TEXAS 


Burhop & Company 


FEED BROKERS 
Specializing in 
SOYBEAN OIL MEAL 
619 Gettle Bldg. Phone A.7246 
Fort Wayne 2, Ind. 


SOURCE OF 
VITAMIN Bi and 
ANTIBIOTICS 


easy-to-use package! 
Write Today for Formulas 


Main Plant and Offices Midwest Piant West Coast Divisson 
WAUKEGAN, LL Des Moines. tows Nampa, Idaho 


| 
FASTER 
oe _... Lower Feed Costs! 
Biatchfords | 

| 
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Win Friends 


4 


1, THE TRADE territory of every feed 
manufacturer there are a certain number 
of farmers who are constantly trying to im- 
prove their knowledge of efficient farming 
methods. These farmers read the extension 
service bulletins, some subscribe to agri- 
cultural services. Though such farmers are 
in the minority, you will almost always find 
them the leaders in their community. A’ a 


group, they have the largest and most prof- 


ov 
features 


itable herds, the best-kept farms, and many 


other less well-informed farmers follow 


their lead 


These are the men you want as customers. 
And for this type of farmer, the Ultra-Life 
Book was written, Ultwa-Lifed feed manu- 
facturers in all parts of the country find 
that it is simply beyond compare as a scll- 
ing tool with these farm leaders. They find 
the Ultra-Life Book permits an intelligent 
selling approach, and has resulted in secur- 
ing a surprising number of these hard-to- 


get and most desirable customers. 


CHECK THESE FEATURES 
OF THE ULTRA-LIFE BOOK 
@ Easy-to-understand 
@ Full of facts, not sales talk 
@ Attractive appearance, inviting to read 


@ Of permanent value because of facts and 
statistics, including feed ingredient analyses, 
grain charts, gestation tables, etc., etc. 


|  WRITEFOR YOUR FREE COPY TODAY =! 

Free if you act now, a year's subscription to Ultra-Life Laboratories, East St. Louis, Il. | 

ce ta the Ulira-Life Pouliry ond Livestock . Please send us a copy, free and without obli- 
gation, of the Ultra-Life Book. | 

‘ULTRA-LIFE LABORATORIES, INC. ! 
Name 

a a” 

Address 


OFFICE & PLANT, EAST. 


We (do) (do not) manufacture feeds (check which) 
F8 5-10-62 


all LUSTOMETS 
. 
pte: 
ews one of most complete grain charts ever a 
show? A of $3.59 per pushel {or com> 
oats. wheat. and parley 
eu first feed angredient analys's chart snow ns 
proven fat, fiber: n.F calcium, prosphores: 
gigestidle prove: total aigesdle qurrient® for 
. pig gifferen™ ungredient® Many othet 4 
d 
aa 
x 
FOR FEED NUFACTURER! 
You, as feed manufacturer will also find much 
of value in the Ulera-Lile Book. kt contains easy” 
min feeding: as ell as qiree™ pages of useful facts 
and including one of the most complet® 
grain charts © er published 
The Book is only part of the 
prog am which is helpings feed all 
wi” 
over the country ro profits: Thousands ol 
folders: radio continuities new spapet mats andother | q 
scllins helps are in constant use. We do everything 
yn our power to help you merchandise and sell the 
feeds which you make under your ow? brand game 
using Ultra-Life product® 
IN SREPARATION 
the ne” yitra-tife 
. pig-Cr? Hog manuel 
| for hod raisers 
j 
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“This is because we accept the man 
or woman at face value on the repu- 
tation of the charity they declare 
themselves to be representing. 

“Just once I was caught by one of 
these racketeers. After that I decided 
there would be no contributions made 
out of my office to any solicitor 
whom I did not know personally. I 
inform the person that we will donate 
such-and-such an amount and to put 


us down for it...that we will send 
our check in the next morning. And 
we generally deliver the check in 
person because such crooks have been 
known to even rent post office boxes 
for that purpose.” 


A Tough Hurdle 


How can we refuse solicitations 
for pet charities from people who are 
our customers? That's the toughest 


905 Dun Building, Buffalo 2, N. Y. 


CANE FEEDING 
MOLASSES 


nlf Manna 


“ALL YOUR NEEDS IN GRAIN AND FEEDS” 


SUNSET FEED & GRAIN CO., Inc. 


FEED JOBBERS 
Distributors of 


Kellogg's Hominy Feed 

Hercotes Dried Whey 

Hubinger (Keokuk) 
Corn Glaten Feed 


Granite Grit 


Branch Office: Middletown, N. Y. 


SUNSET 


BRAND FEED 


ry exclusively milk product) 
A rich and uniform source 
of Lacta Albumin and 
Minerals 


@ WRITE US FOR FURTHER INFORMATION @ 


hurdle of all to get over for the feed 
dealer who contributes to one such 
drive had better be prepared to con- 
tribute to all of them. 

Some feed dealers make it a policy 
to give only the smallest contribution 
to such drives and explain when doing 
so just how many times they are 
solicited each year. 

Even then this sometimes becomes 
a financial burden that is hard to 
carry. Good procedure certainly calls 
for giving to either all or none; we 
cannot afford to contribute to one 
customer's smal] pet charity and not 
to another's. 

“My standard is the organization,” 
another feed dealer declares, “If an 
organization is not 100% charitable I 
just don't contribute. I never make 
a contribution without investigating 
first. When a solicitor pressures you 
for fast action you can generally be 
sure there is something not quite 
right about his charitable organiza- 
tion and that it won't stand a little 
investigation. 

“It is easy to make an investigation 


CREATIVE 
DRYING 


ENGINEERING. 


Customer report on a 


job in their memory. 


Louisville Dryer... 


“I would like to say that the Louisville Rotary 
Dryer which was recently manufactured by your 
plant at Sharon (Pa.) is in operation and 

that all reports from our engineers and operators 
indicate this to be the finest fabricating 


“The outstanding quality on the fabricating jobs 


on these difficult pieces of equipment is 
certainly the finest type of advertising your 


company could have.” 


RESULTS 


This is it... the largest steam im 
tube dryer ever built! 


Its cylinder alone is 10’ in diameter by 100’ in length. It is one of four 
ordered by this customer . . . proof he believes in Louisville Dryers! 
Proof furthermore of his satisfaction with the performance for more 


than 20 years of his present Louisville Dryers. 


Write for new treatise on 


Rotary Dryers 


Other General American Equipment: 
Turbo-Mixers, Evaporators, Dewaterers, 
Towers, Tanks, Bins, Filters, Pressure Vessels 


Louisville Drying Machinery Unit 


Over 50 years of creative drying engineering 


ROCESS EQUIPMEN 


DIVISION 


“GENERAL AMERICAN TRANSPORTATION 


CORPORATION 


Dryer Sales Office: 139 So. Fourth St., Louisville 2, Ky. 
General Offices: 135 So. La Salle St., Chicago 90, Ill. 


Offices in all principal cities 


In Canada: Canadian Locomotive Company, Ltd. 
Kingston, Ontario 


—just ask your chamber of com- 
merce, your better business bureau, 
your banker, your minister or the 
editor of your local newspaper— 
those people know all about things 
and they can generally give you a 
right answer in a hurry.” 

Every feed dealer must have some 
fixed rules about his charity giving. 
There are enough legitimate charities 
alone, for example, to take care of 
an average good income even before 
taxes. When we add to these the 
“not so sweet,”” the questionable, and 
the just plain racketeering charitable 
organizations, we must for our own 
protection, have a line beyond which 
we will not step. 

The foregoing suggestions provide 
a basis for the creation of our own 
personal charity line. There are a 
number of others such as donating 
only to those «rganizations which we 
believe are a positive benefit to our 
own town. Another method of hand- 
ling the problem of many and varied 
church drives is to give only to one’s 
own church and do it generously and 
have no hesitancy in telling other 
church folks just how we support 
our own church. 


A Sensible Approach 

Many feed dealers live in fear of 
the dollar-and-cents retaliation upon 
their business in their failure to sup- 
port every charity request that comes 
into their stores. All one has to do 
is lay down a sensible line and follow 
it for just one year, many business 
men have told us, and this fear will 
be promptly exploded. 

In the anger at being refused soli- 
citors are apt to say anything but 
even the threats, silent or otherwise, 
that they make are forgotten by the 


time their day’s round is ended. In 
very few cases will they even give 
thought a week from the time on 


whether or not a certain individual 
made a contribution. 

Such a policy also is positive in- 
surance that we cannot be taken by 
the fake charities which are con- 
stantly with us. A rigid policy applied 
to our own well known charities will 
help us from falling into the clutches 
of these “not so sweet” charities. 


COLBY PULVERIZED 
WHITE 
MILL 


REGULAR 
COLBY MILLING, INC. 
COLBY, Wis. TEL. 160 


..» MAKES PROFIT FOR YOU 


UNBEATABLE QUALITY 
..-Makes repeat sales 


UNINTERRUPTED SUPPLY 
..-From 29 big plants 


@ 


NATIONAL ADVERTISING 
... Brings sales to you 


x~** 


SPECIAL GRANULATIONS 
+++To fit buyers’ needs 


x** 


COMPETITIVELY PRICED 
...To build volume sales 


—FOR HORTICULTURE OR POULTRY— 
write — wire —phone 
J-M TRADING CORPORATION 
111 — Phone Dept FS, Chicage 4. 


| 

{ 

Agents for 
&, Pacific Molasses Co., Lid. 

New Orleans 

| 
| q 
| | 
| 
| | 

| 
| 
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“EXTRA Feed Sales- 


Better Satisfied Customers!” 


Produces Up To 
27% FASTER HOG GROWTH 


Gets Hogs To 
MARKET 30 DAYS EARLIER 


Saves Feed... 
14% LESS FEED REQUIRED 


Helps Hogs Combat 
HIGH ‘DISEASE LEVEL’’ 


Reduces Mortality 
HELPS SAVE MORE PIGS 


Helps Make RUNTS 
INTO PROFITABLE HOGS 


Typical Hog-Raisers Say: 
“My pigs, raised on feed containing HOG- 
GAIN, sold at 200 pounds at less than 5 
months. They're slick, uniform and the 
fastest growing pigs | ever raised" 

Lorenz Poock 
Sumner lows 


Take Advantage of This Big Sales Opportunity 


MIX HOG-GAIN In Your Feed 


NOT an Antibiotic or Protein Supplement 


Also Helps Hogs Combat. 
A High “Disease Level” 


No Other Product Like HOG-GAIN —Gives 
your feed an exclusive sales advantage. HOG- 
GAIN gives hogs faster, more profitable growth 
.. more uniformity ... better feed conversion. It 
also fortifies the ration to help hogs combat a 
high “disease level; found on a great number 
of farms. Reduces the effects of a high “disease 
level’ Hogs grow faster and are more uniform. 
Your customers get extra hog profits and are 
more satisfied. 


The variation in “disease level” (amount of feed 
lot contamination) is the reason why one hog 


For Low-Cost Control of 


Black or Bloody Scours 


Use Dr. Salsbury's RISTAT 
Convenient Tablets—For Drinking Water 
RISTAT quickly controls SWINE DYSENTERY 
(black or bloody scours) in pigs of all ages. Con- 
tains 3-nitro 4-hydroxy phenylarsonic acid, Test- 

proved. Send for RISTAT bulletin. 


NEW and DIFFERENT. 


raiser does better than another when all other 
conditions are similar, according to Dr. Damon 
Catron, Iowa State College. 


Ibs. of HOG-GAIN 
For Testing It Yourself 


Mail the coupon. We'll gladly send you 4 pounds of 
free HOG-GAIN so that you can test it without obli- 
gation. This test will prove the extra profit benefits of 
feed containing HOG-GAIN to yourself and your cus- 
tomers. Helps you get mew customers, extra feed sales. 


‘Send Coupon NOW For Your free HOG-GAIN 


DR. SALSBURY'S LABORATORIES 
Dept. 28, Charles City, lowe 
Yes, I would like to tess HOG-GAIN. Send 
me 4 pounds of HOG-GAIN free of charge. 
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Money from the Well 


Show the Farmer How a Good Water System 
Will Boost His Profits 


By Edgar Boyce 


tell a farmer that it is possible 

for him to get hundreds of dollars 
annually from his cows and chickens, 
in addition to regular profit from 
production, he might look at you in 
a very puzzled manner. 


[: YOU as a feed dealer were to 


But it is true, and you can prove 
it to him. He can get this extra 
profit from a plentiful supply of good 
water. And good water will enable 
the fafmer to utilize the feed which 
he buys from you to the greatest 
advantage. 


SIMMONS STOCK-GRO 
Pure Concentrated Cultured Milk Whey Nutrients 
Unadulterated Full Mitk Sugar and Lactic Acid Content in Natural Proportions 
Smarten up — Be a Dealer 


SIMMONS STOCK-GRO, INC. 
LaSalle Street Chicago 1, 


In fact, one way to get this mes- 
sage across to farmers, and to sell 
a better water system, barn stanch- 
ions and other equipment is to ar- 
range a graphic window display which 
tells this important story. 

Let us start with facts: a survey 
released by the Iowa State College 
shows that a dairy cow wants 10 
drinks per day to quench her thirst. 
A test conducted by the college re- 
veals that cows provided with con- 
venient bowls will drink 18% more 
water than cows watered twice a day 
at an outside tank. The bowl watered 
cows produced 3.5% more milk and 
up to 10% more butterfat. 

If the use of water in the proper 
quantities can produce results like 
this, then the dairy supplement, con- 
centrate, grains and other feedstuffs 
which you sell to dairy farmers cer- 
tainty are gcing to become more valu- 
able in producing profit for them. 

There are many poultry authorities 
who agree that the right amount of 
good water will increase feed utili- 
zation and step up egg production. 
You can gather a lot of this material 


and put it in your direct mail under 
a special column, or on a placard to 
place near your poultry feed. The 
principal idea is to make a mass dis- 
play of this “water-aids-feed” evi- 
dence, so that the farmer cannot 
overlook it. 

And such signs, containing this 
information, can also be placed near 
water systems, barn stanchions and 
dairy utensils so that more and more 
farmers see it and began to think 
about these facts. 

Window Displays 

I would suggest a dairy-feed-water 
window in which the story would be 
presented in full. You can easily set 
up a few stanchions, water cups 
and perhaps a watering tank. A large 
sign hung on the stanchions and wat- 
ering cups can explain that cows 
watered more frequently will drink 
more water and yield more milk 
than cows watered occasionally at a 
watering tank. The watering tank is 
better than a creek with poor water 
supply, of course, but the bowl meth- 
od undoubtedly is best for encourag- 
ing more frequent drinking. 

In such a window display the feed 
dealers can place pans of the various 
types of feed consumed by the dairy 
cow. There would be a pan of silage, 
hay, dairy supplement, water, etc., so 
that the farmer glancing at the win- 
dow could get the complete story. 

If your window is large enough, you 
probably will want to place some bags 
of dairy rations here and there, but 
they should not occupy the center of 
attention. Have them somewhere in 
the display, so that the farmer look- 
ing at the window will see them as 
part of the dairy profit picture. 

Wide Appeal 

There is little doubt but that win- 
dows of this sort have wide appeal 
to farmers. Looking at windows of 
this type, the farmer knows that 


SAVE MONEY 
SEA-COLL 


= BAYOU coun 


823 PERDIDO STREET 
NEW ORLEANS, LOUISIANA 


PHONE RAymond 0618 


WYANDOTTE 


MEMICALS 


T° E. M. PEET 


E. M. Peet Company reports on 36 years of easy 
processing, smooth blending, low handling costs 
with Wyandotte Bicarbonate of Soda: 


Mr. G. F. Morse, president of the E. 
M. Peet Manufacturing Co., says: 
“Wyandotte Bicarbonate of Soda plays 
a very important part in a mineral 
mixture for livestock.” 

And he should know! Pioneer in 
livestock feeding, this company has 
grown (since its first order of Wyan- 
dotte Soda 36 years ago) to cover 
over 50,000 sq. ft. of floor space . . . 
to an elevator and bin capacity of 


more than 5,000,000 Ibs. 


Smooth-blending, free-flowing 


“In our plant, mixing and blending 
(as well as most other operations) 
are done automatically. Naturally, we 
demand a soda which flows freely, 
blends smoothly,” Mr. Morse adds. 
“We have consistently enjoyed these 
qualities, as well as low handling 
costs, with Wyandotte Bicarb.” 


“We've used Wyandotte 
Bicarb since 1916” 


Yes, Wyandotte customers are sat- 
isfied. They continue to buy from 
Wyandotte year after year. Why? 
Because Wyandotte is a dependable 
source . . . and takes care of its cus- 
tomers! For all the facts, write— 
Wyandotte Chemicals Corporation, 
Wyandotte, Michigan. Offices in Prin- 
cipal Cities. 


yandotfe 
CHEMICALS 


HIAWATHA 
GRAIN COMPANY 


910 GRAIN EXCHANGE 
Minneapolis 15, Minn, 


For POULTRY WHEAT 
SCREENINGS 


Ground or Unground 


FEED BARLEY 
FEED OATS 
Wire or write for prices 


PRODUCTS 


Distributed in lowa by 


V. A. MAGNUSON 
SALES CO. 
230 Park Place 
Des Moines 12, Iowa 
Phone: Des Moines 2-957 


| 
| 
‘ | 
| 
4 | 
| | 
— 
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A complete program for 
LOCAL FEED MANUFACTURER 


The rapid growth of acceptance for the Whitmoyer 
line of feed supplements, and the high regard 
accorded to the name Whitmoyer is more than the 
result of 20 years of service to the feed industry. 
It is also the result of the continued excellence of 
the products themselves. 


The name Whitmoyer is your assurance of uni- 
form “top-quality” time after time. It's a name to 
be remembered for “ products of scientific merit” 
—a standard of quality backed by two decades of 
outstanding service and extensive experience. 


That's why more and more feed manufacturers are 
relying on Whitmoyer feed supplements — cod 
liver oils, vitamin concentrates, trace minerals 
and minerals—in the manufacture of feeds which 
arenutritionally sound, yeteconomically produced. 


To help local feed manufacturers, the Whitmoyer 
Nutritional Department offers a complete pro- 
gram for setting up feed formulas which will 
utilize to the best advantage the ingredients 
readily available to the local feed manufacturer. 


Be sure of your feed quality by following the 
Whitmoyer program which will enable you to uti- 
lize the latest nutritional developments in the 
manufacture of your feeds. Remember, more'satis- 
fied customers mean increased sales for you. It 
will pay you to investigate the Whitmoyer Pro- 
gram today. 


Products of Scientific Merit 


ABO 
MYERSTOWN, PENNA. 


MANUFACTURING CHEMISTS 


DISTRIBUTORS 
NEW ENGLAND HAVANA, CUBA TEXAS 
Grandone, Inc. Ave. S.A. Honnsz Supply Co 
Needham. Mass. infonte, 120! Lubbock, Texes 


CANADA 
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| “TOP-QUALITY 


LIVER 


nteed Vv mi milligrams 
700 milligra™® 


(100% stabil- 
ith 


nd 


swine 


| 
UNIFOR! 
SUPP 
wuHitcoD available either oF pure cod 
liver oll OF os fortified cod liver oll concentrate. 
writcod is the highest quality tested 
and srondardized: aad Feeding Oil is also ovoilable. 
FLAV-A-DEE complete vitamin supplement 
containing o blend of vocuu™ dried cod liver meal, dried \ 
brewers’ yeast, natural ribofiavin supplement, D-acti- 
{ vated animal sterol, cod liver oil, niacin, betaine hydro- _ 
chloride, choline chloride, vitamin and antibiotic teed 
supplement: Guaranteed vitamin analysis Per pound: 
54480 internationel chick units vitamin D;, 60 milligrams 
riboflavin, 4000 milligrams choline, 4000 milligro™® be- 
taine, ond 700 milligro™s niacin. 
CLO-MEAL A complete vitamin B concentrate pro- 
duced from © blend of cod liver meal, dried brewers” yeast, 4 
a navwral riboflavin supplement, cod liver oil, niacin, be- 
taine hydrochloride: choline vitamin Bia and 
: antibiotic teed supplement: Gvuare ivsis 
per pound: 70 milligro™® riboft 4 
choline, 3500 milligrams petain’, | 
niacin. 
TRA-MIN A palanced essential 
centrate containing "protein bound” 
ized), manganes®: iron, cobalt an 
onteed amounts of each. Tra-Min is also available without 
wobalt. Tra-Min is patented in the United States and Canada. 
OTHER Whulmoye provucts 
qRa-PHos— and trace mineral supplement 
GRO-TEIN—Marin® protein supplement _, FISH 
__ Either liquid oF in ary carrier. FISH MEAL— 
a and D, straight A 
_4 or 16 million 
for manufacturing pple- 
ALSO LOCATED AT CONVENIE 
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ess CORN IN 


take action. 
In fact, if the dealer does not wish 
to handle such a window himself, he 
HEAVY- DUTY can get help from the 4-H club or 


his area. They may have some fine 
( O RN S 4 a L L c R ideas along the water-feed line which 
will improve the window display sug- 


o 
GRAIN CLEANER 
OUTLET 


Delivers a maximum capacity of cleaner grain—with a minimum of break- | running water in a window, store or | World War II veteran, Mr. Gauntt is 
age and loss—at lowest operating costs. Adjustable restrictor permits | exhibit booth, will always attract al- | a graduate of Rutgers University 
shelling at less than maximum capacity without loss of quality. Special, | most double the number of onlookers | School of Agriculture. His home now 
easily replaced, steel screens have estimated life in excess of 300,000 | as will a still display. is in Garland, Texas. 

bushels. Heavy, tough shatterproof boiler plate frame and housing assures 


t 250-500 bu. per hr. (capacity varies with moisture | connection is placing such a cooler | cooler operated, and also answer the 
and husk.) And price—so Jow you won't believe it. | in the middle of the store and keeping | questions of the farmers. { 
po — for complete information, specifications . — with running water most “When a farmer stands and watches 
Blower” pulls He s . such a display, he'll always have 
Cleaner. towes pull "According to the Plant Supt: of a leading Hybrid Seed Company > seme thet the sound of the questions to ask,” the dealer ex- 


ditt and cholf of 
grain. Cob and husk 


years of service. Portable and Stationary models are 
available in two capacities—100-250 bu. per hr. and | sales idea he has used in this the the 


while you may be trying to sell a 
product, your display also has an 
educational theme which includes 

y* many aspects of dairying. It helps to 
THE COB PILE! focus his attention on an important 


problem in such a way that he will 


the Future Farmers of America in 


gested above. Those members will tell 


Oult-to Cleaner Gives their friends about your display and 
MARKET GRADE Conn urge them to see it. Thus you will » 
@No reel cleanerneeded. -| get greater attention for it; the to- 
Produces cleaner, higher tal number of farmers taking a look | 
grade corn direct from at that window may then be much | 
the sheller. greater than what would be the case 
@High moisture corn—it if you tried to put on such a display | 
the picker will pick it~ on your own. 
the Corn Master will shell For the feed dealer who likes to | 
h. put an exhibit at a fair or home show, 
@ Absolute minimum grain an educational display like this will 
loss into cob pile or from help him to attract more attention | 
breakage. to his booth. You can still feature | W. A. Gauntt 
@Will not plug—regard- your feed products in displays of this | 
less of rate of feed or kind, but the wider range of the dis- | JoOINS NOPCO—W. A. Gauntt has 
@mount of husk. play theme will bring more farmers | been appointed a sales representative 
@All steel construction— closer to take a look and talk with | of Nopco Chemical Co.’s agricultural 
no castings to break. you. And that is one of your objec- | division, covering Arkansas, Louisi- 
@Shells heaviest husk tives at such a fair. ana, Misssissippi, Oklahoma and 
snap corn with small There is an appeal] to running water Texas. He has been an agricultural 
capacity reduction. "| which is hard for the average person | products representative in New Eng- 


to resist. That is why the presence of | land and New York territories. A 


I know a farm dealer who has 
made a fine record in selling large 
milk coolers. He tells me that the | at such moments the dealer could 


operating machine and the noise of 


(Name en request) the flowing water would often bring | Plained. “When he asks questions, the 


blower optional! where cob 


INDUSTRIAL 


ond husk seporation is 
desirable 
Prevmoti “Thor 


three or more farmers to the cooler | dealer is often on the way toward a 
where they would watch it operate. | sale.” 


VERT! 


DEVOLD W/TAMIN OILS... 


 MYERS-SHERMAN COMPANY 


_— 101 South Illinois St., Streator, lilinois 


A Credit to any Feed! 


Used With Confidence by Feed Millers and 
Animal Breeders for Nearly 30 Years 


Quality Tested Fresh Low F. F. A. Content 


—All Potencies— 
=> DEVOLD VITAMIN A & D FEEDING OILS 
=> “DEVOLKOD°” VITAMIN OILS 


(Cod Liver Oils with added Vitamins A & D) 


> "DEVOLKOD°”’ NON-DESTEARINATED 
COD LIVER OILS USP 


> DEVOLD VITAMIN A OILS 
=> PEDER DEVOLD WHEAT GERM OIL 


2 


STRIES INC. 


ZELLERS'’ LABORATORIES READING. PA. 


Let Us Quote You! 


PEDER DEVOLD OIL COMPANY 
Div. Chas. L. Huisking Co., Inc. 
45-FM Clinton Avenue Brooklyn 5, N. Y. 


= | 
| 
| 
| 
Doughboy 
GET the FACTS 
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A SIGN ON MY FEED MILL that 


The Master Mix sign tells the world that | sell Master Mix 
Feeds and adds to my business the prestige of one of the 
best known names in feeds. 


j 
: 4 \ 


“That's me, folks, Bill Lehigh, doing 
the job that suits me just fine because 
I'm helping my customers get better 
profits 'n at the same time, I'm putting 


DEALER 


“I’m a Master Mix Dealer and proud of it. Why? Because I've seen the way toward 
a more profitable feed business through greater customer satisfaction with the feeds 
they buy from me today . . . both mine and those made by the Master Mix folks. 


“It’s no idle boast when I say we're doing a better job the Master Mix way than 
the old way. Results that feeders are getting prove it to me... and it shows up in 
sales figures, too! 

“I’ve done some checking with friends of mine . . . Master Mix Dealers, too. They 
all agree with me that we're better off as Master Mix Dealers because of the helpful 
Master Mix Territory Managers and downright smart sales helps the Company 
gives us. 

‘*‘We all feel that McMillen Feed Mills is giving us the best darn feed money can 
buy. And things like the Master Plan indicate it’s gettin’ better all the time." 

If you’re figuring on a way to improve your feed business and build up your own 
brand feeds, ask any of the thousands of Master Mix Dealers across the country 
about Master Mix. Then write... 


McMILLEN FEED MILLS, Inc. (or tennessee) 


MEMPHIS, TENNESSEE 


“Helping my customers get 
better feeding results is a 
pleasure. 


“Ever since | took on Master Mix, 
I've hed an increasing sumber of 
folks come in ond express their 
belief that ‘Master Mix Concentrates 
ond Complete Feeds can't be bect." 


“Why do folks get results they 
breg about with Master Mix? Well, 
it’s because of the good feeds end 
the sound feeding progroms de- 
veloped by McMillen Feed Research. 


"Then, of course, there ere the 
mencgement helps the compeny 
offers . . . Manegement Meneels, 
charts, folders, feeder meeting pro- 
groms end, best of all, really wise 
field resale help from the Master 
Mix selesmen.” 


, 
MASTER D 
(a A = wan 4 
bread on my table and money in the 
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High Pressure Selling 
Can Be Legitimate 


By Edgar Gleason 


OU have been in a store now 
and then where high pressure 
selling has been practiced 


You've seen some magnetic, fast-talk- 
ing salesman practically overwhelm 


product which the salesman says is 
a giveaway at the price asked for it. 

You've seen the prospect's eyes get 
larger, you've seen him move his lips 
as though wishing to speak, but he 


an astonished prospect (who only | never gets the chance because the 
: came in for information) with an | salesman talks so fast. Then, just as 
ae array of marvelous facts about a ' the prospect apparently is going to 
MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
MILWAUKEE, WIS. AND 4 OTHER FEEDS 


VITAMI 


Vitamin A is the pioneer ¢rue vitamin A! 


PROBLEM 2 — ENLARGED HOCK DISORDER: Turkey starter rations containing 
large amounts of fish liver oil cause enlarged hock disorder in turkey poults, according thenate, cinch catne 
to a recent university report. But when high potency dry vitamin A was fed, hock = = 
itamin A is the pioneer stable 


disorder was not observed. And Nopco Micratized 
vitamin A in dry form! 


iy ae PROBLEM 3—HIGH MORTALITY: Not only poor growth, but high mortality is 
xe related directly to vitamin A deficiency. So it’s vitally important that turkey feeds 
include a dependable vitamin A that’s there when it’s needed. And that’s Nopco 


AE: Micratized Vitamin A—the pioneer true stable vitamin A! 


Here’s why you can depend on Nopco Micratized Vitamin A 


Nopco Micratized Vitamin A is produced by an 
exclusive process (U. S. Patents Pending) me Fe 
i seals the vitamin A with edible microcrystalline 
bog: wax, effectively protecting it against oxidation 


Harrison 1, N. J. 


WHAT HAPPENS WHER 


INCLUDE 


Nopco Micratized” Vitamin A added to turkey starter and grower 


eats PROBLEM 1—POOR CAROTENE UTILIZATION: Leading Agricultural Experiment 
Wig Stations report that turkey poults cannot utilize pro-vitamin A efficiently. Tests 
prove that young turkeys grow better—and store up to seventeen times more 
vitamin A when fed true vitamin A rather than carotene. And Nopco Micratized 


and destructive feed ingredients, yet leaving it 
completely digestible. For additional data on the 
use of Nopco Micratized Vitamin A for turkey 
feeds, write today for turkey folder A-20. 


CHEMICAL COMPANY 


Richmond, California 


IN STABILIZED NATURAL VITAMIN A 


talk, the salesman thrusts a pen into 
the man’s hand, and says, “Okay, 
sign right here, and we'll have this 
marvelous product delivered to you 
this afternoon.” 

And you've seen the dazed prospect 
sign, button up his coat, walk dizzily 
outside and then look glum. He's 
realizing, of course, that he has 
bought a pig in a poke. He didn’t 
want to make that purchase, but he 
did. Why? The power of high pres- 
sure salesmanship did it. 

The more the customer thinks 
about it, the madder he gets at him- 
self. But he signed the contract. He 
can't welch. 

That, my friends, is what is termed 
high pressure selling, so evident in 
the late twenties but not so evident 
today, except in extreme cases—the 
public has gotten wise. 


A Right Kind 
But, believe it or not, you can use 
high pressure selling in the feed busi- 
ness today, and make it produce more 
sales volume and profit for you. And 
you can do it in a way which the 


RELY 
on these Quality 
Products 
for your feeds 


NOPCO 
B VITAMINS 


riboflavin, calcium panto- 
niacin, choline 


min B:2 feed supplement. 


NOPCO 


vitamin A & D oils. 


NOPCAB 
ontibiotic feed supplement 
(Bacitracin), available 
alone with 
vitomin By 2. 


1 


*TM—NOPCO Chemical Company 


customer will never suspect nor re- 
sent. And the method is as legiti- 
mate as taking your turn to kiss the 
bride at a wedding. 

Don’t condemn the right kind of 
high pressure selling, dealers, because 
it really gets results. And every suc- 
cessful feed dealer uses a lot of high 
pressure selling, even if he won't 
admit it. 

In the case described, it was the 
personal magnetism of the salesman 
that sold a pig in a poke to a cus- 
tomer who didn't want to buy. I 
propose to show you how high pres- 
sure selling can sell something to a 
customer and make him like it, be- 
cause he needs that product. And 
that is the kind of selling we cannot 
get enough of in the feed business. 

Please consider the following points 
and see if you don’t agree that this 
kind of high pressure selling can be 
practiced by a reliable, legitimate 
feed dealer. 

In order to sell almost any prod- 
vet, you need first to impress the 
customer. It's not always a handsome 
salesman that is needed. Often a 
bright, clean, modern mill and store, 
well painted, with appropriate, well- 
kept signs and buildings and a cared- 
for parking lot will attract the atten- 
tion of just as many ‘prospects—per- 
haps more—than will a fast-talking 
salesman or a shapely blonde demon- 
strator. 

When a prospect sees a feed estab- 
lishment such as described above he 
will think, in nine cases out of ten, 
“Say, that looks like a prosperous, 
up-to-date establishment. I'll bet the 
man who owns it is a successful busi- 
ness man. He’s probably successful 
because he’s treating customers right 
—selling them feed that produces. 
Maybe I'd better follow the crowd 
and go in and talk to him.” 


Using Best Effort 

High pressure selling? I think it is. 
You are putting your very best 
thought and effort into a feed head- 
quarters which will create the most 
favorable impression with customers 
and prospects in order to lure them 
into your store. Legitimate? You 
bet it is. 

Merchandise that is well displayed, 
cleaned and shined, well lighted and 
so arranged as to show its advan- 
tages either in the packaged form or 
with the aid of signs, is glamorized 
to the highest extent that a modern 
retailer knows. Such merchandise 
definitely has a much higher appeal 
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than that which is displayed poorly 
in a dimly lighted, dusty and ijl-kept 
store. 

And when merchandise in a clean 
store is explained by a neat, uni- 
formed sales person who has taken 
the trouble to study all facts about 
the products and can explain them 
well in plain, everyday English, such 
selling gets results. Is it high pres- 
sure’ selling? It certainly is. tt is 
putting everything you have into an 
effort to sell the goods you have on 
display. And what's wrong with that, 
I ask? 

When you so study and plan your 
advertising program that it is cal- 
culated to reach all farmers in all 
parts of your trade area, that is high 
pressure selling, too. It means ad- 
vertising to the fullest extent you 
know how, to all farmers that you 
haye products which are valuable in 
producing more profit from farm op- 
erations. To advertise anything else 
would be low pressure, or “lazy sell- 
ing,” would it not? 

Very often, through advertising, 
you can tell a complete factual sales 
story. If customers read the full sales 
story and are so stimulated that they 
come in and buy, is this so different 
from the magnetic salesman trying 
to close a sale? It is different in only 
one respect; namely, that in the case 
of advertising, the customer buys of 
his own free will. In the old fash- 
ioned, high pressure days, he often 
sold against the will of some custom- 
ers. 

No prospect or customer is going 
to hold it against a merchant if he 
tries to proclaim the advantages of 
the products and the services he has 
to offer. But customers will hold it 
against a merchant if he tries to sell 
something to people who do not want 
to buy. 

Tried to Force 

Old time high-pressure methods 
were designed to force sales, and 
that is bad from the standpoint of 
merchants who wish to remain in 
business over the years and secure 
repeat sales. No one wants to have 
merchandise crammed down his 
throat, and such selling can be a 
boomerang. 

When the dealer starts a feed edu- 
cational program in his area and 
keeps at it year after year, this is 
high pressure selling of the right 
kind. It can be called such because 
the dealer is proclaiming to his trade 
area all the facts about his products, 
so that no one need be in ignorance of 
what better feeding will do. In this 
way, the way is paved for future 
sales of feed, because the background 
is more favorable after farmers 
check on the information given them 
by the dealer. 

When the dealer engages in feed 
educational work, there are no kick- 
backs. The. alert farmer is always 
hungry for profit-slanted information. 
He knows the dealer would like to 
sell him something, but he wants to 
learn more, regardless of its source. 
And if the information secured shows 
him it is wise to buy what the feed 
dealer has to sell him, then the pros- 
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Bowman Feed Products, Inc. 
228 East Short, ow York 17, 4. 
228 North LaSalle Street, Chicago 1, IL 


pect doesn’t mind making the pur- 
chase. In fact, he often welcomes the 
chance to buy—after the educational 
work has done its job. 

Whatever the feed dealer does in 
telling the public about his feeds and 
other products needs to be done en- 
thusiastically, with all the powers 
at his command. If he uses lazy, low- 
pressure methods, the response will 
be weak, too 

The enthusiastic dealer will never 
be accused of objectionable high pres- 
sure tactics, so long as he is sincere 
and invites prospects to check up on 
what he says, to confer with custom- 
ers using the feeds and to make his 
own tests on his farm. In fact, with- 
out such initiative, no feed dealer 
really advances very far toward his 
financial goal. 

Do not be afraid of legitimate high 
pressure selling. It is your best sales 
tool. Make sure the customer under- 
stands what it is—-a complete explan- 
ation of what your product can do to 
meet the customer's expressed need 
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make POULTRY LITTER from CORN COBS 
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Poultrymen are high in their praise of litter 
produced by these machines and you, too, will 
be high in your praise of the added profit that 
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DUPLEX, Model 6-S Crusher in your mill. 
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holds the cobs in the hopper at constant pres- 
sure allowing exactly the same amount to flo 
through at all times. Shear pins protect aga 
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eign material. It's a real profit make 


for more information today. 


Com Shelter With fer boris, cobs 
wed chet. 100 bushels per copacdy 


Adee 


fies 
steel or iron from passing into mills 


Corn Cob Crusher C) Corn Cutter ond 

Vertical Feed Mixer Grader 

C) Corn Sheller with C) Electric Truck Hoist 
Pittess Corn Sheller 


Blower 
Magnefic Seperator [) Regular Comm Sheller 
Hemmermill Burr mill 
C) Bag Cleaner 


Crusher 
Scalper C) Blectric Motos 
STATE 


Full Line Booklet 


R-its 
of | With PREMIE ont 
: Bees 
zh 
't 
1e | 
in 
| our sales 
PREMIER LITTER: 
yt 
e 
| 
4 
q 
— ia 
| 
hew litter trom 
elly-Duplex 


items discussed in this department 
may be obtained by writing the 
Reader Service Department of: 


Neo. 2399—Poultry 
Guide 


The latest edition of the Larro 
Poultry Guide has been prepared by 
the poultry service department, Lar- 
ro Research Farm, General Mills, Inc. 
The 88-page guide covers a variety of 
topics, including housing, environ- 
ment, feeding directions, egg size, 
management tips, winter eggs, molt- 
ing, culling, cannibalism, Wet litter, 
abnormal eggs, broiler raising and 
others. The booklet is well illustrated 
and contains several charts, includ- 
ing a feeding calendar, growth and 
feed consumption table, lighting 
graphs and production-price tabula- 
tion. For more details circle No. 2399 
and mail the coupon to Feedstuffs. 


No. 2394—Hog 
Trough 


A new all-steel hog trough has been 
developed by the Butler Manufactur- 
ing Co. It can be obtained in two 
models; model 108 will feed 21 feeder 
pigs simultaneously, and model 1512 
will feed 22 hogs and sows simul- 
taneously. Each model is equipped 
with individual feeding compartments 
and is so designed that the possibility 
of the hogs getting into the trough, 
turning it over and spilling out feed 
has been eliminated, the firm reports. 


A reader service feature announcing the development of new and improved products, 


and suppliers, Claims made 


new services and new literature offered by 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
118 So. 6th St. 


Minneapolis, Minn. 


Butler's new “Big-Ham” trough al- 
so is designed with large hopper en- 
gineered to allow the trough to be 
placed inside the pigpen with the 
hopper outside, so it can be filled 
without the pigs coming around the 
farmer. For more details circle No. 
2394 and mail the coupon to Feed- 
stuffs. 


No. 2398—Air 
Centrifuge 


An air centrifuge that promises to 
be 99.9% or more in dust-collecting 
efficiency js being placed on the mar- 
ket by the Superior Grain Separator 
Co. Referring to the problem of col- 
lecting alfalfa meal in dehydrating 
plants, I. S. Willis, general manager 
of the company, said that the centri- 
fuge has “‘great possibilities” because 
of its high efficiency of collection and 
the fact that the device is all-metal 
and functions in handling high-tem- 
perature air. The device consists of a 
perforated cylinder housing revolving 
within a case or housing. For more 
details circle No. 2398 and mail the 
coupon to Feedstuffs. 


Neo. 3229— Automatic 
Insect Control 


The Vapor Chemical Co. has issued 
literature about “Vapo-Swat” 


i Send me information on the items marked: 


No. 3229—-Automatic Insect Control 


No. 2396— Worm Treatment 


(com- | 


bined with “Vapo-Tab”) which the 
firm describes as an electronic in- 
strument developed for elimination of 
all flying insects and most crawling 
insects by vaporizing electrically the 
chemical lindane. 

The unit is connected to an elec- 
trical outlet. The “Vapo-Tab” tablets 


each lasts seven days, giving auto- 
matic protection in an area of about 
15,000 cu. ft., the company reports. 
The product is odorless, continuous, 
automatic, nontoxic and stainless, it 
is claimed. For more details circle 
No. 3229 and mail the coupon 


No. 2396—Worm 
Treatment 


The availability of new products 
for the one-day elimination of worms 
in poultry and turkey flocks has been 
announced by Vineland Poultry Lab- 
oratories. Labelled Vineland’s 3% 
Worm Powder and Vineland’s Worm 
Tablets, these treatments contain 
nicotine (as alkaloid), phenothiazine 
and areca nut. 


The firm reports that tests on Vine- 
land breeding flocks and on poultry 
farms in South-Jersey indicate that 
no starving was necessary before 
treatment and no flushing was neces- 
sary after treatment. For more de- 
tails circle No. 2396 and mail the 
coupon to Feedstuffs. 


No. 2397—Farm 
Gate 

A new farm and ranch gate that 
opens and closes automatically is be- 
ing manufactured and distributed by 
the International Steel Co. Vehicle 
operators bump the gate's latch-bar 
at two to three miles per hour, releas- 
ing the locking device and allowing 
the gate to swing wide open and 
parallel with the road. A car, truck 
or tractor has ample time to drive 
through, including time for a trailing 
implement to clear. The gate then 
closes and locks automatically. 

No weights, pulleys, cams or elec- 
trical contacts are used, the firm re- 


is being made 
available through jobbers and deal- 


ports. The product 
ers serving the farm field. Descrip- 
tive information, prices and trade dis- 
counts are available. Circle No. 2397 
and mail the coupon to Feedstuffs. 
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Easier, better, faster 
blending. Portable. Low cost. 


Write CARROLL SWANSON .. 


620 Des Moines Bidg. 
Des Moines, lowa 


Raise top-price market stock 
with better feeding methods 


this book helps you 
by explaining — 


—the nutrients required by the animal body 
—the relative value of feeds in supplying them 


HIS book enables you to apply the results of modern 
research in chemistry and physiology to the improvement of 
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livestock—shows you how each nutritive element affects growth, development, and 
performance of farm animals. It shows the symptoms of each dietary deficiency, and 
provides an analysis of each required food element—carbohydrates, lipids, proteins, 
and various inorganic el ts. It includes studies of feeding experiments, analyses of 
nutritional balances, measures of food energy, etc. It explains how nutritive elements 
affect growth, reproduction, lactation, and work performance. 


Just Published —Third Edition 
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118 South Sixth Street 
Minneapolis 2, Minn. 


ANIMAL NUTRITION 


By Leonard A. Maynard 
Professor of Nutrition and Biochemistry, 


Director of the School of 


Nutrition, Cornell Univ. 


McGRAW-HILL PUBLICATIONS IN THE AGRICULTURAL SERIES 
3rd Edition, 474 pages, 77 illus. and tables, $6.50 


HIS Third Edition provides the same 

comprehensive reference on the prin- 
ciples of nutrition and their application 
to farm animals as the Previous editions, 
PLUS new developments in the Geld. It 
covers the d, 
facts you need on feeding farm pooroaar 
and also shows you newly-discovered 
facts about how certain acids, minerals, 
vitamins, etc., can help in raising health- 
ier, more productive animals. 

It covers the physiochemical bases of 
‘the life Processes in animals—shows how 
the ch 1 ition of the different 
kinds of food can influence animals—and 


gives a wealth of data on what feeds to 
give your animals, how much to give 
them, how much extra to feed during 
lactation, ete. 


It gives the facts you need on recom- 
mended feeding standards, based on re- 
sults of extensive research at agricultur- 
al experimental stations. 


It includes revised information on en- 
zymes, the absorption of lipids, the me- 
tabolism of inorganic elements, vitamins, 
feeding measures, metabolism in work 
production, the influence of iodinated pro- 
teins on milk secretion, etc. 


Feedstuffs 


118 So, 6th Street, Minneapolis 2, Mina. 
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Walter J. Wilks 


MANAGER — The appointment of 
Walter J. Wilks as manager of Chase 
Bag Co.’s Chagrin Falls, Ohio, paper 
mill, has been announced from the 
company’s New York offices by C. 
8S. Sheldon, vice president in charge 
of manufacturing. Mr. Wilks, with 34 
years in paper making, came to Chase 
as plant superintendent at Chagrin 
Falls shortly after World War II. 
In his new duties, Mr. Wilks will be 
in complete charge of all operations 
at the plant. Succeeding as superin- 
tendent will be Harry S. Pedley, the 
paper mill’s assistant superintendent 
under Mr. Wilks. 


FOUR STATES EXCEED 
GOALS IN PENB DRIVE 


CHICAGO—By April 30, four states 
had exceeded their quotas and several 
others had set a pattern for success 
in the nationwide hatchery-producer 
financial drive on behalf of the Poul- 
try & Egg National Board, the organ- 
ization has reported. 

States which had exceeded their 
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Waldheim Bldg., Kansas City, Mo. 
Warehouses: 


Kansas City, Santa Fe Trackage 
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SPROUT-WALDRON 


«.. Be ready for the next grain 
harvest. Load cars in 90 minutes 
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SPROUT-WALDRON 6 CO.. INC. 
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quotas were Idaho, South Carolina, 
Michigan and Arizona, under the re- 
spective leadership of PENB state 
hatchery leaders Ralph Millar, P. H. 
Gooding, Gordon Briggs and Harry 
Embleton. 

Records kept by PENB showed that 
Nebraska, under the direction of Ros- 
coe Hill, was within a few dollars of 
reaching its hatchery-producer quota. 
Virginia, under Ben Firestone’s direc- 
tion, was very near to attaining its 
goal. Virginia had reported more $100 
investments than any other state. 

“Many PENB state hatchery lead- 
ers are not only determined to ex- 
ceed their quotas but are optimistic 
about doubling them,” according to 
Don W. Lyon, PENB general man- 
ager. “This determination certainly 
speaks well for the ultimate success 
of the campaign.” 

The hatchery producer campaign 
will reach a climax when results in 
the 48 states are announced at a 
PENB breakfast, July 23, during the 
annual convention of the American 
Poultry & Hatchery Federation in 
San Francisco. 


FEEDSTUFFS, May 10, 1952——-5! 


F-27-M 


Will Handle Heavy Mate- 
rials that Would Tear Most 
Grinders to Pieces! 


BUILT FOR GREAT 
ENDURANCE... 


Here is the W-W Grinder for the larger ep- 
erator who must have large capacity with- 
out breakdowns. Has feed openings 17° high 
: and 24° wide and heavy-duty construction 
permits continuous service under even the most trying conditions. Has all our new 
features making it a perfect pulverizer and is built to stand the strain of grinding 
heavy compact rial quch as kage, ear corn and all tough baled feeds with- 
out pre-grinding or crushing. Weight 2,200 Ibs. 


Write for Complete Literature on the Complete 
W-W GRINDER LINE 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


Mix more value, 


Everybody wins when you build your formulas 
around Produlac and Nadrisol instead of mix- 
ing higher-priced ingredients. It’s simple arith- 
metic—costs go down, profits go up. And when 
customers see how beneficial your feeds are, 


volume builds up, too. 


Produlac and Nadrisol make your feeds better 
feeds. They mix easily, are highly palatable. 
Rich in protein, yet virtually starch-free, they 
help to balance the excess starch in corn. Their 
effective vitamin content, especially the impor- 
tant B-G Complex, stimulates maximum growth 
and yield of poultry and livestock. 


It’s good business to give your customers full 
value. And so easy when you mix Produlac 
and Nadrisol in your feeds. 
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PRODUCTS CORPORATION 
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Merchandising 
Magnets 


By Edward Ritter 


onto the magnet, like a hungry trout 
on an angleworm. Then, when you 
lifted the magnet from the box of 
metal scrap, the whole business tried 
to come along. 

Magnets have pulling power. Well 


managed feed stores have magnets, 
too, and these merchandising magnets 
have pulling power which sometimes 
mystifies competitors. 

You can rarely see a merchandising 
magnet, like you can a metal magnet, 
but the former is very powerful. 
Therefore, it is to the advantage of 
the alert dealer to apply just as many 
merchandising magnets to his busi- 
ness as he can. 

For purposes of illustration let us 
say that someone builds two identi- 
cal stores, on opposite sides of a 
highway or street, stocks them with 
the same merchandise, the same num- 
ber of clerks, uses the same prices, 
etc. 


HEN you were a boy do you 
remember the fun you had 
with your first magnet? 


You'd stick it into a can or box of 
nails, screws, bolts and nuts, and a 
lot of those metal pieces would jump 


The Human Factor 


Within six months, the sales of the 
two stores will be at variance. The 
reason will be merchandising mag- 
nets—the human element administer- 
ing them. And that is what a lot of 
people do not realize about merchan- 
dising. The amount of money invest- 
ed in buildings, stock and fixtures 
is not most important. It is the hu- 


Lacto-Vita, Clo-Vita, For-Clo, Dry D3, dried milk products, Mar- 
den-Wild and Peder Devold cod liver oils, brewers’ yeast, live 
cell yeast, Bacitracin. 

No order too large, none too small 


LACTO-VEE PRODUCTS COMPANY 


DAYTON 2, OHIO 


‘We turned a tough problem 


into a big asset” 


“Going into this new era of animal nutrition a few years 

ago put a lot of feed manufacturers like us on the spot. 

With each new discovery, feed formulation and forti- 

fication became a more complex and critical problem. 

Unless we kept our feeds up to date, we were in for some 

serious sales setbacks. 

“Lacking an extensive professional staff and research 
facilities of our own, we could neither evaluate nor apply 
the growing mass of research findings and recommenda- 
tions available. It was a job for specialists. 

“We knew of the Dawe’s reputation for sustained 
leadership in the field of nutrition and feed fortification. 
One meeting with a Dawe’s representative provided the 
start for a simple solution to our problem. We selected 
Vitamelk Base as our fortifier and Dawe’s Formula Audit 

Bureau took over the continuing job of applying the latest 

nutritional knowledge to our feed formulas. 

“This proved to be a real step forward. The completeness 
of Dawe’s nutritional services—ranging all the way from 
product research and basic production of vitamins to the 

development of complete feeding programs—gives us a strong 
edge over competition. 
“The assurance of keeping up to date in an ever changing 
nutritional world is, indeed, a priceless asset. Modernizing our 
. mi formulas and fortifying our feeds with Vitamelk have enabled our 
Ay SY ’ management to devote more time to sales activities. The result has 
been a steady increase in our sales.” 


Let Dawe’s, the nation's leading vitamin nutritionists, prove to you the ad- 

t of n, scientific feed building methods. Dawe’s offer a complete 

nutritional program to progressive feed manufacturers. For more complete 

details about Dawe’s products and professional services, please write on your 
letterhead. Also ask for your free copy of “Frontiers in Nutrition.” 


4800 S. RICHMOND STREET, DEPT. FS-52 CHICAGO 32, ILLINOIS 


World’s Oldest and Largest Specialists in Vitamin Products for Feeds 


and using 


man factor controlling 
these assets. 

What are the merchandising mag- 
nets in one store which irresistibly 
pull in business every hour the store 
is open? 

Here are a few of them: good serv- 


ice, good merchandise, reasonably 
priced, friendliness, cleanliness, 
promptness, a business-like attitude, 
willingness to serve, adjusting com- 
plaints, surveys to determine custom- 
ers’ needs. 

All these magnets have varying 
degrees of pulling power, but togeth- 
er they are the reason why people 
turn to one store rather than to an- 
other. It’s not the size of the store; 
it's what people want and what they 
know that they can get that deter- 
mines established buying habits. 

I visited one farm dealer who built 
a new, modern store just as gleaming 
as any city store, even if not as large. 
There were fluorescent lighting, 
island fixtures, asphalt tile floor and 
step-up displays. In the center area 
was a big barrel cut in half and 
partly filled with sawdust. It was a 
“chaw-box” which was so popular in 
the old store. The owner of the new 
store told me that he quickly won 
the farm trade to his new store when 
he installed that “chaw-box.” The 
store was not too “high-toned” for 
them, and the “chaw-box” proved it. 
A small price to pay for the farm 
trade the merchant told me. It was a 
magnet of a sort, wasn't it? 

When the feed dealer goes out of 
his way to be of extra service at no 
extra cost to some prospects or cus- 
tomers, that act remains in the per- 
son's memory in most cases. It can 
easily be the magnet which draws 
that customer and his friends back to 
the store time and again. Doing some- 
thing extra for a customer is often 
the best advertising that any mer- 
chant can do. And this extra service 
and attention rarely cost the dealer 
much in terms of money, yet the re- 
wards are great. At the time per- 


haps the dealer doesn't regard the 
service as being a trade magnet, 
but it is. 


Adjusting Complaints 

Consider the matter of adjusting a 
complaint. The customer wio has a 
grievance is holding back. He is angry 
with you and your store. He is dis- 
satisfied. If given the opportunity he 
will criticize you severely. 

Then you appear on the scene. You 
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are friendly, conciliatory. You calmly 
ask for his story. You consider the 
facts, and then quietly and good 
naturedly you make an adjustment 
if warranted. You tell him you are 
very glad he let you know this pur- 
chase was unsatisfactory, for you are 
in business to give service, and that 
you hope he will give you an oppor- 
tunity to prove it. 

Maybe you did lose a few dollars 
in making the adjustment. But that 
act of yours, the way you handled it, 
can be a powerful trade magnet. That 
customer may come back, recommend 
you to his friends and the total of 
their annual business might make 
that adjustment loss very insignifi- 
cant. 

Are you doing your share to pro- 
mote new farm markets, spread scien- 
tific farm knowledge, participate in 
4-H and other projects? If so, this 
willingness on your part may be a 
magnet which is drawing more friends 
and customers to your store, custom- 
ers you may not realize are coming 
from this activity. 


Check on Activities * 

Why don’t you draw up a list of 
the things you are doing in your busi- 
ness which you feel you can rightly 
classify as good trade magnets? How 
many are there? Are there any oth- 
ers you can add to the list within 
the coming year? 

Now visualize those trade magnets 
as being actual metal magnets of 
huge size. Think of them being ex- 


Every Good Feed 


Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 


VITAMIN “D” 
in Dry 


pours like foart Saves 
time and money! 
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THOMPSON HAYWARD CHEMICAL CO. | 
WANSAS CITY MO. 


BOOST YOUR SALES 


Gain and Hold Customers 


At long last you can now keep many 
customers from switching from your 
products to competitive ones, because 
they unjustly blame your products for 
drops in egg, milk or meat yields . . . 
drops actually caused by undetected, 
preventable diseases in flocks and 
herds. 

You can do this easily with the aid 
of a new Service, “HOW TO DETECT 
& PREVENT DISEASES of Poultry 
& Livestock,” 201 N. Wells St., Chi- 
cago 6, Ill. For full details just tear 
out and mail this notice. 

With the help of this splendid new 

Service you can benefit your customers 
%so greatly that your sales will leap up- 

ward. You will MASTER disease detec- 

tion and prevention, with the correct 
question 


answer to any at your fin- 
ger tips. 
Needed by Mills, 
Dealers, Hatcheries, 


All in any way inter- 
in more 


Only $5.00 


{Indexed Binder 12 — 
Gree! Handreds of charts and 
illustrations. 


A new 64-page Book sent you every month 
for one full year, covering every phase of 

detection and prevention. Nothing 
teday for 


DAYS FREE TRIAL 


SIMMONDS & SIMMONDS, Inc. 
281 N. Wells St., Chicago 6, IMinols 


tended from your store in every di- 
rection. Think of other metil magnets 
being extended to your advertising, 
your sales, your delivery trucks, your 
field canvassers, if you have some. 

If you look at them in this light, 
then you can realize what tremendous 
pulling power these magnets have, 
and how vital they are to the con- 
tinued success and development of 
your feed business. If you saw them 
every day—as metal magnets—you 
would be conscious of them. But they 
are invisible, even if powerful. 

Let us consider a few other mag- 
nets which draw customers for 
awhile. These are the magnets of 
chiseled prices, misleading advertis- 
ing, unwise extension of credit. These 
magnets blind some customers for a 
short period, but eventually they re- 
sult in the destruction of confidence 
and of business. It is wise to shun 
them at all times. 

Here come some customers now. 
I wonder what merchandising mag- 
nets drew them here. Wouldn't it be 
enlightening if we really knew? 


Dollar for dollar, pound for pound, Borden's Flaydry gives you 


other source of essential whey nutrients. 
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“UCEPHOS”’ 


(DICALCIUM 
Feed 


PHOSPHATE) 
Grade 


Available for 
IMMEDIATE SHIPMENT 


more for your money in today's ingredient market than any C 


If you're using a whey product (or a distiller's product for 


similar fortification) make a cost and nutrient value comparison. 
You'll find that Borden's Flaydry can save you up to $2.00 per 


ton. 


Flaydry provides concentrated sources of the ‘whey factor’ 
so necessary to get full response from use of antibiotics, By: 
and certain other growth factors. Also all milk's other B com- 
plex vitamins. It carries a high riboflavin guarantee. It's 35% 
protein, low in lactose and is available with added antibiotic 
or choline equivalents if desired. Get more facts from your 


Borden man or write: 


THE BORDEN COMPANY 
FEED SUPPLEMENTS DEPARTMENT 
350 MADISON AVENUE * NEW YORK 17, NEW YORK 


Saves up to $2.00 5) 


per ton over 
similar fortification 


| 
| | { 
RICHES-NELSON, INC 
| 
in 35% PROTEIN 
fortification ADDED ANTIBIOTIC. AND- 
=| Salesmen ... 
a, poultry and livestock 
production. 
| 
— 
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PULLET 
GROWING 
PROGRAM 


Two New Feeds for Faster Growth, 
Fuller Development, Earlier Laying 


NEW DIXIE CHICK STARTER 
2. NEW DIXIE PULLET GROWER 


Based on the latest scientific facts, proved by leading agricultural colleges 
ond poultry experts on hundreds of flocks, Dixie announces two new feeds and 
a NEW Pullet Growing Program. Both new feeds contain not one, but all three 
important growth, health and early production ingredients 


NEW DIAMINE PENICILLIN 

Proved by poultry experts as the antibiotic that 
provides the fastest growth, best bird development 
ond earliest iaying. 

METHIONINE 

The essential Amino Acid needed for maximum utilization 
of feed, resulting in better body confirmation and 
increased capacity for laying. 

MEGASUL 

For continuous protection against outbreaks of 
coccidiosis. It also produces a more uniform laying flock 
by reducing the number of culls, stunted and 

diseased birds. 


if you ore not now o Dixie Dealer, write 


DIXIE MILLS COMPANY 


East St. Louis, 


DIXIE FEEDS | 


Nine-Menth Exports of Grain 
Exceed 500 Million Bushels 


WASHINGTON — A near - record 
volume of U.S. grain exports in March 
lifted the July, 1951-March, 1952, 
nifie-month total to more than 500 
million bushels, as compared with 394 
million in the like period of 1950-51. 

The U.S. Department of Agricul- 
ture estimated March exports at 76,- 
066,000 equivalent bushels, as com- 
pared with 65,616,000 in March, 1951. 
Exports of wheat and wheat products, 
estimated at 50,500,000 equivalent 
bushels, were the largest since April, 
1951. Exports of other grains and 
products, estimated at 25,566,000 bu. 
also were the largest in 11 months. 

Nine-month 1951-52 totals consist 
of 359,065,000 equivalent bushels of 
wheat, flour and macaroni, (com- 
pared with 216,279,000 in the like pe- 
riod of 1950-51), and 141,049,000 
equivalent bushels of other grains and 
products (compared with 177,794,- 
000). “Other grains and products” 
include corn, oats, grain sorghums, 
barley, rye, corn grits, hominy and 
meal, corn starch and flour, oat 
meal! and malt. 

Monthly comparisons for the two 
periods appear in the accompanying 
table. 

Fifty-two percent, or 6,744,000 long 
tons, of the total exports of all grains 
and grain products from the U.S. for 
the period July, 1951-March, 1952, 
went to European countries. Of this 
quantity Germany, the U.K., the 
Netherlands, Belgium and Luxem- 
bourg, Italy, Greece, Austria and 
France received 5,829,000 long tons. 

Thirty percent, or 3,905,000 long 
tons, of the total went to the Far 
East, principally to India and Ja- 
pan. India alone received 2,373,000 
long tons of wheat and 324,000 long 
tons of grain sorghums. 

Eleven percent, or 1,366,000 long 
tons, went to Central and South 
America, including Cuba. Four per- 


Soy 


an C). 
Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 


We offer our facilities for trading in these commodities at 
all markets. 

Our direct wire to the floor of the Merchants Exchange 
of Memphis enables us to offer immediate quotations and 
prompt executions of orders in soybean meal at both Chicago 
and Memphis. 


Mitchell, Hutchins & Co. 


MEMBERS 


One Wall St. Chicago Board of Trade 
New Yorks "york Stock Exchange,” 8. La Salle 
Digby 4-0700 and Other Principal Commodity Chicago 4, I. 


and Security Exchanges 


FEED BRANDS | 


The following trade-marks have 
been published in the Official Gazette 
of the United States Patent Office 
preliminary to registration. Manufac- 
turers and distributors who feel that 
they would be damaged by the regis- 
tration of any of these marks are 
permitted by law to file a formal no- 
tice of opposition, within 30 days 
after official publication of the marks. 
Official publication dates are included 
below. 

PLAY BOY—American Stores Co., Phila- 
delphia, Pa.; for dog meal. Use claimed 
since Oct. 30, 1942. Published April 29, 1952 


HARTZ MOUNTAIN — Hartz Mountain 
Products, New York, N.Y.; for pet foods 


Use claimed since January, 1930. Published 
April 29, 1952 
BULLETS—Staley Milling Co., North Kan- 


sas City, Mo.; for hog feed. Use claimed 
since June 8, 1948. Published April 29, 1952 

YIELDMOR FEEDS — Yieldmor Feeds, 
Inc., Piqua, Ohio; for dairy feeds. Use 
claimed since May 15, 1948. Published April 
29, 1962. 


cent, or 563,000 long tons, went to 
the Near East, principally to Egypt. 
Exports to “all other” countries com- 
bined totaled 439,000 long tons, with 
Canada the principal importer. 
1950-51 
(In thousands) 


Wheat, flour 
and macaroni 


Other grains 
and products 


ton bu. ton bu. 
July .... . 489 18,316 330 13,694 
August ....... 399 14,830 449 «18,297 
September 486 18,150 376 15,540 
October ..... 492 18,353 435 17,948 


November ... 501 18,719 645 22,496 

December 612 22,683 617 21,490 

January ...... 762 28,463 405 16,407 

February . 1,036 38,692 585 24,220 

March 1,016 37,913 658 27,703 

Total 5,793 216,279 4,300 177,794 
1951-52 


(In thousands) 


Wheat, flour 
and macaroni 


Other grains 
and products 


ton bu. ton bu. 

773 «428,877 424 
August 1,142 42,630 300 
Septembers 1,063 39,696 313 13,2561 
October ...... 899 33,565 296 812,096 
November 1,042 38,937 290 11,964 
December .. 928 34,632 459 18,803 
January 1.185 44,253 368 14,943 
February ... 1,231 45,975 339 614,315 
March *1,344 560,500 621 25,566 

Total *9,607 359,065 3,410 £141,049 


*Preliminary 


tExports of arse grains to all countries 


included 58,555 ) bu. corn, 52,106,000 bu 
grain sorghums 248,000 bu. barley, 799,- 
000 bu. rye, and 1,746,000 bu. oats. Products 
of these commodities are not included in 
these sub-totals 


NAPPANEE MILLING CO. 
MAKES 3 APPOINTMENTS 
NAPPANEE, IND.—Three appoint- 

ments have been made recently by 

the Nappanee Milling Co., Inc., ac- 
cording to an announcement from 

H. F. Coppes, president. 

W. L. Mullett has been appointed 
general manager. He joined the com- 
pany in 1937 as a sales representa- 
tive and was later promoted in 1947 
to general sales manager. Mr. Mullett 
will continue as director of sales in 
addition to his new position. 

W. C. McDonald has been appoint- 
ed purchasing agent. He joined the 
company in 1948 and was associated 
with the accounting department un- 
til his recent appointment. Mr. Mc- 
Donald will have charge of all pur- 
chasing of materials and supplies. 

C. M. Breckenridge recently joined 
the company to head the accounting 
department. He formerly was asso- 
ciated with Harris, Kerr, Foster & 
Co., Chicago,, Mr. Breckenridge will 
act as company controller and will be 
in charge of office management, pro- 
cedure, costs and statements. 


INSTALL NEW MIXERS 
QUINCY, ILL.—The Brower Man- 
ufacturing Co., Quincy, reports that 
Brower “Whirlwind” feed mixers 
have been installed recently by the 
Bush Broiler Hatchery and Poultry 
Farm, Rogers, Ark., and Beaver Val-~ 


| ley Feed & Supply, Atwood, Kansas. 


4 PACAL HAMMERS 


| LAST LONGER . . . 
4 4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 

No finer hammers are made. 


For Details... 
write, wire or 


telephone us today 


NEstor 9456 


PAPER-CALMENSON & COMPANY 


AND GET THEBEST County Read & Walnut St. Adjoining Wighwey 26 © St. Pos! 8, Minnesete 


Crookston Milling Co., 
frooksten, Minn. 


tev 


No matter what your problems, consult IBBERSON. 


Write us in confidence « 


Headaches? 
We Solve Them! 


For 66 years we have met with 
and solved many problems, such 
as combining the old with new. 


© OMPAN) 


A 

| 

is \ \ 

_ 

| 

ny cick STARTER 

j Contoms 

New Penicillin 

"sae a methionine 
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Turkey Marketing 


(Continued from page 16) 


packaged birds. Thus when a pros- 
pect comes in and asks for a frozen 
turkey and wants to see it, the clerk 
can easily take one out of the freez- 
er and show it to her. No need to 
walk far back into the hatchery to 
get a turkey out of the freezer. 

While food merchants and grocers - 
in the Madison area sell the frozen 
turkeys provided by Mr. Klinke, the 
hatchery also sells many at its loca- 
tion. One Saturday more than 80 were 
sold. The current price for either 
hens or tom turkeys is about 80¢ Ib. 
Thus frozen turkey, states Mr. Klinke, 
compares very favorably with the 
price of other meats. 

In his marketing experience, Mr. 
Klinke tells about advising a grocer 
friend of his to stock five of these 
turkeys as an experiment and display 
them. The grocer said, “I don't think 
I could sell those turkeys now—not 
after Christmas. The only time I have 
sold turkeys in the past has been 
Thanksgiving and Christmas.” 

A Surprised Grocer 

However, this grocer did stock the 
five turkeys as Mr. Klinke recomend- 
ed, and telephoned for three more 
before the first Saturday had passed. 
That grocer sold 72 such turkeys, 
weighing from 4 to 9 lb., during Jan- 
uary, and he was really amazed. He is 
now buying turkeys regularly each 
week from Mr. Klinke. 

“This small turkey, especially the 
4 to 6-lb. one is very hard to tell from 
a large roasting chicken,” reports 
Mr. Klinke, “particularly when pack- 
aged. I have had customers tell me ¢ 
that members of their family think it 
is chicken when they view it in a neat 
package.” 

This hatchery and feed dealer 
points out that since the increase in 
broiler production, with desired 
weights around 3 Ib., there is a scarc- 
ity of commercial roasting chicken 
production on the market, especially 
in the 4 to 6-lb. class. In fact, chick- 
ens of this kind can only be bought 
from farmers in many areas, and the 
numbers are very few. But the pub- 
lic, while it likes broilers, also wants 
roasting chickens once in a while. 

It is to satisfy this market that 
Mr. Klinke launched into his present 
turkey production program. He states 
that many families of three to four 
are interested in the 4 to 6-lb. Belts- 
ville turkey. With a bird of this 
poundage such a family can consume 
it at one meal as a rule, with very lit- 
tle leftover meat. Many families of 
two, especially elderly people, also 
buy the 4-lb. turkeys more or less 
regularly. 

“I am convinced by my experience 
to date that this small size turkey 
has a great future in Wisconsin and 
other areas,” reports Mr. Klinke. 
“Due to the regularity of demand, 
many of these turkeys can be sold 
almost immediately after slaughter- 


last longer—saves costly replacement !ts easy to 
NOW 


WRITE FOR CATALOG SHEETS AND DISCOUNT SCHEDULE 


CALF-TERIA SALES, INC., FORT WAYNE 6, IND. 


»ARROW- 
and NAMSCO 


EUROPEAN and CANADIAN 
PEAT MOSS 
New Amsterdam Import Co., Inc. 
122 H Chambers St.. New York, U.S.A. 


WAYNE FISH 


1455RAND TOWER 
MINNEAPOLIS, MINN. 


ing. In most cases they will not be 
frozen for very long periods. The 
turnover rate is excellent because 
there is always repeat business. Fur- 
thermore, people who are buying 
such turkeys are quick to recom- 
mend the meat to their friends. This, 
of course, is excellent advertising.” 


Advertising Program 

Very shortly Mr. Klinke is going 
to embark upon an advertising pro- 
gram on a Madison radio station, the 
content of which will be news and in- 
formation about turkey dishes. The 
turkey which the hatchery is raising 
will also be stressed. The radio pro- 
gram, Mr. Klinke asserts, will con- 
tinually emphasize the fact that tur- 
key is not just a once-a-year meat, 
but a 12 months’ dish which will help 
to provide variety and extra taste 
to the weekly menus. 

A smart marketing idea which Mr. 
Klinke has developed along with his 
turkey plan is a properly identified 
paper carton for packaging. It has 
handy grip holes at each end so that 
the customer can handle it very eas- 
ily. The turkey copy on the exterior, 
too, provides excellent advertising for 
the hatchery and this particular type 
of poultry meat. 


FEWER FARMERS 
WINNIPEG—Despite a rural popu- 
lation increase of 7.5%, Canada’s 
farm population declined over 320,000, 
or more than 20% to 2,827,732, in the 


decade between 1941 and 1951. This 
is shown in a special compilation of 
census figures by the Dominion Bu- 
reau of Statistics. At the same time, 
the nation’s nonfarm rural popula- 
tion rose over 700,000, or more than 
37%, to 2,553,444. 


FDA “NEUTRAL” ON USE 
OF DDT IN GRAIN BINS 

WASHINGTON, D.C.—The use of 
DDT as a wheat bin wall spray will 
not be opposed by the Food & Drug 
Administration, although the govern- 
ment agency will not recommend that 
product for such use. 

In a statement issued recently, the 
food regulatory agency said: 

“The use of DDT as a residual 
spray on grain bins appears rather 
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widespread. While the evidence avail- 
able does not indicate a health haz- 
ard, this evidence is not as complete 
as we normally desire in corinection 
with proposals to use toxic sub- 
stances in the production or storage 
of foods. We are arranging to get the 
additional data needed, even though 
we expect that it will show the proc- 
ess to be a satisfactory one. Thus, 
while we cannot recommend this proc- 
ess, we are not in a position to op- 
pose it.” 


NEW SALES MANAGER 
NEW ORLEANS — Roy O'Keefe, 
formerly New Orleans branch man- 
ager for Shawnee (Okla.) Milling Co., 
has been appointed sales manager for 


P. L. Thomson & Co. of New Orleans 


Better Feed! 
For equipment details, write 


SPROUT.WALDRON & COMPANY. INC. 
61 Logan St.. Muncy. Pa. 


SINCE 1866 


a 


WHEN YOUR CUSTOMERS GET 


GOOD RESULTS FROM YOUR FEEDS | 


ANIGENE—A new and important feed supplement 
is Schenley’s ANIGENE—a concentrate of vitamin 
B-12 containing 12'/2 milligrams of B-12 per pound 
as determined by the lactobacillus leichmanii 
method. A small amount of ANIGENE in your feed 
ration partially replaces, and greatly reduces the 
need for, animal proteins.. ANIGENE is especially 
effective in stimulating rapid growth, high livability, 
high hatchability, and reproduction, but vitamin 
B-12 is needed by.swine and poultry at all ages, 
and by young cattle, for complete nutrition. It is 
dispensed in Schenley’s CARIMIN (a valuable feed 
nutrient, itself), which is milled to uniform fine 
particle size, for easy and even distribution. 


SCHENLEY B-12 ANTIBIOTIC FEED SUPPLEMENT 
—This supplement contains 3 milligrams of B-12 
and 2 grams of PROCAINE PENICILLIN per 
pound, dispersed in the feed nutrient, CARIMIN. 
Each gram of PROCAINE PENICILLIN is equiv- 
alent to .6 grams of crystalline PENICILLIN G 


master standard. PROCAINE PENICILLIN has 
been shown to be unusually effective for both poul- 
try and hogs. 

ANTIBIOTIC FEED SUPPLEMENT SCHENLEY— 
ANTIBIOTIC FEED SUPPLEMENT SCHEN- 
LEY, one of Schenley’s newest products, is a power- 
ful antibiotic, retaining its potency for long periods 
in pellet or powder form. It contains 4 grams of 
PROCAINE PENICILLIN per pound, dispersed 
in CARIMIN, Each gram of PROCAINE PENI- 
CILLIN is equivalent to .6 grams of crystalline 
PENICILLIN G master standard. Growth response 
in chicks and hogs has been known to reach an aver- 
age of 20% even when as little as 2 grams per ton 
was used, Make your feeds up-to-the-minute and ca- 
pable of producing exceptional results with ANTI- 
BIOTIC FEED SUPPLEMENT SCHENLEY 


SCHENLEY DISTILLERS, INC. 
Grain Department, 26 East Sixth St, Cincinnati 2, Ohio 


| 
SPROUT-WALDRON 
| pt 
You 
SU 
=, 
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MASH-NIC 


Rids Chickens of 
Large Roundworms 


(ASCARIDIA ome 


se < Black Leaf Mash-Nic, added to your ready-mixed starting, growing 
ie and laying mashes, rids chickens of roundworms without affect- 
ing egg production or growth. It contains no tobacco dust and is 
odorless, tasteless and shockless to chickens. 


The nicotine in Black Leaf Mash-Nic is insoluble in the mouth, 
throat, crop and gizzard, and is not released until it reaches the in- 
testine where it kills roundworms without disturbing the chickens. 


Scientifically developed for mixing with dry mashes, Black 
Leaf Mash-Nic adheres to the particles of mash without separation 
or sifting to the bottom of feedhoppers or bags. It is uniform in 
texture and stabilized to retain its strength. 


Black Leaf Mash-Nic is available in two forms: 


POWDER, containing 5% actual nicotine, for use in 
mash for single-shot treatment of chickens. Packed in 
100-pound drums for re-manufacturing, and in small 
cartons for resale. 


PELLETS for use in individual trentment of chickens. 
Packed in small cartons for resale. 


Inexpensive and highly effective Black 

Leaf Mash-Nic in your mash means extra 

profits for you and your customers. It is 

safe, sure protection against the ravages of 

99 roundworms. Start now to sell deworming 
mashes made with Black Leaf Mash-Nic. 
Write for information and prices. 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 


RICHMOND, VIRGINIA 


Reliable, Dependalle Pesticides Since 1985 


Classify Your Poultry 


Customers for More 
Effective Sales Service 


OW many poultry feed custom- 
H ers do you have? One hun- 

dred? Two hundred and fifty? 
Four hundred? 

Whatever the number, do you know 
what classes they fall into, and what 
class brings in the most volume to 
your store? Do you also know which 
class needs more poultry education 
than other classes? If you do, then 
you are on the way to better poultry 
feed sales. If you don’t, then a close 
look at the following facts about the 
poultry raisers in your area will un- 
doubtedly help a great deal. 

The Regulars: These raisers are 
the type who regularly buy just 
about the same number of chicks each 
year, regardless of the market con- 
ditions. They are sold on a regular, 
Iong range poultry program. They 
are not in the market one year and 
out the next. 

This class of trade usually supplies 
the backbone of your poultry feed 
volume. They know there is money 
to be made in eggs, for they have 
tested this theory for five years or 
more and have egg money in the bank 
to prove it. They are willing, for the 
most part, to make improvements, 
buy better chicks, adopt dealer's 
practical flock suggestions. 

Obviously, if a dealer’s time is lim- 
ited, he is better off to devote the 
major portion of his “help time” and 
his promotional work to this class of 
trade. Such trade is more willing to 
cooperate, and advice taken shows 
up quickly in better profits. The 
trade, too, knows that early chicks 
bring early layers when egg prices 
are high. 

The In-and-Outers: This is the type 
of poultry raiser who is constantly 
watching the egg market. If the egg 
price outlook is low he'll “holler” to 
high heaven about the poor shape of 
the market and he may raise only 
enough chickens to supply the table. 
“The egg market!” he'll say to every- 
one, “I won't waste my time on it. 
No profit return. Cows and hogs for 
me, brother.” 

But just let the price of eggs soar 
and the future look promising on 
eggs. This fellow will come storming 
into the dealer’s office and demand 
priority on the best quality chicks. 
He'll tend to overbuy, and he’ll praise 
poultry raising to the sky. He may 
even overbuild and buy too much 
equipment unless the dealer holds 
him down. 

With such a fellow the dealer has 
a problem on his hands. Because the 
man is not too interested in poultry 
every year, he may not handle a big 
flock well. He may have disease and 
other troubles. He'll how! a lot when 


things go wrong, largely through 
carelessness on his part, and the 
dealer will have to bear a large share 
of the blame. 

Obviously, this type of customer 
will need a lot of coaching, 
more so than the regulars. Some of 
these in-and-outers can be made into 
regular poultry raisers, season after 
season, but a lot of them will drop 
out of the business as soon as the 
price outlook is unfavorable. Then 
they'll switch their energies into 
some other agricultural division 
where high profits beckon momen- 
tarily. 

No feed dealer should expect to 
have easy sailing with such custom- 
ers. A little supervisory and educa- 
tional work with them at the time 
of buying chicks will pay off well and 
lessen troubles which might develop 
later on. If the dealer has time to 
visit some of these customers during 
the growing and laying season so 
much the better; he'll be able to 
help them a great deal. 

The New Raiser: Maybe this farm- 
er came from a beef cattle and hog 
country and is more or less new in 
big flock poultry raising. He is sin- 
cere, practical, but short on poultry 
knowledge. The wise feed dealer will 
take such a customer in tow, give 
him good advice on egg production 
problems, give him a lot of additional 
help when needed. Most of these cus- 
tomers turn out all right, with super- 
vision, because they are willing to 
learn. 

From their previous experience, 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don’t miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


, 118 S. 6th St., Minneapolis 2, Minn. 


Ler’s TALK It Over 


dustry. Call us. 


HARRY C. 


556 SUZETTE 


We are neighbors in the great, growing Mid-South. So, let’s talk 
over your feed problems. We can help you. We offer a complete 
= line of vitamins, trace minerals and animal protein replacements 
of highest quality produced by manufacturers of outstanding repu- 
tation. Quick shipment from warehouse stocks. Experienced staff, 
including trained biochemists and nutritionists to help with prob- 
lems. Twenty years a leader in supplying chemicals to southern in- 


SMITH CO. 


Serving Feed Industry in the Mid-South 


McAdams Co 


ble Co. 


a 


BRANDS OF TOP QUALITY 


Vitamins: Morris Brand A & D, choline chloride, ribo- 
flavin, vitamin By, straight A oils, dry Dz, 


Trace Minerals: For al! feeding purposes from Morris- 


ary Ds 


Calcium Carbonate: Manufactured by the Georgia Mar- 


Animal Protein Replacements: Triple-Fifty—A ary, . free- 
running blend of the best grade cond fish 
on a base of soybean oll meal 


Sol-O-Meeno: A dry, free-running fish soluble supplement 
4 fish solubl 


containing c 


. fish liver and glandu- 


lar meal with By, on a base of soybean of] meal, plus 
unidentified growth factors and antibiotics. 


INC. 


Vita-Master: A vitamin concentrate blended 
densed fish solubles and soybean oi! meal. 


with con- 


MEMPHIS 1, TENN. 
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Gomer H. Lague 


JOINS PACIFIC MOLASSES — Go- 
mer H. Lague recently was appoint- 
ed Northwest field representative of 
the Pacific Molasses Co., San Fran- 
cisco, according to an announcement 
by James M. Ferguson, president of 
the firm. Mr. Lague, who is making 
his headquarters at Portland, Ore., 
has been with the feed industry 23 
years. He joined the Colorado Mill- 
ing & Elevator Co. in 1929 and later 
served as elevator manager and trav- 
eling representative of the firm. In 
1940 he became manager of flour mill 
and feed plant operations of Garden 
Flour Mills. After serving with the 
marine corps in World War Il, he 
returned to Colorado Milling & Ele- 
vator Co. 


such farmers know that to reach the 
profit level in poultry raising may 
take as long as it does in beef cattle 
and hog raising. They do not expect 
quick, miraculous results. They have 
patience and work hard. But they 
must be supplied with necessary 
know-how on feeding and other fac- 
tors so they don’t get sidetracked. 
The Sit-Tight Type: This type of 
poultry raiser may have some of the 
characteristics of the other three 
types. They will undertake only a 
restricted size flock and work hard 
to make it produce a profit. They 
don’t like to invest too much money 
in feed, housing or equipment. They 
want to see results first. Then when 
they get a fine producing flock, they 
are not prone to replace it entirely 
with new pullets the next year. They 
are inclined to ride along with the 


Turkey, 
Hogs. Chickens. Ducks ‘s 
c 


CINCINNAT! 
S26 ST 


HEAVY RECLEANED 
WHEATY BARLEY 
For Scratch Feed 


WRITE FOR SAMPLES 


Pays ter itsell we time. Write today. 
McLaughlin Ward &Co 


499 South 23rd Street 


bACKSON MICHIGAN 


best of the second year layers. They 
hope these second year hens will 
keep pace with the new pullets. They 
will use old dishpans and wash boil- 
ers for feed troughs instead of regu- 
lation feeders and maybe put in twice 
as much labor taking care of a flock 
as more efficient producers. 

This_type of poultry raiser needs 
to be shown through proper educa- 
tional methods that poultry raising 
is a business, requiring a long range 
investment for stock, quarters and 
good equipment. They need to be 
shown that such investments have 
proved to be the most profitable in 
the long run and that if they expect 
to stay in the business year after 
year it would be wise for them to 
follow a similar plan. 

This type is very likely to be pret- 
ty stubborn. If he or she can be 
shown cost records of other flocks 
in the area, and can be induced to 
keep accurate records themselves, a 
comparison of results obtained is 
often very convincing to them. 

However, the fact remains that 
poultry raisers do not all fall into 
one class. The dealer who properly 
divides his customers into their clas- 
sification and serves each, according 
to his needs, is very apt to get close 
to the maximum amount of feed 
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Unexcelled for accurate and uniform 
testing of grain, the Carter Dockage 
Tester is used officially in U. S. Dept 
of Agriculture grain inspection offices 
and state grain inspection departments. 
This tester uses one riddle and three 
sieves simultaneously, aspirates at the 
same time. Sieves clean 4 
between tests. Operates quietly, wit 

little vibration. All-Meta! construction. 
Write for folder. 


CARTER DOCKAGE TESTER 


HART-CARTER COMPANY 


661 19th Avenve N.E. Minneopolis 18, Minn. 


business from his trade area. 


(BROKERS) 
SELL THROUGH US 
BUY THROUGH US, 
A. WARE BOSWORTH 


BOSWORTH COMMISSION CO. 


Beston Grain & Flour Exchange Bidg. 


BOSTON, MASS. 
FEED PRODUCTS 
GRAIN PRODUCTS 


a dry 


Some like 


material 


...some like 


You can get either in Viteamin E from DPi 


For your convenience, DPi ships vitamin E 


W rather your mill can work best with a dry 
material or an oil, DPi can meet your 
vitamin E. requirements for breeder and broiler 
feeds, and in the quantities you need 
A dry material, Myvamix Vitamin E Feed Sup- 
plement, on a base of soybean meal, has a potency 
of 20,000 International Units of Vitamin E per 
pound. DP; Distilled Vitamin E Concentrate, Type 6, 
is an oil with a potency of 300,000 International 
Units of Vitamin E per pound. The active ingre- 
dient in both is d-alpha-tocophery] acetate. (We 
use the ester form because it retains its biological 
potency longer than does free tocopherol.) 


high vacuum equipment ... distilled monoglycerides ... mere than 3500 Eastman Organic Chemicals for science and industry 


drum-packaged and on whatever schedule best 
suits your production requirements. Whatever 
storage you wish to maintain will be safe —tests 
show 100% stability of DPi vitamin E for as long 
as six months’ storage at 70° F 

For full information and quotations, write, 
wire, or phone Distillation Products Industries, 
627 Ridge Road West, Rochester 3, N. Y. (Divi- 
sion of Eastman Kodak Company ). Sales offices 
New York and Chicago  W. M. Gillies and Co., 
Los Angeles and San Francisco * Charles Albert 
Smith Ltd., Montreal and Toronto 


“Myvomia” is o rode-mork 


leaders in research and production 
of vitamin E and vitamin A 
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Classified Ads 


$2.25. Situations a werd; 
$1.50 minimum. Count w of sipnatare, 


ditienal charged fer forwarding 
Classified advertising rate net 
fer commercial advertising. 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $7 per column inch. 


MACHINERY FOR SALE 


FOR SALE—SOME CALIFORNIA PELLET 
mills. Wenger Mixer Co., Sabetha, Kansas. 


rr AWAY AIRBLAST CAR LOADERS 
E. Hagan Mill Machinery, Jefferson 


Mo 
FOR SALE — PURITAN COLLER WITH 
Scalper—crumble roll mounted on scalper 


Sabetha Machinery Co., Sabetha, Kansas. 
No. BALLBEARING REELS—22” ELEC- 
trie Attrition Mill, Blevator legs—Fans. 
A. Schuchard, 1901 2nd 8t., Minne- 
apolis, Minn 
FEED MIXER, 


anteed first-class throughout, 
Feedstuffs, 


N., 


1-TON CAPACITY, GUAR- 
5 H.P. mo- 
Min- 


tor drive. Address 8774 
neapolis 2, Minn 
WHEN YOU ARE IN THE MARKET FOR 


new or used mill machinery, electric mo- 
tors or any other equipment, write J. &. 
Hagan Mill Machinery, Jefferson City, Mo 


FOR SALE — USED ~ MILLS, FORD 15", 
Gruendier 15", double runner belt drive 
16", also rebuilt Write or phone 

Chicago 60, Ill. 


motors. 


us. Prater Pulverizer Co., 

FOR SALE—MOLASSES MINER; CLIPPER 
Cleaner; Corn Shellers; Screw Conveyor; 
Elevator Materials; 2 and 3 High Rolls; 


Roll Chills 


9x24 and $x30 Double Mills; 

of all sizes; Attrition Mills, single and 
fouble head; Mixers; Hammermills, new, 
used and rebuilt. Hughes Engineering Co., 
Wayland, Mich 


Screens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 
420 Meridian Riley 3235 


MACHINERY WANTED 
Vv 


WANTED— MUNSON ROTARY 


WANTED—USED SUPER 29D OR SUPER 
2969D. Clipper seed cleaner. Would con- 
sider other makes. Nelson Cattey, Brook- 
field, Mo 

WANTED TWO SUPER DUO EXPELLERS 

May consider Duo or RB for other 
operation, Address 1594, Feedstuffs, Min- 
neapolis 2, Minn 


MIXER, 
Hamer Minneapolis Bag Clos- 

Sifter for Flour Mill. Box 
611, Roanoke, Va. 


WANTED TO BUY — RICHARDSON 
machines and other 


Car Puller 
ing Machine, 


scales, bag closing 

good mill, feed and elevator equipment dealer a prospect. Write full details 
J. BE. Hagan Mill Machinery, Jefferson to U. 8. Chemical Products Co., 1204 
City, Mo Oak St., Columbus 5, Ohio. 


HELP WANTED 


v | 
FEED INDUSTRY WANTS AGRICULTUR- 
al graduate or nutritionist under thirty- 


five. Travel central West. Salary open 
Give qualifications. Address 441, Feed- 
stuffs, Minneapolis 2, Minn 


SIDELINE SALESMEN — LIVESTOCK 
remedies. Mostly dairy. Long established 
quality line. Eastern New York, eastern 
Pennsylvania, New England, other states. 
Good commissions. Address 659, Feed- 
stuffs, 114 E. 40th St.. New York 16, N. ¥ 


FEED SALESMAN—FOR EASTERN OHIO, 
West Virginia and western Pennsylvania 
by manufacturer offering complete line 
of formula feeds and grains. Good oppor- 
tunity for right man to become district 
sales manager. Address 660, Feedstuffs, 
Minneapolis 2, Minn. 


WANTED—EXPERIENCED FEED SALES- 
Man with own car to represent manufac- 
turer, semi-established territory. We offer 
full line formula feeds, flour and ingredi- 
ents, both car and truck lots. Liberal 
drawing account against commissions. 
Write St. Cloud Milling Co. 8t. Cloud, 
Minn., giving complete information about 
yourself, experience and references. 


EXCELLENT OPENING, FEED MILL 


manager — Expanding mid-western com- 
pany needs top man to manage one of 
its large feed mills, in charge of sales, 
procurement atid manufacturing. Steady 
job and good future opportunity with 
large company. Write stating experience 
and saldry requirements. Address 684, 


Feedstuffs, Minneapolis 2, Minn 


WANTED—FEED SALESMAN UNDER 35, 
to work in either Illinois, Missouri or 
lowa. Must have good automobile. Prefer 
either experienced feed salesman, or Ag. 
College graduate, or sales experience and 
farm background. Reliable company, full 
line. Opportunity for advancement and 
good earnings. Give complete history and 
experience—replies kept confidential. Ad- 
dress 688, Feedstuffs, Minneapolis 2, Minn 


SALESMEN 
Jobbers and distributors 


Leading manufacturer of liquid fer- 
tilizer has several territories open for 
product being used by progressive 
grain and vegetable growers for fast- 
er germination, improy plant and 
root structure. Every feed and seed 
dealer a prospect. 

Also need sales organizations for new 
chlorophyll products for dogs and 
pets. Added to food or drinking water 
daily, it eliminates all bedy and 
breath odors in less than 24 hours. 
Positively elimi d female J 
worry. Every dog food and pet supply 


SITUATIONS WANTED 
SALES PROMOTION—NEED EDITOR FOR 
company magazine? Writer knows feeds 


and can handle additional small publica- 
Address 697, 


tion. Fee basis suggested 
Feedstuffs, Minneapolis 2, Minn. 

SALES AND SERVICE MAN—I6 YEARS 
successfully in feed and farm supply 
business —especially well trained in all 
phases of broiler production. Seeking op- 
portunity in Seuth, Seuthwest or Mid- 
west Address 686 Feedstuffs, 114 E 
St New York 16, N. ¥ 

TECHNICAL SALESMAN — 13 YEARS’ 
business experience. Ag. Biochem, gradu- 
ate. Experienced in contacting feed manu 
facturers bove average knowledge ani 
mal nutrition. Proven administrative and 
supervisery capacities in both sales and 
research. Address 685, Feedst@ffs, 114 E 
40th St.. New York 16, N. ¥ 


BABY CHICKS FOR SALE 


HATCHING YEAR ROUND; 45,000 CHICKS 


per week; contact us for wholesale prices 
U.8. approved and pullorum passed. Mor 
rie Hatchery, 842 Jackson 8t., Morris, Il 


Buy and Sell 


through 


WANT ADS 


FEEDSTUFFS 


BUSINESS OPPORTUNITIES 
v 


WANTED — SMALL FEED PLANT OR 
mill building, brick, in dairy, hog, beef 
section on RR siding, Mid or Northwest 
states. Address 680, Feedstuffs, Minne 


apolis 2, Minn 


FOR SALE—OLD ESTABLISHED FEED 


coal and lumber business with modern 
equipment. Railroad siding. Owner retir 
ing. F. D. Hartzel’s Sons Co., Chalfont, 


Bucks County, Pa 


WANT TO BUY AN ELE- 
see or write us your 
good ones in Ohio, 
Business Ex- 


WHEN YOL 
vator or feed mill, 
needs. We have some 
Indiana, Illinois. Mid-West 
change, Plymouth, Ind. 


CHANCE OF A LIFETIME TO ACQUIRE 
new modern feed mill two hours’ drive 
west of Chicago. Fireproof grain stor- 
age, drying, mixing, molasses mixing 
grinding and hulling and rolling equip- 
ment, etc. Gross sales near a million 
Owner must sell due to other interests 
at $40,000 down, balance ten to fifteen 
years to responsible party. Address 669, 
Feedstuffs, Minneapolis 2, Minn 


Midwest Manufacturers Agents 
We contact feed manufacturers 
and retailers in Midwest States 
Looking for some additional 
products. What have you? 
P. 0. Box 973, Decatur, Il, 


Manufacturers Agents Wanted 


With a good following in the feed mill- 
ing trade. 

er of bags has openings in the states of 
Ohio, Michigan and Missouri. For full 
information write Box No. 676, Feed- 
stuffs, Minneapolis 2, Minn., stating full 


A few hundeed gallons of As- 
bestolene Roof Covering. Priced 
for quick sale. Guaranteed for 
ten years. Bargain. 
Address 683, Feedstuffs 
Minneapolis 2, Minn. 


USDA Reperts on 
Grains Under Loan, 
in CCC Inventory 


WASHINGTON—The U.S. Depart- 
ment of Agriculture reported last 
week that 121,558,924 bu. wheat were 
under loan as of March 31 and that 
95,347,734 bu. were held in the Com- 
modity Credit Corp. inventory as of 
that date. 

The amount of corn under loan 
as of March 31 was 47,126,608 bu., 
and the quantity in CCC’s inventory 
was 366,065,806 bu. 

The wheat under loan included, in 
addition to 121,492,644 bu. of 1951 
crop wheat, 56,020 bu. of 1950 crop 
wheat and 10,260 bu. of resealed 1949 
crop wheat. 

The corn under loan included, in 
addition to 22,002,226 bu. of 1951 crop 
corn, 24,876,039 bu. of resealed 1948, 
1949 and 1950 crop corn, and 248,343 
bu. of 1948, 1949 and 1950 crop corn 
in the process of liquidation or re- 
sealing. 

The USDA reported that $1,730,- 
681,000 was invested in CCC price- 
support program loans and inventories 
as of March 31, and that the cor- 
poration sustained a net realized loss 
of $46,371,000 in carrying out this 
program during the first nine months 
of the current fiscal year, which ends 
June 30, 1952. (The net realized loss 
on the CCC price-support program for 
the full fiscal year ended June 30, 
1951, was $345,599,000.) 

Of the total investment of $1,730,- 
681,000, loans outstanding totaled 
$689,209,000 (including $207,708,000 
of commodity loans held by lending 
agencies, 
CCC, and $3,502,000 of loans approved 
but not fully processed) and inven- 
tories acquired under loan, purchase 
agreement, and direct purchase oper- 


$477,999,000 held by the | 


| 


ations represented an investment of 
$1,041,472,000. 

Price-support operations in four 
commodities accounted for the bulk 
of the loan total. These commodities, 
the quantities of collateral pledged, 
and the loans outstanding were as 


follows: 

Wheat, bu $255,048,377 

Tobacco, Ib. 200,948.420 

Corn, bu 68,615,008 

Cotton, bale 404,152 61,631,048 

Other eves 102,966,394 
$689.2 209, 


Items in the inventory of the CCC 
as of March 31, the quantities in- 
volved, and the cost were as follows: 


Corn, bu. . 366,065,806 §$ 
Wheat, bu. .... 95,347,73 . 7 
Linseed oil, Ib. ... 211,922,565 60,484,292 
Dry edible 
beans, cwt 3,820,620 31,448,070 
Peanuts, Ib 254,685,282 29,122,682 
Field seed, Ib 360,563,188 20,885,997 
Barley, bu. .. 11,690,390 19,080,414 
Grain sorgh., cwt 4,305,386 12,040,150 
Gum Rosin, 1b 144,164,380 10,280,675 
Dried Eggs, Ib 9,637,307 9,739,084 
Oats, bu . 4,719,899 4,742,761 
Dried milk, Ib 27,591,205 4,365,192 
Other 8,994,462 
$1,041,472, 405 


The net loss in carrying on the 
CCC price-support program during 
the first nine months of the fiscal 
year was realized largely on eggs, 
beans, wheat and peanuts. 

Meanwhile, in its report on CCC 
commodities available for domestic 
sale in May, USDA said that sales 
from the domestic list during the pe- 
riod of Jan. 1-April 18 included 375,- 
386 bu. wheat, 1,275,968 bu. oats, 528,- 
208 bu. barley, 9,662,471 bu. corn and 
456,014 bu. flaxseed 

Sales from the “export list’ during 
the same period included 1,999,565 
bu. wheat. 

USDA said commodities available 
for domestic sale during May would 
include 25 million bushels of wheat, 
4.5 million bushels of oats, 8 million. 
bushels of barley, 50 million bushels 
of corn and 145,000 bu. of flaxseed. 
The same quantities of wheat, oats 
and barley were also announced as 
being available for export sale. 

Examples of minimum sales prices 
listed in the domestic list included: 
Wheat—Kansas City, No. 1 HW, ex 
rail or barge, $2.75 bu.; Minneapolis, 
No. 1 DNS, ex rail or barge, $2.77; 
Chicago, No. 1 RW, ex rail or barge, 
$2.80. Corn—Chicago, No. 3 yellow, 
$1.96; Kansas City, No. 3 yellow, 
$1.94; Minneapolis, No. 3 yellow $1.87 


PLANS SET FOR MEETING 
OF CORN MILLERS’ GROUP 


CHICAGO—Plans are set for the 
34th annual meeting of the American 
Corn Millers Federation, to be held 
May 15 at the Drake Hotel in Chi- 
cago. 

The theme of the one-day meeting 
will be “looking into the crystal ball.” 

Speakers and their topics are: W. 


Laying 
Poultry, 26 Lone 
Chickens 


Broilers, 4 —_ 


Turkeys, 2 
Other 


Beef cattle 


U.S. DEPARTMENT OF AGRICULTURE 


NEG. 46431 


FEED CONCENTRATES FED TO 
LIVESTOCK, 1950-51 


Dairy cattle 


PERCENTAGE FIGURES INDICATE PROPORTION OF TOTAL 1950-5! FEED 
OISAPPEARANCE FED TO EACH CLASS OF LIVESTOCK 


BUREAU OF AGRICULTURAL ECONOMICS 


qualifications. 


concentrates. 


CONSUMERS—Poultry consumed about one fourth of the feed concentrates 
fed in the U.S. last year, according to Bureau of Agricultural Economics 
figures. In the 1950-51 feeding year poultry ranked below hogs and about 
even with all cattle—both beef and dairy—in importance as users of feed 


| 
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SPOTTING THE SPOTS—These members of the Kansas City Board of Trade 
are inspecting one of the new devices developed for the drive against insect 
damage in wheat. Pictured, left to right, are Paul A. Trower, Continental 
Grain Co.; W. W. Fuller, Fuller Grain Co.; James T. Leach, J. P. Parks Co. 
(in background) and E. L. Rickel, Rickel Grain Co., owner of the machine. The 
apparatus is a viewing machine which facilitates counting insect-damaged 
kernels in a sample of grain. Food & Drug Administration rules now specify 
that presence of more than three insect exit holes per 100 grams of wheat is 
presumption of a sufficient amount of hidden interior kernel damage to result 
in fragments appearing in flour made from such wheat. The machine pictured 
above has a glass tray across the middie holding a 100 gram sample. An 
ingenious arrangement of lights and mirrors makes it easy to see every kernel 
top and bottom. A sample can be counted in a few minutes. The first machine, 
which was produced by Howard Stedman of the Stedman Laboratories, Kansas 
City, was purchased by Mr. Rickel, who plans to test it as an aid to wheat 
buying in his country elevators. . 


excess of growers’ needs. Outlet was 
to local mills and feeding interests. 
Prices were about steady with first 
cutting old crop and inferior qual- 
ity alfalfa moving at around $8@10 
ton and second and third cutting of 
good quality moving at $14@16, with 
$6@7 ton additional for baling and 
loading. Dehydrators were expecting 
to start season's operations during 
the coming week. The indicated price 
for new crop alfalfa will be around 
$10 ton, basis dry weight. 

In the Larned, Kansas, area, trad- 
ing in alfalfa was quiet and marked by 
pre-season inactivity. Only afew small 
lots changed hands for current use. 
Hot sunshiny weather during the 
week helped the growth of alfalfa 
and may have stopped the work of 
pea aphids. Infested fields were show- 
ing signs of recovery. 

The prairie hay market at Kansas 
City remained inactive. Arrivals of 
only three cars were not offered, and 
the market was void of transactions. 
There was some scattered unsatisfied 
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demand for supplies, and a few cars 
could have been handled to good ad- 
vantage. Local feeding interests were 
in need of a few cars and dealers 
reported some unfilled shipping or- 
ders. Prices were unchanged. Nominal 
quotations by grade: No. 1 $25 and 
up, No. 2 $22@24.50, No. 3 $18@ 
21.50, sample grade $15@17.50 ton 
JOINS TOLEDO BOARD 

TOLEDO—Thomas B. Irish, for- 
merly of Bellevue, Ohio, has been 
elected to membership in the Toledo 
Board of Trade. He recently opened 
an office in Toledo for Spencer Kel- 
logg & Sons, Inc., Buffalo, soybean 
and seed processors. 


Sheer 

able from stock 
10,000 Bu /lir.. for continueus service and 
Duty sizes, from 110 to 750 Bu/Hir., for inter- 
mittent service. We also manufacture screw con- 


GODSHALK 


Sheet Metal Fabricators 
BANGOR, PA. 


: “Just Can't Pass It By” 
GOLDEN, NUTRITION- RICH 


of 


KIBBLED BISCUITS | 


These High Quality Rations 
Will Boost Your Sales! 


T. York, Royal, Barry-Carter Mills, 
Inc., Nashville, “What's the Future 
for Corn Mcal by Presenting an In- 
dustry Corn Meal Program for Both 
Plain and Self-Rising Corn Meal”; 
Ernest T. Baughman, agricultural 
economist, Federal Reserve Bank of 
Chicago, ‘“‘What’s Ahead in the Busi- 
ness World?”; “Malcolm Stephens, as- 
sociate commissioner, Food and Drug 
Administration, “What's the Latest 
from Food and Drug Administration; 
What Is in the Offing for Corn 
Mills?”; George Mehren, director, 
food and restaurant division, Office 
of Price Stabilization, “What's the 
Present Thinking on Price Stabiliza- 
tion and What Can the Corn Milling 
Industry Look Forward to in the 
Months Ahead?"; Dr. Elmer J. Lease, 
Clemson (S.C.) Agricultural College, 
“What's the Latest on Enrichment?” 

Following the business program 
there will be a cocktail party from 
4 to 7 p.m. 


HONEGGERS’ APPOINTS 
2 DISTRICT MANAGERS 


FAIRBURY, ILL.—W. R. Pope and 
Ward J. Beard have been appointed 
district managers for Honeggers’ & 
Co., Inc., according to a recent an- 
nouncement by E. F. Dickey, vice 
president and general manager of the 
Fairbury, Ill, feed manufacturing 
firm. 

Mr. Pope of Franklin, Ind., will 
promote and supervise dealer sales of 
Honeggers’ products in a 12-county 
district just southeast of Indianapo- 
lis. Mr. Pope served 3% years in the 
Army during the last war and is an 
agricultural graduate of Purdue Uni- 
versity, where he was employed for 
2% years in the extension depart- 


ment. In 1949 he became associated 
with the Midwest Mineral Feeds Co., 
Greenwood, Ind., as nutritionist and 
was sales manager of the firm at the 
time he joined Honeggers’. 

Mr. Beard was named district man- 
ager of a 12-county area comprising 
northeastern Indiana, with his head- 
quarters at Plymouth, Ind. He too 
has an extensive background in feed 
sales and dealer service, according to 
the Honegger announcement. 


Moderate Alfalfa 
Arrivals at K.C. 
Meet Ready Outlet 


Moderate offerings and a good local 
dairy demand resulted in good com- 
petition in the alfalfa market at 
Kansas City during a recent period, 
according to the U.S. Department 
of Agriculture market news service. 

Arrivals of 12 cars during the week 
ended May 5 met a ready outlet 
either on open market sales or ap- 
plied on waiting orders of dealers. 
The demand was almost entirely con- 
fined to good dairy types. The me- 
dium and common native alfalfa was 
in only fair demand 

Traders were discouraging the 
shipment of long freight northern 
alfalfa at the present. 

Sales for the week as reported 
were four cars at $38 and one at 
$34 ton. Nominal quotations by 
grade: No. 1 $35 and up, No. 2 leafy 
$30@34.50, No. 2 $28@29.50, No. 3 
leafy $25.50@27.50, No. 3 $23@25, 
sample grade $16@22.50 ton. 

Trading in alfalfa in the Platte 
Valley of Nebraska was very slow 


and consisted of a few odd lots in 


USDA Repert of Feedstufis Output 


(in thousand tons) 


——Monthly production— 
rob 


March 

Feedstuffs— 1952 
prelim. 

Soybean oil meal 494.7 
Cottonseed oll meal 201.2 
Linseed oil meal 38.3 
Peanut of] meal 9.6 
Copra meal . 9.1 
Total ollseed meals 752.9 
Wheat millfeeds 360.0 
Rice milifeeds .... 19.2 
Gluten feed and meal 76.0 
Distillers’ dried grains 43.8 
Brewers’ dried grains 18.0 
Alfalfa meal ....... 38.3 
Total mill products 555.3 
Total feedstuffs 1,308.2 


——Season's production— 


March Oct., "51- Oct., Oct., "50 


1952 1951 Mar.,°52 Mar., ‘51 Sept., "61 
625.0 580.3 3,160.8 3,264.2 5,887.6 
253.2 106.3 1,827.5 1,177.0 1,718.9 
39.0 67.2 272.3 373.9 729.8 
9.2 18.4 52.9 $1.0 161.3 
10.5 12.9 65.5 79.0 143.5 
836.9 786.1 6,379.0 4,976.1 8,631.1 
376.2 386.4 2,400.8 2,347.9 4,636.0 
20.3 13.1 142.1 113.2 187.0 
72.5 94.3 447.9 519.3 965.6 
40.2 69.2 126.8 388.7 634.1 
16.6 20.9 100.0 104.2 238.9 
37.9 66.3 300.0 344.5 1,165.1 
663.7 640.2 3,617.6 3,817.8 7,726.7 
1,400.6 1,425.3 8,996.6 8,792.9 16,367.8 


Here is a complete line to satisfy every type of dog and 
owner — Golden or Regular KIBBLED BISCUITS — MEAL 
with KIBBLED BISCUITS—WHOLE BISCUITS (large, small, 
bone-shaped) PUPPY FOOD and CANNED RATION. 
Completely balanced, tasty food that brings repeat 
business. Priced right! Will also pack private brand. 
Send for information today. 


MULTI-PURPOSE 


PACKAGE 
UNIT 


FEED PROCESSING 


MILL 


cleaning shoe. 5S. Scalp fines from pellets. 
6. Moke perfect crumbles from pellets 
Speciol corrugotions represent only 
swer to Hybrid varieties in corn processing 
Other types con moke up to 35 PERCENT 
MEAL. Two poir high 10° x 10” mill with 2 
sieve scolper less 5 HP motor, ONLY $987.50. 
Smaller sizes available. Over-oll spoce 
Length 78". Width 44". Heighth 75°. All 
boll bearing. Capacity 2 to 3 tons hourly. 


This amazing complete feed mill con: 
1. Beautifully dice or cube shelled corn in- 
to 3, 4 or 5 pieces, make only 30-40 pounds 

- of meal per ton. 2. Lower rolls then reduce 
all to baby chick or pin head size (when 
desired). Also crock wheat, koffir, milo, oot 
groots, etc. 3. Genuinely crimp oats, barley, 
wheat, shelled corn, milo maize, rye, the 
way every feeder wants it. 4. Scalp, classify 
or grade all products and serve os ao groin 


NEW ARRIVALS IN DAVIS MACHINE FAMILY! 


NEW MODEL 12 18° GRAIN 
CRIMPER, 600 to bushels 
hour. 10-20 HP — $1500.00 
Other sizes 926" to 12230". 
When better roller mills are 
built, Davis wil! build them 
This new refinement to our 
standard line of rolier milis 
promises even greater out- 
= and efficiency at lower 
initial and long range cost! 


CORN AND COB 
GRANULATOR. Now! After 
years of blood, sweat, and 
tears, we have solved this 
problem. Granulator cuts 
power bills in half. Reduces 
ear corn to granular form 
——) making only 5% meal or fines 
Feed milling s newest sensation 
Idea! also for crumbling 
cobs to litter. 


HC WRITE, WIRE or PHONE for Free Bulletins on “How to increase Profits” 
SINCE 


H.C. DAVIS SONS’ Mill Machinery Co. 


18394 
DEPT. FH-B BONNER SPRINGS KANSAS 
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Want to 
advertise to the 


YOU NEED 


FEEDSTUFFS 


THE 


IN ITS FIELD... 


% FEEDSTUFFS leads the field 
in advertising with a total 
of more than 375 current 


advertisers. 


$3,500,000,000 Feed Industry? 


FEEDSTUFFS leads the field in covering the feed industry. HERE’S WHY: 


BLANKET COVERAGE ... 


FEEDSTUFFEFS leads the field in giving COMPLETE 
coverage of the formula feed manufacturing and dis- 
tributing industry, with the largest paid circulation and 
the largest total circulation. Consistent advertisers 
reach more than 40,000 important individuals and firms 
in all segments of the feed industry through the col- 
umns of FEEDSTUFFS. These include more than 
8,000 feed mills and manufacturers, more than 5,000 
wholesale dealers, more than 22,000 retail dealers and 
more than 5,500 chick hatcheries that deal in feeds. 
Advertisers using FEEDSTUFFS weekly have their 
message delivered with more than 700,000 copies of the 
magazine annually, more than twice as many as any 
other publication in the industry. FEEDSTUFFS of- 
fers blanket nation-wide coverage matching the needs 
of advertisers with national distribution. 


SELECTIVE COVERAGE ... 


FEEDSTUFFS offers “direct-hit” coverage of the in- 
dustry by sectional geographic areas. The controlled 
portion of the circulation of the magazine goes to a 
carefully selected list of companies in the feed industry 
on a weekly rotating schedule directed to one geo- 
graphic section of the United States each week. This 
effective combination of paid and controlled circula- 
tion was established for advertisers who are limited 
by freight rates and other factors in their sales distribu- 
tion. It offers such an advertiser virtually complete 
coverage of the industry within his sales ferritory, 
without paying the high costs of a large national cir- 
culation. As of January 1, 1952, about 9,500 receive 
FEEDSTUFFS weekly and the remainder is reached 
periodically through a system of weekly controlled 
mailings of 4,000. 


If you have something to TELL— and SELL — to the 31, billion dollar 
feed industry you need the LEADER in the field. Give us a call. 


THE MILLER PUBLISHING CO. 
The Businesspaper Family Serving 
the Related Fields of 


FEEDSTUFFS 


Flour, Feed, Grain and Baking 
Tue NorrHwestern Miter + FEEDSTUFFS 
Tae American Baker Mitiinc Propuction 


118 South Sixth St., Minneapolis 2, Minn. 


BRANCH oFFices: New York, Chicago, Kansas City, Toronto 


F 
ewsPare 
™ 
sor 
Strong Fs Deman 
FIELD | 
| 
4 
ip 
a] 
4 
| 
ba 


EMPLOYEE STOCK OPTION 
PLAN APPROVED BY ADM 


MINNEAPOLIS—A stock purchase 
plan for key employees has been 
voted at a special meeting of stock- 
holders of Archer-Daniel-Midland 
Co. The purpose of the program, ac- 
cording to T. L. Daniels, president, 
is to provide an incentive for admin- 
istrative and executive employees to 
become ADM stockholders. Options 
will be offered 50 to 100 employees. 

Under the plan, stock will be of- 
fered to a selected group of em- 
ployees at the approximate market 
price. While the options are in effect 
for 10 years, they may be exercised 
only while the employee is a member 
of Archer-Daniels-Midland Co. 

The board of directors of the firm 
has announced that net profits for 
the nine months ending March 31 
total $5,685,987.70, after all income 
taxes and depreciation, equivalent to 
$23.47 a share. 

This compares with net profits for 
nine months ending March 31, 1951, 
after depreciation and all income 
taxes, of $8,813,439.89, equivalent to 
$5.39 a share. 

Lower earnings were attributed to 
government regulations which have 
affected the firm's soybean and flax- 
seed operations, according to Mr. 
Daniels. He said that for the past 
several months the soybean and lin- 
seed oil processing industries have 
been caught in a very difficult profit 
squeeze caused by the low ceiling 
prices of the meal in relationship to 
the high cost of soybeans and flaxseed 
and the relatively low prices of the 
oils. Only a small upward adjustment 
has been made in the meal ceilings, 
and this is wholly inadequate, accord- 
ing to Mr. Daniels. As a result, proc- 
essing operations are being curtailed 
drastically by Archer-Daniels-Mid- 
land as well as by others in the in- 
dustry. Advances in the oil and/or 
meal prices, or a decline in the raw 
materials could bring about a price 
relationship which would warrant re- 
sumption of processing operations, he 
said. 

The board of directors also de- 
clared a dividend of 70¢ a share pay- 
able June 2, 1952, to stockholders of 
record May 19, 1952. This is the firm's 
83rd consecutive quarterly dividend 


CHARLES A. SWISHER 
JOINS SWISHER FIRM 


CHICAGO—Charles A. Swisher is 
a new addition to the staff of Charles 
Swisher & Sons, Danville, Ill. He has 
been associated with the Quaker 
Oats Co., Chicago, for the last three 
years, serving in the feed depart- 
ment as a territory feed salesman in 
Iowa and engaged in feed formula- 
tion work in Chicago for the iast year 
and a half. 

Mr. Swisher plans to devote a ma- 
jor part of his time to feed formula- 
tion problems and the development 
of a feed sales and educational pro- 
gram for Swisher’s salesmen and cus- 
tomers. The firm is engaged in the 
manufacture of livestock and poultry 
feeds in addition to a wholesale-retail 
business in feed mixing ingredients 
and supplies. 

Mr. Swisher is a graduate of Cor- 
nell University in agriculture, and 
received a master’s degree in nutri- 
tion science from the school of nutri- 
tion at Cornell. 


GEIGER COUNTER SPOTS 
CANNIBAL HENS 


MINNEAPOLIS—William L. Nunn, 
director of university relations at the 
University of Minnesota, turned to 
atomic science to solve the problem 
of cannibalism in his hens. When the 
problem arose in a flock that he 
raises as a hobby, he took several 
eggs to the university, had them ra- 
dioactivated and put them back in the 
nest. The next day he ran all his hens 
past a Geiger counter and spotted the 
two cannibals. 
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Forrest D. Larson 


JACOBSON MACHINE WORKS APPOINTMENTS— 


Ralph M. Jacobson 


has ed 


Jacobson Machine Works, Minneapolis 
three major appointments. Ralph M. Jacobson has been 
named general sales manager, in charge of all sales and 
sales personnel in the U.S. and foreign countries. He 
brings long experience to this position, officials noted. 
Forrest D. Larson has been appointed district manager 
of the central division. Mr. Larson, a graduate of the 
University of Minnesota with a degree in metallurgy, has 
conducted research and development of hammermill 


milling industries. 


Robert P. Olson 


blades. Robert P. Olson has been appointed district 
ger of sales for the Upper Midwest. Mr. Olson, who 
has been associated with the feed milling industry for 
13 years, will coordinate the work of representatives in 
this area and assist in preparation of plans for new 
installations. Officials of Jacobson Machine Works, manu- 
facturer of hammermills and other equipment, said the 
above-announced appointments will 
pany to improve on its service to the feed and flour 


enable the com- 


DISCREPANCY NOTED 
IN SOYBEAN REPORTS 


MINNEAPOLIS —A further dis- 
crepancy in government reports of 
soybean stocks is noted by Fred H. 
Hafner, director of soybean oil meal 
sales for General .Mills, Inc., in a 
market letter released this week. 

While disappearance based on 
crushing and exports reports indicates 
April 1 stocks of 149 million bushels, 
the official report shows only 129 
million bushels remaining on that 
date, Mr. Hafner points out. 

“We can accept the government's 
explanation for 10 million of the 20 
million difference, but where did the 
other 10 million disappear?” he asks. 

The January stocks report acknow!l- 
edged a discrepancy due possibly to 
inexactness of date, including some 
duplication. 

For the past three or four years, 
government soybean crop estimates 
have been low—last year by 12 mil- 
lion bushels. This year the estimate 
of 280,512 bu. actually may be high, 
Mr. Hafner says. 


~_ 


EXPERT GOLF MATCH 
SET FOR IOWA OUTING 


DES MOINES — A _ foursome of 
golfers who shoot in the low 70's has 
been lined up for the Des Moines 
Feed & Grain Club's 12th annual field 
day May 19, a feature which is ex- 
pected to attract the attention of feed 
men interested in good golf as well as 
those who hack around in 120-odd 
strokes. 

In the foursome will be W. J. Iver- 
son, Clinton (Iowa) Foods, Inc.; Don 
Provow, Morton Salt Co., Ottumwa, 
Iowa; Frank Sloan, Midwest Pack- 
ing Co., Des Moines, and T. P. Black, 
Vita-Plus Corp., Madison, Wis. The 
match was arranged by Ed Davis, 
Morton Salt Co., golf chairman. 


_ 


MOLASSES DIPS FURTHER; 
ALCOHOL PRICES TRIMMED 


Announcement of sharp price cuts 
in ethyl alcohol by producers this 
week was considered another indica- 
tor of bearish pressure on blackstrap 
molasses prices. 

Some distillers dropped quotations 
on pure ethy! alcohol to 55¢ gal. from 
around 75¢ gal. in an effort to stimu- 
late demand. It was said that this 
industry would be bidding lower 
prices for blackstrap as a result. 
The market for blackstrap _re- 


mained easy, with quotations rang- 
ing 23@23%¢ gal. fob. New Or- 
leans, according to the Production & 
Marketing Administration. 
Industrial alcohol plants used 10.9 
million gallons of molasses in March, 
compared with 88 million in Febru- 
ary and 7.2 million in March, 1951. 
Stocks of alcohol March 31 at 54.9 
wine gallons were 11.9 million higher 
than at the end of March, 1951. 


ROBERT MANN OPENS 
ADVERTISING OFFICE 


WILLIAMSPORT, PA.—Robert C. 
Mann, for the past five years adver- 
tising manager of Sprout, Waldron & 
Co., Inc., Muncy, Pa., announces the 
establishment of his own industrial 
advertising agency located at the Ly- 
coming Hotel, Williamsport, Pa. 


PRESENTS CATTLE 

SALINA—John J. Vanier, owner 
of the CK Ranch at Brookville, Kan- 
sas, has presented a foundation herd 
of 14 female Herefords to Father 
Flanagan’s Boys’ Town. Mr. Vanier 
of Gooch Feed Mills and other mill- 
ing and grain businesses, is one of a 
group of purebred Hereford breed- 
ers who recently presented the ani- 
mals to Boys’ Town. 


NEW SEED COMPANY 
FARMER CITY, ILL.—L. E. West, 
owner of the Farmer City Grain Co., 
and Harold Swinger and William 
Allig of Marshall, Mo., have formed 
the S. A. W. Co., which will sell new 
varieties of seed. 


DISTANT PROTEIN MEAL 
FUTURES PRICES CLIMB 


MEMPHIS— Prices of protein meal 
futures surged ahead strongly at the 
Memphis Merchants Exchange during 
the past week, although trading was 
of a nervous nature, influenced by 
various rumors 

Nearby months on both the soy- 
bean oil meal and cottonseed oi] meal 
sides of the market remained locked 
at the government ceilings 

Distant deliveries showed good ad- 
vances, soybean oil meal advancing 
$1.95@2.40 ton, while cottonseed oil 
meal was up $1.2571.90 ton 

Distant March was the big gainer 
at $2.40 ton on the soybean oil meal 
side, while new crop October cotton- 
seed oil meal posted the $1.90 ad- 
vance. 

Trading slumped off late in the 
week when reports made the rounds 
that several large soybean processing 
mills were closing down because of 
unfavorable market conditions. 

ROGER C. RODE JOINS 
WISCONSIN FEED FIRM 


MADISON, WIS toger C. Rode 
has joined the Standard Seed & Feed 
Co. here to take charge of feed sales. 
He is well known in Midwest feed 
circles, having been associated with 
his father, H. I. Rode, in the Rode 
Feed Service, Milwaukee, for the past 
years. He served in the navy 
during World War II, is married and 
has two children 


2% 


Chicks Placed in Principal Broiler Areas 


(In thousands) 


Virginia 

Week Eastern Del-Mar- Shen 

ending Conn Va. Valley 
Feb. 23 423 3.441 96 
March 1 373 3,589 oa 
March & 416 3,493 923 
March 15 167 3,161 1,005 
March 22 61 2,691 970 
March 29 308 2,536 851 
April 5 81 2,094 908 
April 12 378 2,198 843 
April 19 2,222 
April 26 364 2,292 792 
May 3 373 2,108 762 
Week 

ending Florida Alabama 
February 23 241 677 
March 1 221 585 
March & 232 611 
March 15 242 588 
March 22 209 637 
March 29 216 a7 
April & .. 216 633 
April 12 220 658 
April 19 .. 252 643 
April 26 . 202 589 
May 3 .... 218 616 


North North NW 
Carolina Georgia Arkansas Texas 
1,045 2.926 1,333 1,691 
0 1 4666 
1,022 1,260 1,590 
985 1,297 1,687 
983 1,230 1,600 
1.124 1,231 1,494 
1,031 1,175 1,623 
1,003 1,101 1,499 
1.043 1,093 1,424 
1.018 1,106 1.464 
973 1,041 1,382 
Total 11 areas 
Indiana Missie#ipp! 1963 1961 
829 772 14,140 11,606 
803 783 14.040 11,321 
1,093 $26 14,275 10.970 
860 788 13,762 11,235 
867 860 13,169 11,596 
766 868 12.738 12.211 
792 955 12,495 12,263 
913 12,287 12,267 
791 863 12,064 12,164 
849 12,036 12,176 
709 787 11,468 12.169 
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THE FEED 


* * 


MARKETS 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 


mail from Feedstuffs correspondents, but are 


not necessarily those 


in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 

Omaha: Demand good on dehydrated, 
poor on suncured; supply weak on dehy- 
drated, strong on suncured; 17% dehy- 
drated, 100,000 A $60 jutes, $1 less in pa- 
pers; 20% dehydrated, 100,000 A $76@85; 
13% suncured, Nebraska No. 1 fine ground 
$50@55; 13% suncured, Colorado, No 1 
fine ground $60@65 
on: Demand 

hydrated, 17% 


supply fair; de- 
suncured, 13% $60 
New Orleans: Demand good; trend steady; 

supply limited; 17% protein dehydrated, 

vitamin A guaranteed $95@98, non-guaran 
teed $88@91, 16% $77@80, 13% $69@72. 
Milwaukee: Demand good; supply light; 

western dehydrated, 15% $88; 17% 89 

without 100,000 A guarantee, $101 

guarantee; western suncured, 13% 


with 
$64, 


: Demand good; supply improved; 
100,000 units vitamin A guar- 

new crop sacked; 20% with 
$80.40 

Demand fair; trend lower; 

suncured 13@ $53; 


anteed 
160,000 units A 
Indianapolis: 
supply light but ample 
no dehydrated 
Philadelphia: Demand fair; 
7% dehydrated $f6 
Cincinnati; Demand good; 
supply fair; 17% dehydrated, 
vitamin A $77.50 
Porth Demand 
fair to good; suncured, 
shipping point; California 
A o.b. shipping point 
Demand hand-to-mouth 
ply expanding; dehydrated, 100,000 A 17° 
nominal §70@71, delivered TCP 
Seattle: Demand slack; supply fair; 15% 
fine grind suncured $66 ton, ex-warehouse. 
St. Louis: Demand moderate; supply am 
ple on dehydrated, limited on suncured 
dehydrated 17% $78.20 100,000 A t 
Louts; suncured No, 1 fine ground, 13% 
$62.60, St. Louls 
Kansas City: The 
sharply downward to the general opening 
of the dehydrating season in Kansas, Colo 
rado and Nebraska weather conditions 
have been perfect for round the clock 
operations; only 10 days ago 17% dehy 
drated alfalfa meal with 100,000 units of 
vitamin A guaranteed on arrival sold at 
$91.50, sacked, Kansas City; now the 
price for this week's shipment tis 
sacked, Kansas City and the range $65@ 
66, sacked, Kansas City next week quata 
tions $59.50@60, sacked, Kansas City all 
May, seller's option $56, and scattered June 
$63@55. sacked, Kansas City 20@ prices 
generally $2.50@3 ton, premium over 17% 
ho interest in suncured 
Minneapolis: With trading in a 
tional period as new crop meal is 
into reduction in the Southwest prices 
moved down, although considerable vari- 
ation in quotations was noted. Quotations: 
17% dehydrated, 100,000 units of vitamin 
A guaranteed $61. all-May $59, first half 
June; $57.50, June-July scattered; $61, June. 
October, all in papers 


ALFALFA PELLETS 


supply light; 


lower; 
units 


trend 
100,000 


trend mixed 
Idaho $60 
dehydrat- 


slower; 
supply 
f.o.b 


market has reacted 


transi 
coming 


Omaha: Demand good on dehydrated 
poor on suncured; supply weak on dehy- 
drated strong on suncured 17 dehy- 
drated, 100.000 A $65; 20q% dehydrated, 
100.000 A $80@85; 13% suncured, Nebraska, 
No. 1 fine ground $55@60; 13% suncured, 


Colorado, No. 1 fine 
BARLEY FEED 


ground $65@70 


San Francisco: Demand fair; supply am 
ple; rolled $80, ground $78 

Portland: Lemand good; trend higher; 
supply limited; rolled $86, ground §84 

Ogden: Supply normal rolled $71@72; 
whole barley $67@ 

Philadelphia Dem and moderate; supply 
light: pulverized $65 

Seattle: Demand fair; supply good; whole 
$82, ground $85, rolled $85. all per ton, 
ex-warehouse, 

Indianapolis: Demand only fatr trend 
unchanged; supply adequate; whole barley 
$78, sacked: crimped barley $82 

Boston: Demand light: supply fair; $62.50 

Chicago: Demand good supply tight 
$55 ton, sacked 

Baltimore: Demand good: supply tight 
$63.50 ton, sacked 

Milwaukee: Demand fair on pulverized 
g00d on needles; supply ample on pulver 
ized, scarce on needles; pulverized, white 
$63.50, feed $54; needles $1.290@1.45 bu 

New Orleans: Demand fair: trend high 
er; supply light; pulverized §67@68 

BLOOD FLOUR 
Louisville: Demand fair; trend steady 


supply normal; $85 ton 


New Orleans: Demand slow; trend steady 


supply sufficient $100@105, local plants 
BLOOD MFAL 

San Francisco: Demand fair; supply am 
ple; $5.10 a unit of ammonia screened 
blood $5 a unit of ammonia 

Louisville: Demand fair; trend steady; 
supply normal, $85 ton 

Seattle: Demand slow; supply good; $110 
ton, f.0.b. local packing plants. 

Chicago: Demand fair; supply adequate; 


$120@146 ton, sacked 
New Orleans: Demand fatr; 
supply adequate; $100@105, 


trend easter; 
local plants 


BONE MEAL (STEAMED) 


San Francisco: Demand good; supply 
ample; $90 

Portland: Demand good; trend higher; 
supply limited; import $102 

Indi. is: Demand none too active; 
trend unchanged; supply light; $110 ton 

Louisville: Demand fair; trend steady; 
supply ple; $90@95 ton 


Demand fair; supply adequate; 
$111, sackec 
Louisville: Demand fair; trend steady; 
supply ample; fertilizer grade $75 @80 
ton; Demand fair; supply good; $82 
@s 
Chicago: Demand fair; supply adequate; 


$95@102.50 ton, sacked 


New Orleans: Demand slow to fair; trend 
steady supply adequate; $80@82, f.0.b 
dock 

BREWERS’ DRIED GRAINS 

San Francisco: No offerings; no quota- 
tions. 

Ft. Worth: Demand unsatisfied; supply 
almost nil; $66.30. 

Omaha Demand good; supply poor; 
53.70, carload lots 

St. Louis: Demand good; supply tight; 
$47@50 bulk, $59.40 sacked: seller's ceiling 
price time of shipment, if higher 

Cincinnati: Demand good; trend at ceil- 
ing; supply very limited: $67@80. 

Philadelphia: Demand very good; supply 
searce; $70.70, nominal 

Louisville: Demand good; trend steady; 


supply light; $63.50 

Boston: Demand fair; supply short; do- 
mestic $66, Canadian $69 

Chicago: Demand good; supply tight 
$6870 ton, sacked 

New Orleans: Demand good; trend steady 
to ea ; supply short; $73@74 

Milwaukee: Demand good; supply scarce 
$69a 74 

BREWERS’ DRIED YEAST 

San Francisco: No offerings; no quota- 
tions 

Omaha: Demand good; supply poor; 8%¢ 
carload lots; 9\%¢ Ib., 5-ton lots; 11%¢ 
Ib., 1-tom lots; 12%¢ Ib., less than ton 

Louisville: Demand good; trend steady; 
supply light; $200 ton 

New York: Demand heavy; supply lim- 
ited no offerings in carlots, 6-ton lots 
10%¢ Ib., ton lots 1l¢ 

Cincinnati: Demand heavy: lim- 
ited no offerings in carlots, -ton lots 
10%¢ Ib., ton lots 11¢ 

Pittsburgh: Demand heavy; supply lim- 
ited no offerings in carlots, 6-ton lots 
10%¢ Ib., ton lots 1l¢ 

New Orleans: Demand heavy; supply Um 
ited; no offerings in carlots, 5-ton lots 
10%¢ Ib., ton lots ll¢ 

Chicago: Demand good; supply limited; 
11%¢ Ib. in carlots when available; 12@ 
12%¢ Le 

Milwaukee: Demand good; supply limited; 
9% Ib. in carlots; 12¢ 

St. Louis: Demand good; supply limited; 
1l¢ Ib. in ton lots; 12¢ less than tons; 
no carlot quotations 

Boston: Demand yuiet; supply nil; no 
quotations 

BUTTERMILK-CONDENSED 

Ogden: Supply normal; $6.25, 100-Ib. 
drum 

Philadelphia: Demand and supply fair; 

Indianapolis: Demand fair; trend sta- 
tionary supply ample 100-Ib. bag $5.65, 
in barrels $4.90 

Minneapolis: Market steady; demand fair; 
supply ample; $5 « 

Louisville: Demand fair; trend steady; 
supply ample; § 5 ewt 

San Francisco; Demand fair supply 
good 35 

Chic Demand good; supply adequate; 
$4.50@4 ewt., in carlots 


CALCITE CRYSTALS AND FLOUR 


New York: Demand steady; supply am- 
ple; crystals $11.84, flour $9.09. 

Buffalo: Demand slow; supply ample to 
good; crystals $10.50, flour $9.25. 

Toledo: Demand steady; supply ample; 
erystals $13.92, flour $11.17 

Boston: Demand steady; supply ample; 
erystals $12.87, flour $10.12. 

Limecrest, N.J.: Crystals $8.50, carlots; 


flour $5.75 
CALCIUM CARBONATE 


Portland: Demand good; supply ample; 
trend unchanged 14 

Seattle: Demand steady supply good; 
$12 ton, ex-warehouse, truck lots 

Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-ib. MnSO, $15, plain cal- 
cium $9 ton; .56 KI $12.60 


Demand good; trend steady; 


$9.25 @9.50 


CHARCOAL 


New Orleans: 
supply ample 


San Francisco: Demand steady; supply 
ample; $59.50. 

Portland: Demand good; supply ample; 
trend unchanged; $100 

Chicago: Demand steady; supply very 
limited; poultry charcoal $80 ton, Im 50-Ib. 
multiwalls (ceiling) 

Boston: Demand and supply steady; $81. 


New Orleans: Demand good; trend steady; 
supply ample; 40-Ib. bags oak charcoal 
$1.75; 60-Ib. bags poultry charcoal $2. 


COCONUT 
Portland: Demand 


steady; 
supply scarce; bone at Portland; 
Tacoma $57 

Seatile: Demand slow; supply good; $86 
ton, Tacoma, cariots, May. 

yonne, N.J.: 20% protein solvent ex- 

tracted meal $73.60 ton, bulk basis; sacked, 
$1 ton, buyer's bags; $6.50 ton, seller's 
reconditioned bags. 

San Francisco: Demand good; supply im- 


proved; $84@86. 
COD LIVER OTL (FORTIFIED) 

New York: 300 ICU, 1,500 A 23@24%¢. 
300 ICU, 2,250 A 25% @26%¢; 300 ICU, 3,000 
A 28@29%¢; 600 ICU, 1,500 A 24@25%¢; 
600 ICU, 3,000 A 30@32¢. 

Boston: Demand fair; supply ample; 
600 D, 2,250 A 28¢ Ib.; 300 D, 2,260 A 27¢; 
300 D, 1,500 A 24%¢4. 

COLLOIDAL PHOSPHATE 

Chicago: $22, carlots 

Kansas City: $21, carlots. 

$20.50, cariots. 

oines: $22, carilots. 


Philadelphia: $21, carlots. 
CONDENSED FISH SOLUBLES 


Boston: Demand good; supply fair; tank 
cars 5¢ drums 6¢ Ib. 
CORN GERM MEAL 
Louisville: Demand slow; trend steady; 
supply nominal; 0. 
St. Louis: Demand good; supply tight; 
$64 bulk 


New Orleans: Demand good; trend firm; 


supply tight; $68@72. 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $6 less) 


Minneapolis: Feed $72.15, meal $92.15. 
$98.54. 


Atlanta: Feed $78.54, meal 
Birmingham: Feed $7 
Boston: Feed $76.48, meal 
Chicago: Feed $67, meal $ 
Cleveland: Feed $73.28, meal $93.28. 
Denver: Feed $75.03, meal $95.03. 

Ft. Worth: Feed $73.69, meal $93.69. 
Indianapolis: Feed $71.02, meal $91. 02. 


Kansas City: Feed $67, meal $87 
Louisville: Feed $72.46, meal $92.46. 
New Orleans: 

New York: Feed 


Norfolk: Feed $75.45, meal 
Philadelphia: Feed $75.65, meal $ 
Pittsburgh: Feed $73.69, meal $93. 
St. Louis: Feed $67, meal $87. 
COTTONSEED OIL MEAL 
Ft. Worth: Demand unsatisfied; supply 
very scarce; carlots, 41% $102@103, de- 
livered Ft. Worth. 
Portland: Demand good; trend steady; 
supply limited; $73@75, California points. 
Ogden: Supply normal; 41% $90@95 
Omaha: Demand fair; supply good; $98.40. 
Cincinnati: Demand good; trend steady; 
$99.50@101.50 


none available; 

Philadelphia: Demand good; supply nil; 
no quotations, 

Seattle: Demand slow; supply fair; $91, 
ex-dock for imported, May arrival. 

Kansas City: Mostly nominal, although 


trades have been report- 
Memphis. 

trend steady; 
Jeorgia mills, 


a few scattered 
ed; $92@94, sacked, 
Atlanta: Demand good; 
supply nominal; 41% $87, 
nominal 
Ry ee Demand fair; supply very scarce; 
$102@103 
trend higher; 


Demand fair to indifferent; 
supply light; 41% $102 ton 

Louisville: Demand fair; trend steady; 
supply light; $93 

San Francisco: Demand 
searce; $76.50, nominal 

Boston: Demand dull; 
nominal. 

Chicago: Demand 
$102@104 ton, sacked 
Orleans: Demand good; trend firm 
to higher; supply light; 41% $102@112. 


D ACTIVATED ANIMAL STEROL, 

POWDERED 

Kansas City: Demand 
adequate; 114% @12%¢ 

New York: Demand good; trend firm; 

supply sufficient; 1,500 ICU pr. gm. 11@ 

12.6¢ Ib., ton lots, f.0.b. warehouse; 3,000 

ICU 18@23¢ 
A AND D FEEDING OTL 

Atlanta: Demand fair; supply ample; 

trend steady; straight vitamin A _ feeding 

units A per gram; 15%¢ per 


300 2,250 27¢, 300 D, 1,500 
23¢, all ex-warehouse 
feeding oils 15¢ 
300 D, 750 A 
300 D, 2,250 


good; supply 


supply nil; $100.50, 


strong; supply fair; 


fair; offerings 


oll, 100,000 
million 
Seattle: 
A 24¢, 300 D, 750 A 
Minneapolis: 
per million; 
25¢ Ib.; 


Straight A 
85 D $1.35 gal.:; 
300 D, 1,500 A 27¢ Ib.; 


750 A 19% @20\¢; 
A 22@23%¢; 300 ICU, 2,250 
I, 3 A 28%¢: 
23@24%¢; 600 3,000 


Chicago: Demand fair; supply light; 
straight A feeding oll, with 10,000 units 
vitamin A per gram, 10% @12¢ million 
unite of vitamin A, lc.l. packed in 56 gal. 
drums, f.o.b. Chicago, drums included. 

Milwaukee: Demand fair; supply ade- 
quate; 85 D, 100 A $1.50 gal.; concentrated 
vitamin ofl, 300 D, 750 A 27%¢ gal.; 300 D, 
1,500 A 28%¢; 300 D, 2,250 A 30¢ 

Boston: Deman1 fair; supply ample; 600 
D, 1,500 A 25¢ Ib.; 300 D, 2,250 A 26%¢4; 
300 D, 1,500 A 24¢; 300 D, 750 A 20¢. 

DEFLUORINATED PHOSPHATE 

Wales, Tenn.: $64.35. 

Tupelo, Miss.: $4 

Coronet, Fla: $50. 

Houston: $63.75. 

DISTILLERS’ DRIED GRAINS 


500 A ICU, 


Cincinnati: Demand good; trend steady; 
none available; $71@80. 

Philadelphia: Demand very good; supply 
scarce; no quotations 

Atlanta: Demand fair; trend steady; sup- 
ply nominal; $81, nominal. 

Portland: Demand good; trend higher; 
supply limited; solubles $97 

Boston: Demand quiet; supply short; 


domestic $78, nominal; Canadian $84 
San Francisco: Demand fair; supply am- 
ple; solubles $82 
New York: Demand very heavy; trend 
steady; supply limited; solubles, sacked 
$89.50; Nght grains $75.50. 
Orleans: Demand poor; trend steady; 


New 
supply tight; $80@81. 


DRIED BEET PULP 
Ogden: Supply normal; $68@72. 


Atlanta: Demand slow; trend weaker; 
supply ample; $82. 
on: Demand fair; supply adequate; 
$64@65 
Seattle: Demand heavy; supply exhausted; 


$68 ton, ex-warehouse, truck lots. 
m Francisco: Demand good; supply fair; 

$67.35. 

Milwaukee: Demand good; supply scarce; 
Plain $82.50, molasses $83.50 

New Orleans: Demand good: trend steady 
to easier; supply tight; $76.50@83 

DRIED BUTTERMILK 

Ft. Worth: Demand fair; supply limited; 
local and nearby production $12, f.0.b. 
Worth 

Ogden: Supply normal; $11.50, 
Demand and supply fair; 
Demand fair; supply 


100-Ib. bag 
$11.75 
short, 


: Market steady; demand fair; 


cw 
Indianapolis: Demand fair; supply nil; 
no quotations 

Louisville: Demand fair; 
supply ample; $280 ton. 
Boston: Demand fair; 


trend steady; 


supply light; 1.c.1. 


No offerings; no quota- 


Demand good; supply scarce; 


Demand fair; supply adequate; 
in carlots 

: Demand fair to good; 
supply ample; $12@13. 

DRIED CITRUS PULP 

Atlanta: Demand good; supply adequate 
on pulp, tight on .meal; trend steady; 
pulp $47.50, meal $47.50 f.0.b Florida 
mills. 

Beston: Demand fair; supply good; $66.50 

nei Demand and supply fair; 


trend 
steady; 


Demand fair; 
supply ample; $47.50, f.o.b. mi 
DRIED SKIM MILK 
Ft. Worth: Demand good; supply scarce; 

local production $12, f.o.b. Ft. Worth 
Portiand: Demand good; supply nil; no 

quotations, 
Philadelphia: 


trend steady; 
8. 


Demand moderate; supply 


scarce; no quotations. 

Louisville: Demand fair; trend steady; 
supply ample; $317 ton 

Minneapolis: Market steady; demand fair; 
supply limited; $14.50 cwt 

Seattle: Demand good; supply tight; $17 
ewt., ex-warehouse, l.c.! 

Francisco: Demand good; supply 

fair; 13¢ Ib 


New Orleans: Demand good; trend steady; 


supply ample; $13.75@14.25 

Milwaukee: Demand good; supply scarce; 
$14.75 cwt. 

Chicago: Demand good; supply inade 
quate; $15.25@15.50 cwt., in carlots. 

Beston: Demand and supply light; Lel 
14%¢ Ib. 

DRIED WHEY 

Ft. Worth: Demand unsatisfied; supply 
very scarce nominal, carlots $7.60 cwt 
sacked, delivered Ft. Worth or any Texas 


point or in ton lots out of warehouse. 
Ft. Worth 

Portland: Demand good trend firm 
supply ample; $7.50 

Ogden: Supply normal; $8.25, 100-Ib. bag 

Philadelphia: Demand moderate; supply 
very light no quotations 

Louisville: Demand good; trend steady; 
supply ample; $150 ton 

inneapolis: Market firm; supply limited; 

$7. 35@7.50 cwt.. carlots 

Boston: Demand good; supply fair; 7% 
@8¢ Ib 

san roy Demand steady; supply 
good; $7 ow 

New ealeones Demand good; trend steady, 
supply limited; $8.25@8.75 

Chic Demand very good; supply 
searce: $7.35@7.50 cwt in carlots 

Seattle: Demand steady supply suffi 
clent $8.25 cwt ex-warehouse lel 

Kansas City: Demand good; supply very 


tight; market price date of shipment, moat 
ly $7.35 cwt., fortified 
FISH MEAL 

San Francisco: Demand good; supply 
fair; $67 

Ft. Worth: Demand fair; supply ade 
quate; lec.l., fine $5.1 fob. Ft. Worth; 
carlots, 70% 3 » best grade German 
$82. May, f.o.b. cars, Houston 

Cincinnati: Demand and supply fair; 
trend steady; $85@100 ton, sacked, f.o.d 
Cincinnatl 

Atlanta: Demand siow; supply ample; 
trend about steady $79, f.o.b. southern 
ports 

Ft. Worth: Demand fair supply ade- 
quate; 60% Imported ican origin, bur 
laps, f.o.b. Houston, $135 immediate, $132.50 
first half May shipment 

Portland: Demand siow trend weak 
supply ample; Peruvian $2.20 a unit, ex 
dock: Norwegian ons 25 a unit ex-dock 
Canadian herring $2.2 f.o.b. Vancouver 
Ogden: Supply average 2.20 a unit 
f.0.b. Coast; 65 $163@165 

Atlanta Demand fair trend steady 
supply limited; 60% $131, f.0.b. Atlantic 
ports. 

Seattle: Demand slow supply good; 
salmon meal $2.40 a unit protein, sacked 
Seattle Lel imported South American 


$2.20 a unit, ex-dock, June 
Minneapolis: 70% herring 


arrival 
meal $2.25 a 


unit of protein, West Coast; 60% meal $138 
ton, East Coast 

Indianapolis: Demand only fair; trend 
steady; supply limited; 65% $180 ton 
Louisville: Demand fair; trend steady; 
supply ample; $144 

San Francisco: Demand fair; supply good; 
imported $2.25 a unit of protein 

Boston: Demand good; supply tight; 
2.26 a protein’ unit 
Demand heavy; supply fair; 
10% $170 


New Orleans: Demand good: trend steady: 


supply ample; 60% angola $135@135.50 in 
buriape, ex-dock 

Chicago Demand fair supply freer; 
60% protein $140 ton, sacked, f.0.b. New 
England; 60% blended West Coast $32.50; 
herring meal 73 protein $2.35 a unit of 
protein, f.0.b. West Coast, sacked 

New Orleans: Demand slow; trend steady; 
supply adequate; $79@80, f.0b. southern 
ports. 

HAY 


Ft. Worth: Demand good for alfalfa, es- 
pecially better grade, fair for prairie and 


Minneapol 
14¢ it 
San Francisco: 
tions 
| 
| | | 
17 | 
ag | 
4 
| 
i 
| 
| New York | 
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t Demand good; trend steady; standard midds $63.50@64, flour midds MINERAL FEED 


Johnson grass; supply limited on No. 1 al- Cincinnati 

falfa, at. seed a cia grades, some new none available; $91. $64.50@65, red dog $65@66. Ft. Worth: Demand good; supply scarce 
crop alfaifa now appearing in truck lots; Omaha: Demapd good; supply short; Omaha: Demand and supply fair; bran and tight; carlots, mineral supplement 204% 
carlots, baled No. 1 alfalfa $53@57, No. 2 $80.30. $56.25. shorts $61.75 calcium, 4% % phosphorus $76@80; mineral 
$48@52, Oklahoma - Wisconsin - Minnesota Portland: Demand good; trend firm; sup- Wichita: Demand fair; supply adequate; blocks, 50-Ib. each, 21% calcium, 4% phos- 


origin; prairie, No. 2 $36.60@41.60; John- ply scarce; no domestic; imports $95, ex- basie Kansas City: bran $61. shorts $62; phorus, 17% % salt $85@90, f.0.b. Ft. Worth 


son grass, nominal, No. 2 $34@39, deliv- | aock Prices on bran were unchanged, while Portland: Demand good; supply ample; 
Demand fair; supply good; baled MALS supply limited 
ifalfa $33, delivered truck lots, western supply fair; forth: Demand improving et $00 bulk, $00 blocks 
mi Demand supply scarce; wheat bran $68, gray shorts §71, delivered 
Ogden: Supply average; $1.95 bale; $50 New Orleans: Demand slow; trend steady; _ Millfeeds lost considerable | $91.50, 100-lb, bage $86, f.0.b plant 


52 ‘ 
Milwaukee: Demend fair; supply ade- 


Philadelphia: Demand fair; supply light; supply ground in the central states area this . 4% 
timothy and clover; $28@30 Demand quiet; supply adequate; | although signs of a revival of trad $75; , 

No St. Louis: Demand good; supply tight; tionary supply ample; mineral feed with 
$38@40, second cutting alfalfa $418@ 50 $51.50 bulk, $49@59.50 sacked ee ceil close to $5 ton for the period, with stand fodine $51, in S-ton lots $49, in 10-ton lots 
New York: Demand fair; trend firm; ing price,time of shipment, if higher ard midds. down as much as $2, four midds $48, fob. Indianapolis h fodine $92.50 

No. 2 4@39, No. 3 23@30 ders blamec he arrival of pasture « meapol 
supply limited; timothy and clover $35 @36, Quotations May 7: bran $62.40@62.90, stand- Francisco yemand stent 
baled alfalfa $48@49, prairie $30@32. trend steady; ard midds. $67.50@68, flour midds. nomi- good an. purpose th iodine $70 
Wichita: Demand fair; supply inade- nally $68.50@69.50, red dog $70@ 70.50 Seattle: Demand slow: supply soot 
quate; prairie $29@25, No. 1 alfalfa $35 rm : Demand fair; supply ¢ ; Milwaukee: Demand slow; supply ample; ex-warehouse, for high phosphorus mixtures. 
@ 37.60 good; trend steady; pure bran $62.50, standard midds. $67.60 
Louisville: Demand slow; trend easy; “— y week: D ar, a. St. Leals: Demand fair; supply scarce; 
supply fair; hay season slowing, and de- upply limited: bran $62@62.25, shorts $67.66@67.75, St 
mand poor. Prices easy. Mixed timothy and | * @112. Louis switching limits U 
clover, No. 1 $35, No. 2 $33; timothy, No. 1 50% po ‘ 31036 Pe supply 4, te% Cincinnati: Demand fair; trend steady 
$31, No. 3 $30; local alfalfa No. 1 No. $113 protein 03@1 ton, sacked; * to easy, supply adequate; bran $66.55@ 
N 55; y $20@ 22. 66.75 iddl 70@7 
$33, western No. 1 $55; straw $20@ St. Paul: Market steady at $100 ton for | ne Meee —~ s70@71 4 N 
7 bets polis: Demand slack; trend lower 
HOMINY FEED 50% meat and bone scraps supply sufficient; soft winter wheat bran 
Milwaukee: Demand fair; supply ade 
Louisville: Demand fair; trend steady; r ry 102.86 , 74, standard midds $76 ton 
supply ample; $68.50 Orie $ 4 Louisville: Demand fair; trend sup- 
Indianapolis: Demand fair; trend steady mow leans: Demand good; trend steady: | piy ample: bran $66.50, mixed feed $69.25, 
to lower; supply light but ample: $69 ton, — — “a $104@ 105, local shorts $71.75 
sdelivered Indianapolis, including state tags rants : New York: Demand poor: trend lower 
and used bags; ground corn $76 ton Boston: Demand and supply fair; $1.80 supply moderate; bran $§70@72, standard 
Chicago: Demand good; supply fair; $67 a Guten: be converted 60% $102.50 midds. $72@73 
ton, sackec se. Demand good supply limited; Boston: Demand inactive: supply ade- 
Seattle: Deman@ slow; supply fair; paper oun - fob. plant; 55%, no quotations, quate: bran and middlings $71.50 - 
bags $74.40, burlap bags $77.40, both de bes a Philadelphia: Demand fairly good; supply 
livered Seattle, carlots fair; trend steady; good; bran $75, standard midds. $76, red 
Milwaukee: Demand good; supply fair; supply norm = ton. dog $80 . 
$67.50 Demand good; supply . New Orleans: Demand fair to good; trend TE 
New Orleans: Demand fair; trend steady; 4 sleet a unit of protein, f.o.b. produc- | stronger; supply sufficient; bran $66@66.75 — ane 
supply adequate; $69@71 shorts $71@72.25 
Beston: Demand fair; supply Ifght; $76 — aaa: Demend Sate supply adequate; Ogden: Supply scarce; to Utah and Idaho DUST TITE BAGS 
Cincinnati: Demand good; trend higher; 50% $95@100 bulk, $100@105 sacked dealers: red bran and mill run, blended 
supply fair; $69.50 — white $68, middlings $7 to Denver: red ABILENE ALFALFA SALES co. 
maha: Demand fair; supply adequate; eady packers quoted 50% meat an one bran and mill run $75, middlings $80; to NSA 
$56 bulk, $61 sacked scraps $105@108, sacked. Kansas City California: red bran and mill run $75.50 ABILENE, KA s 
ont Seattle: Demand steady; supply good; middiings $80.50, f.o.b. San Francisco and 
. LINSEED OTL MEAL $120 ton, sacked, f.0.b. producer's plant Les Angeles 
Chicago: Demand gyod; supply tight; for 60%. San Francisco: Demand improved; supply 
nominally 36% protein $50.75 ton, eacked; MILLET fair; $74.50@75. * 
34% $82.25, ceiling St. Louis: Demand slow; supply scarce 
. Demand good; supply searce; Early Fortune, country run $3.85 cwt., bulk, 
94.500 95 nominal; recleaned and eacked Early For- 
Orleans: Demand strong; eupply tune $5 cwt yellow Proso $5.75 cwt.; 
tight; trend steady; 36% protein $95.58, all prices f.o.b. St. Louls 
34% $97.32 
Boston: Demand quiet; supply nil; nomi- MILLFEED 
nal at $88.50 Minneapolis: Kran prices dropped an- 
Seattle: Demand slow; supply good; $92 other $1.50 ton in the past week but ap- 
ex a ck, carlots, June arrival peared to be holding steady at current 
Kansas City: Very few offerings ever levels as a fair demand had developed 
reach this area after the East gets their Other millfeeds were about steady ex- | 
erack at supplies; a few resales at around cept for flour méddlings, off about $1. Light : 
$76, bulk, Minneapolis production also has been a factor in check- ; 
Minneapolis: The market remained en ing declines. Quotations: bran $59@59.50, 
tirely nominal at crusher ceilings of $69 
#71.50, bulk, Minneapolis, with practically 
no offerings 
San Francisco: Demand and supply fair Cc Division —MIDLAND INDUSTRIES, INC 
no domestic; imported $92 f.0.b. dock ontrolled “ INDEPENDENCE, KANSAS 


Louisville: Demand scarce; trend steady; 
supply light; $89.50 


Indianapolis: Demand strong suppl U f Q I 
emand upply niform Quality 


tight; trend steady; 34@ $102 ton 


Wichita: Demand very hea none avail 
able 34% $92 
Philadelphia: [Demand good. supply nil 
no quotations | 
DEHYDRATION ; 


Engineering and Equipmen: 


Elk Valley Dehydrated 
ALFALFA MEAL 
now available in fifty Ib. paper bags 


DEHYDRATED 


ALFALFA MEAL ALFALFA MEAL 


- DEHYDRATED - - WITH A REPUTATION ~ « SUNCURED - - 


BERT & WETTA SALES INC. PLATTE VALLEY SALES SERVICE 


402 Grain Exchange 


MAIZE, KANSAS Phone HArney 8844 OMANA NEBRASKA Teletype OM 191 


ter GRICULTURE and INDUSTRY 


EED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT : 
From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 


New York Omaha Nashville Fort Worth Galveston Vancouver, B.C. Kansas City Omaha Portland 
Chicago Columbus Enid Buffalo Portland Winnipeg bk ad St. Louis Toledo Galveston 
Kansas City Memphis Minneapolis Peoria San Francisco Los Angeles Chicago Columbus Enid 


St. Louis 


Fort Worth Minneapolis 


Buffalo 


| 
| 
| | That's My Nome! : 
| 
|| 
| 
| 
| 
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lel $58 for competitive brands, ex-ware 
house, |.c.l 
MOLASSES 

Lemand fair trend weak 
supply ample ’ 

New Orleans: uu air ade 
quate; 23%¢ gal. in tank cars New 
Orleans 

Minneapolis: Market easier demand 
light; supply plentiful; 23¢ gal f.o.b. New 

Coast 
upply adequate; 

New York Demand fair trend lower; 
supply sufficient 6¢ 

Indianapolis: lLremand on fa trend 
downward upply arn ple 0-gal drum 
$21.1 neluding dru bull ) gal, $18.15, 
ton $6 barrels extra 

Louisville I and low trend easy 
supply ample ¢ wal., tank car 1 f.o.t 
Gulf por 

San Prar upply fair 
$i on, fo car Cal 

Kansas City to be de 
presaing perhaps at a more rapid rate 

range currently 

supply ample 

6, 600-Ib, drum 

supply amp? 

f.0.b. How 
t. Worth; May 

date f ship 

Hou n 

trend lower 
supply adequate 3 723 gal fob. New 


Orleans 
Milwaukee: 
blackstrap 


Demand fair supply scarce; 


NIACIN 
New York: $9 kilo 


OAT PRODUCTS 


Portland: lemand fair supply ample; 
trend unchanged; rolled $88, ground $86 
cleaned $88 

Philadelphia: Demand moderate; supply 
good on pulverized, light on oat feed 
pulverized white ute $68.50: Canadian oat 
feed $45.50, nominal, domes no quota 
tions 

Minneapolis: Demand is reported rather 
spotty and somewhat below seasonal ex 
pectation (Juotation por rol at 
$96 standard 5 erized $59.5 feeding 
oatmeal $88, re rund it feed re 
ground availat n mited quantitie for 
June-July hipr only 

Milwaukee I nd fair on pulverized 
good on balance upply adequate on pul 
verized earce n balance pul rized, white 
$62.50, feed $58.50; molasses oat feed $44 
reground oat ; $40 $4 0 

Indianapolis: [remand only fair 
steady to lower ply ample pulveri 
rata $f white pu i 1 oats $69, crimy 
oats $87, stee ut $108 vat 
$108, fine ground atr al $108, rolled ats 
$109, recleaned No white ate $1.20 bu 
sacks extra 

Louisville: Demand fair trend easy 
‘upply ample re ound $41 ton; meal, fine 
cround $89, pulverized 

New Orleans: Demand light; trend steady 
to lower; supply juate; pulvertzed white 

ats $69.50@77.50, mixed feed oats $65.50 
mill oats § 

Boston: Demand slow: supply adequate 
white pulverized $68.50, reground oat feed 
$40.50 ‘ 

Chicage: Demand good upply fair re 
ground oat feed $35 ton racked: fine ground 
feeding rolled oatmeal $55 feeding rolled 
oats $95@98 

OYSTER SHELL 

San Francisco: Demand fair; supply an 
ple; local $1 eastern $24 

Louisville: [remand fair trend steady 
upply ample $19.50 tor 

Seattle: Demand tead pply good 


eastern $34, western, $27 ex- warehouse 


New Orleans: Demand good 


trend steady; 
supply ample $ias Leu ana origin 
Portland: good; trend higher 
uppl Arnis estern she $27 tern 
$33.50, granite grits $2 crystal $22 
Boston: Demand and supply p>» 
per $20.64 
PEANUT OF 


MEAL 

New Orleans: Demand r 

supply ample i 

Milwaukee: [hemand geod 
73, 45 

Atlanta: lier 

upply am 


trend weak 


t bales German moss 


Boston: Demand ate upply adequate 
arlots $2.75, $2,850 
Francisco: fair; supply am 
ple; $3.1 bale 

Philadetphia: Demand fairly good 
very % 


Seattle: Demand fair 


supply 


importe 
Chicago Ih ul ade 
quat $ 0. 1 
Portland I and o trend weak 
supply $3.1 

POTASSIUM 


mal trend wun 


stearate mixture t lots $2.06 
jrume, 100-1 lots $2.08 in 

drums $2.11, 5-Ib. bottl 
Louis 


cium 
in leverpak 
fiber drums 
$2.18, fob. &t 
RICE BY-PRODUCTS 
rt Worth: supply an 
ple rice bra s7@s. fob 
south Texa 
Atlanta: 
supply ample 
mills 
New Orleans: Demand fair 
supply tight; bran $50@51, L 
San Francisco: No offerings; no 


tions. 
RIBOFLAVIN 


Terre Haute: Demand and 
12%¢ gm. of contained riboflavin, 


fair 
hulls 


Demand 


steady 
Loutsiana 


Demand fair trend 
bran $50.50, f.o.b 


trend steady 
uisiana mills 
quota 


supply good 
with 


freight allowed, for 8,000 and 16,000 potency 
fermentation solubles 
vomand good; 


trend steady; 


supply ample 12%¢ gm. equivalent, freight 
allowed 
SORGHUMS 
Ft. Worth: Demand fair; supply ade 
quate bulk, No. 2 yellow $3.14@3.20, de 
livered TCP 
SCREENINGS 
Minneapolis: The market eased some 
what, with buying Interest lighter. Quots 
lights $20@25 mediums $257 
heavies $33@48; Canadian $22 bulk, luluth 
Canadian ground $32, sacked, Duluth; flax 


lings $43 
emand and supply fair; ground 
$36@37 ton, sacked; Ca 
6 ton, bulk 
SOYBEAN OIL 
Ft. Worth: Demand 
nominal 41 
09@i1le May 
Worth 
Demand 
unchanged 


MEAL 
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supply ade- 
t Arkansas 
June-July-August, de- 
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f.o.b. Decatur 
$107@112 
supply 


good 
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good; short; 
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Decatur: 

scarce 41% 


supply 
44% 
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$51, 


heavy 


$81 


Demand 
protein ton 


Demand falr supply scarce 
41% 898@99 
Hoston: Demand 
nominal $8 f.o.b. Decatur 
New Orleans: Demand siow 
supy $105.43 
Demand good; trend st« 
$81 Decatur 
Philadelphia: lLemand good 
scarce ceiling quotations 
Minneapolis; rts that 
crushers planned to shut down operations 
were credited with impr demand for 
mixtures, which i ton high 


steady; supply scarce; 


trend steady; 


ady 
none available 
very supply 


ome major 


ving 


were a 
meal 


quoted t $54@56 


Atlanta: 


steady 
supply 
mill 
Wichita: Demand good 
11% $93, f.o.b. Wichita 
Indianapolis: lLremand 
unchanged upply very scarce 


ample; 44 $96.50, f.0.t 


only 


prices 
Chicago: mixes en 
the 


some 


meal 
interest in 
this week, with 
delivery Induced 
rations by two 
The processors 


Soybean oil 


states 
ure buying for 
curtailment of 
processors 


cont 


ope 


soy bean 


soybean oil 
feed manufac 


straight 
most 


with 
vailable to 


supply fair 
carlots, ex 


steady 
sacked 


Demand 
11% protein $116 ton 


Demand fair; market hold 
$8585.50, bulk, Decatur 
orn r lecithin mixtures 


Kansas City: 
ing up 


around 


ean oil meal no straight grade at 
of $81 

Demand fair trend stronger 
soybean and 5% corn 
ton no traight soybean 
supply fair 
mix $118.50 


Demand and 


with mineral 


$115.69 
SUNFLOWER SEED 


nominal 


St. Louis: Demand fair; supply limited; 
large black and large gray $21.50 ecwt 
medium black and medium gray 
ewt.; small black $12 ewt; no carlots avail- 
able, all varieties scarce due to short crop 
last fall 

TANKAGE 
fair 
5@120 


Pt. Worth: Ler supply suffi 


clent 60 digester 


Orleans: 


and 


ton sa 
and siow 
$98 @105 


len 
tankage 


Demand fair supply ace 
uate; 60 $95 bulk, $100 sacked 
Milwaukee Demand fair 

quat $100 


supply ade 
good $95 
limited; 


supply 
supply 


fair 
good; 


Demand 
Demand 


aha: 
Wichita: 


plant 


trend steady 
proved some 
etable protein 
igester 


what 
prices 
102.50 


Quotat 


WHEAT GERM 

Chicago: Market 

supply amp! $7 
New Orleans: 
supply plentiful; 


KING BROS. FIRM TAKEN 
OVER BY HENRY K. FAUST 


PHILADELPHIA 


easier nand light 


Demand light; trend easy 


$830 84.50 


Henry K. 


Faust, long associated with King 
Bros. & Co., Philadelphia, dealers in 
grain and millfeed, has taken over 
the business and will continue to 


operate it under his own name. All of 
the employees of the firm will remain 
with Mr. Faust, who will continue 
to represent the same accounts as 
the original firm did 
William J. King, the 
ber of King Bros. & Co. died 
recently. He and Samuel A. King 
succeeded M. F. Beringer in the busi- 


last mem- 


ness in 1925. Samuel A. King died 
in 1941, and William J. King con- 


tinued the business under the man- 
agement of Mr. Faust until his re- 
cent death. 

This business was originated by R. 
J. Tomilson in the early 1870's. Mr. 
Beringer succeeded him in 1885. 


Feed Control Officials Study 
Measures for Anthrax Control 


CHICAGO—<Anthrax and methods 
by which the disease could be con- 
trolled provided one of the major top- 
ies of conversation at the iaterim 
meeting of the Association of Ameri- 
can Feed Control Officials at the Con- 
rad Hilton Hotel during the annual 
convention of the American Feed 
Manufacturers Assn. 

A dinner meeting was held May 7, 
with the AAFCO, the AFMA feed con- 
trol committee and industry members 
importing foreign bone meal repre- 


sented. At this meeting, the feasi- 
bility of more restrictive measures 
against the importation of foreign 


bone meal! was discussed. 

Following the meeting, industry 
members and feed control officials 
appointed committees to attempt to 
set up definitions for bone meal. In- 
dustry members deplored the lack of 
definition for the various types. They 
pointed out that the very process of 
preparing steamed bone meal and 
special steamed bone meal makes 
it free of anthrax spores, thus mak- 
ing it suitable for use in animal feeds 
and fertilizer. 

Chief spokesmen for importers of 
foreign bone meal were Edmund Pin- 
ecffs, Maurice Pincoffs Co., Houston, 
Texas; Clarke K. Anderson, Wood- 
Ward & Dickerson, Inc., Philadelphia, 
and Harry H. Kriegel of Wessel, 
Duval & Co., Inc., New York. These 
industry members took the position 
that foreign steamed bone meal, as 
opposed to raw bone meal, was safe 
for use in feeds. They pointed out 
that they could furnish certificates 
showing that suppliers of bone meal 
prepared the product under a mini- 
mum temperature of 260° F. for 12 
hours, which killed anthrax. Spokes- 
men said it appeared that a valuable 
product was being unfairly critic 
Only a small proportion of total - 
ports, around 5%, are raw bone meal, 
they said, and recommended that 
seme action be taken against the im- 
portation of raw bone meal. 


Tests of Bone Meal Urged 
The following day, the AAFCO, in 
an official meeting, passed a resolu- 
tion designed to hurry the discovery 
of adequate tests to determine the 
presence of anthrax in an entire lot 


MILLFEED FUTURES 
of settling 


The following is a comparison 
prices at Kansas City for May 1 and 8 
Bran May §& 
May 6.00@ 5.5 
Jun 52.00@ 
Jul a 
August 9.25@ 0.00 
September “48.75 49.25@ 
October 48.7 49.254 
Shorts 
May 7163.50 
June 62.80 
July 58.00 
u 57.9 
58.00 
58.00 


of such a shipment as bone meal. 
Officials declared evidence shows that 
the anthrax outbreak in the US. 


originated from imported foreign 
bone meal. 
The feed control officials recom- 


mended that either state or federal 
action be taken against the importa- 
tion of animal by-products of foreign 
origin for feed or fertilizer purposes, 
until assurance can be given that the 
products have been produced in a 
manner to kill viable anthrax spores 
and have been handled and packed so 
as to prevent recontamination with 
such spores. 

Developments last week indicate 
that the Bureau gf Animal Industry, 
in Washington, might take some steps 
in the anthrax situation. 

In a letter addressed to Mr. 
Kriegel, dated May 6, C. L. Gooding, 
in charge of the Inspection and Quar- 
antine Division of the Bureau of Ani- 
mal Industry, Washington, outlined 
the position of the BAI on the matter. 

“If the bureau's recommendations 
are followed,” said Mr. Gooding, “only 
degelatinized bone meal, steamed 
bone meal, or dicalcium phosphate 
will be used in feeds. If these prod- 
ucts have been properly handled they 
will be free of harmful organisms. 
The bureau is contemplating regula- 
tions intended to prevent the use of 
imported raw bones, green bone meal, 
in animal feed.” 


No Change in Regulations 


Mr. Gooding observed that the bu- 
reau does not feel justified in chang- 
ing the present regulations regarding 
the importation of either special de- 
gelatinized bone meal or steamed 
bone meal, or for dicalcium phosphate 
made from bones 

“In the regular process of manu- 
facture,” said Mr. Gooding, “they 
have been subjected to either heat 
or acidulation to such an extent that 
organisms such as those causing an- 
thrax, blackleg, or malignant edema, 
are degtroyed and the product ren- 
dered safe for use.” 

Mr. Gooding said that steamed 
bene meal is recommended in animal 
feeds to supply needed calcium and 
phosphorus, which compose about 
90% of the mineral matter of farm 
animals. The content of such miner- 
als in bone meal is in proper propor- 
tion to animal needs, the fluorine 
content is low, and the minerals are 
completely available to animals when 
eaten. 

Mr. Gooding stated there is little 
evidence that raw bone meal of for- 
eign origin is used extensively in 
mixed feeds, and observed that the 
threat of anthrax cannot be con- 
| trolled by giving attention to only 

one part of the problem—that of the 
| importation of foreign bone meal. 


| 


COTTONSEED OTL MEAL FUTURES 


Closing prices of cottonseed oi] meal (41% protein) on the Memphis Merchants Ex- 
change In dollars per ton (sacked) 
May May 3 May May May 7 May &§ 
May *78.00 @*78.00 @ *78.00 78.0 @ *7T8.00 @ *78.00 
July °78.00 00 @*78.00 “a 
Oct 100@ 74 » 74 P°74.60 74. 60@ 
~~ ? 71 70.00@ 71.2 71 » 71 100@ 72.00 
Ma f 70.75 69.75@ 71.00 69.75@ 71 ? @ 71.25 70.50@ 71.25 
Bid, tFlat 
SOYBEAN OTL MEAL FUTURES 
Closing prices of soybean oll meal (basis Decatur, Ill.) on the Chicago Board of Trade 
and on the Memphis Merchants Exchange, in dollars per ton (bulk basis) 
CHICAGO 
May? May 5 May 7 
May 7*81.00 *81.00 @ *81.0 
July 7781.00 51.00 @*81.00 
Oct 74.00@ 74.25 74.50 74.75@ 7 
Dec. _£70.90@ 71.25 71.50 7 @ 72.50 
Jan ? 71.00@ 71.50 
Ma a 71.00@ 71.50 
*Bid 
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Utter 
i New York: Demand ver good trend 
stead 0 
| | 
changed; supp! ample lots $2.15 
100-Ib. lota $2.17 it lots $2.20 potas 
sium fodide chal mixture O-1t lots 
$2.06, 100-Ib, lots $2.08, 25-Ib. lots $2.11 
St. Louis: Demand and upply good 
‘ 100 pure potassiur jodide vase 100-1b 
ed, lots $2.17 in fiber drums }-Ib, lot $2.20 
in fiber drums, 5-Ib. lots $2.27 In bottles 
fob. st. I al 
July p*81.00 @ *81.00 @*81.00 *81.00 7 *S1.00 °S1.00 
| Aug @ *81.00 @*81.00 @ 81.00 @ °81.00 @°81.00 @*s1.00 
(aes Oct 73.50@ 74.00 73.90@ 74.25 74.25@ 74.50 73.75@ 74.25 74.20@ 74.50 74.30@ 75.00 
een Dec 70.75@ 71.30 71.25@ 71.76 @ 72.00 @ 72.00 72.25@ 72.70 72.50@ 72.90 
Jan. :.70.25@ 70.75 70.75@ 71.40 @ 71.00 70.95 @ 71.70 71.70@ 72.50 
si Mar 70.00@ 71.00 70.25@ 71.25 70.25@ 71.00 70.80@ 71.00 @ 71.65 71.65@ 72.30 
5 


Feed Manufacturers 


(Continued from page 5%) 


He said results seem to indicate 
that manufacturers have reduced the 
fiber content below the critical level 
in essentially all chick feeds, and it 
is probable that the fiber content of 
many feeds could be increased with- 
out any substantial effects on gain. 
The importance of low fiber in feeds 
appears to have been over-empha- 
sized, Dr. Quackenbush said. Other 
factors are undoubtedly more impor- 
tant in the limiting of growth. 

The speaker went on to say that 
a check showed no relationship was 
found between growth rate and 
length of tag—number of ingredients 
listed. No clear relationship was seen 
between gain of chicks and the pres- 
ence or absence on the tag of any 
single ingredient such as a vitamin 
or a protein product, he said. Also, 
there was no clear relationship be- 
tween feed cost and gains of chicks 
or feed efficiency, he said, indicating 
that the high priced feed does not 
always give the best growth or feed 
efficiency. 

Granular Feeds 

“The physical state of the feed 
has recently received renewed atten- 
tion with the result that a number 
of products are now being marketed 
in a granular form as ‘crumbs’ or 
‘crumbles’,” said Dr. Quackenbush. 
“Eight of these feeds were included 
in the broiler tests and six in the 
starter tests this year. With only one 
exception, chicks fed these granular 
feeds have shown better than the av- 
erage gain in six weeks. This sug- 
gests that such feeds may have a real 
advantage. However, one cannot con- 
clude that from the present results 
since we had no control lots on the 
identical feeds without granulation.” 


Selling a Feed Program 


Carefully controlled tests show that 
87% of what we learn can be attrib- 
uted to the sense of sight, an Ala- 
bama educator told the feed men. 
Describing the best methods to use 
in selling an idea or a package of 
merchandise, Prof. Dale F. King said 
customers are able to understand five 
times more quickly if visual demon- 
strations are made a part of the sell- 
ing technique. 

“Selling is becoming so complex 
and so competitive that a salesman’s 
natural ability must be supplemented 
with new methods,” said Prof. King, 
who is head of the poultry depart- 
ment at Alabama Polytechnic Insti- 
tute, Auburn. 

Prof. King used 17 demonstrations 
in his talk. He discussed and demon- 
strated various visual aids which 
may be used in selling feeding pro- 
grams. 

Prof. King explained, among other 
things, various types of slides, includ- 
ing lantern slides and kodachrome 
slides. “Slides are better than film 
strips or movies because they cost 
less, enable you to use local material 
and select or alter your pictures to 
suit the audience,” he said. He also 
covered some newer developments 
in colored projectors and colored pic- 
tures. 

Some other selling aids which Prof. 
King demonstrated and discussed in- 
cluded cotton scales or balances, to 
use in teaching feeding principles 
with balanced rations; a mirror, into 
which persons in small groups can 
look and thus see as well as if they 
were directly over the table where 
the object to be seen is located; 
“black light,” which can be used with 
a special kind of a chalk to make 
signs that glow like a neon light; 
models, which can prove valuable in 
selling programs. 

The flannel board is one of the 
most useful selling tools, Prof. King 
said. It is made by gluing common 
cotton flannel on a plywood board. 
Cardboard signs with sandpaper on 
the back may then be used to outline 
the sales talk. Flannel boards can 


be used to show graphs or to explain 
something pictorially. The flannel 
board really takes the place of the 
blackboard, saving time and allowing 
use of ready made drawings. Flannel 
cloth will also stick to the flannel 
boards, .allowing the seller to dye 
pieces of flannel and add color to the 
picture story. 


Feed Technology Training 


Discussing “The Role of the Am- 
erican College in Economic Develop- 
ment,” Dr. James McCain, president 
of Kansas State College at Manhat- 
tan, cited the recent establishment 
of a feed technology program at Kan- 
sas State as a fine illustration of the 
new partnership between higher edu- 
cation and industry. 

Dr. McCain reviewed the establish- 
ment of the feed school, noting the 
feed industry's contributions for con- 
struction of a feed mill, and explained 
the training to be offered.and the op- 
portunity for research work. 

The feed industry has contributed 
funds for construction of the pilot 
feed mill, and equipment manufac- 
turers have agreed to equip the mill, 
he said. The state architect of Kan- 
sas has completed plans for the build- 
ing, the application for steel for the 
feed mill has been approved, and it is 
planned to begin construction this 
fall. 

Explaining the curriculum in feed 
technology, Dr. McCain said three 
special options would be offered—ad- 
ministration, operations and nutri- 
tion. Even though the college has de- 
layed publicizing the new course 
pending completion of the feed mill, 
already 12 students have enrolled in 
the program. Loren Burns, a feed 
consultant, is directing the new 
course, and other members of the de- 
partment of flour and feed milling in- 
dustries have also had commercial 
experience with the feed industry. 

Research Facilities 

The pilot, feed mill, along the as- 
sociated laboratories and experimen- 
tal farm operations of the college, 
will provide the feed industry with an 
incomparable facility for the investi- 
gation of all phases of feed manufac- 
turing, Dr. McCain said. It should 
also prove valuable in the preparation 
of commercial type formula feeds for 
nutritional research. 

“In the final analysis, you who are 
the feed manufacturers of America 
will have the ultimate determination 
of the success of this new endeavor,” 
Dr. McCain said. “It is my hope that 
you will regard it as your program, 
established at your request, to pro- 
vide services which you feel your in- 
dustry needs. The basic program will 
be financed from college funds. How- 
ever, certain specialized research 
projects will require the financial 
support of the industry itself.” 

He noted that the feed technology 
graduate will, of course, be the most 
important product of the new pro- 
gram. And he said that if it is to 
attract young men with the requisite 
intelligence, character, personality 
and aptitudes, industry members 
must assume some responsibility for 
identifying such young men in their 
own communities and furnishing 
them with information about the 
course and the opportunities it will 
offer. 


“With Gratits ide” 


The feed manufacturers heard an 
inspirational address by Dr. Franklin 
C. Fry, president of the United Luth- 
eran Church in America, whose sub- 


ject was “Thank God, I Am an 
American.” 

“When I say “Thank God’ for 
America,” Dr. Fry said, “it is more 


than a meaningless expression. It is 
not perfunctory. It is more than an 
exclamation to let off pent-up emo- 
tion. Let us approach our nationality 
not with pride but with gratitude 
and it will look much more glorious.” 

Dr. Fry said he thanks God he is 
an American “because our country 
has the spiritual resources to bridge 
the gap between our fast technical 
advance and our slower character 
growth if we rouse ourselves to do 
so.” Other reasons for being grate- 
ful one is an American, Dr. Fry said, 
include: the nation's belief in the in- 
dividual; the fact that America is a 
“land of hope”; and America's “im- 
mense opportunity to contribute to 
the peace of the world.” 

Another convention speaker was 
Clarence Manion, dean of the College 
of Law, University of Notre Dame 
Dean Manion, who is noted for his 
writings and addresses on American- 
ism, spoke on the “Key to Peace.” 

Part of the program was devoted to 
recognition of the contribution to nu- 
trition research of three scientists. 
Recipients of the. three $1,000 AFMA 
awards are selected by the Poultry 
Science Assn., Dairy Science Assn. 
and the Society of Animal Production. 
Presentations of these awards were 
made to Dr. J. Russell Couch, Texas 
A & M College; Dr. Thor W. Gullick- 
son, University of Minnesota; Dr. Lor- 
in E. Harris, Utah State College. 

(The texts of many of the AFMA 
convention addresses will appear in 
future issues of Feedstuffs.) 


Midwest Bag Firm 
Announces Special 


Toxic Treatment 


DES MOINES, IOWA—Announce- 
ment of a new special toxic treat- 
ment for bags was made recently 
by Midwest Burlap & Bag Company. 
The treatment is designed to fortify 
bags against contamination with a 
special toxic vault treatment de- 
veloped by Midwest in cooperation 
with a chemical manufacturer. 

Midwest Burlap & Bag Co. is a 
processor and converter of used bags 


and a manufacturer of new bags 
Headquarters of the company are 
at Des Moines, and plants are lo- 


cated at Minneapolis, Kansas City and 
Westville, Ill. 

The company unveiled its “toxic 
treated bags” program to its sales- 
men and buyers at a recent meeting 
here. Dan Masters, vice president and 
sales manager, explained the method 
of treatment, its efficiency and how it 
was developed. He mentioned the ex- 
tra cost of equipment necessary to pro- 
vide this special step in processing 
and also reported on the time and 
effort spent with chemical companies 
in development of the formula. Mr 
Masters also discussed the import- 
ance of this additional phase of pro- 
cessing used bags and its probable 


effect on the used bag industry. 


carried out in trade 
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CHICAGO WHEAT PIT 
A STAGE 


CHICAGO—The wheat pit at the 
Chicago Board of Trade was floored 
over to provide a stage for a “one-man 
show” by Eddie Cantor May 5 in the 
interest of getting blood donations for 
the Red Cross. Some 2,000 persons 
filled the trading floor, all of them 
having pledged or already donated a 
pint of blood. Some of those present 
recalled a similar incident in 1917 


_when Mary Pickford staged a Liberty 


Bond rally in the same spot. 


The advertising campaign which is 
now in effect will promote the need 
and advantages of toxic treated bags, 
officials said. The campaign will be 
papers and will 
be supported by direct mail, dealer 
posters and product labels 

Harry Pomerantz, vice president in 


charge of buying, spoke briefly on the 


new process and at the same time 
mentioned that the company now was 
the largest in the U.S. in the used 
bag industry. 

Lou Pomerantz discussed the posi- 
tion of the company in the industry 
and complimented branch managers 
upon their records since January 1. 

After the general luncheon meet- 
ing two separate panel discussions 
were conducted with Dan Masters 
presiding over the sales division and 
Harry Pomerantz over the buying 


division. 


Branch managers present were 
Oscar Fischer, Westville, Ill; Sol 
Katz, Kansas City; Michael Sandler, 
Minneapolis, and Newton I. Wolf of 
the Bentonville, Ark. plant. Twenty- 
two buyers and salesmen were pres- 


ent. 


MORE DAIRY INCOME 
Dairy products are about the only 
farm commodity bringing more re- 
turns than last year 


<.Gortons 


COD LIVER & FEEDING OILS 


Warehouse Stocks Available for Immediate 
Delhvery 


MINNEAPOLIS, MINN. 
CONTACT 
THOMPSON - HAYWARD CHEMICAL CO 
909 Second St., South 
Phone: MAin 5394 Minneapolis, Minn. 
MADISON, WISCONSIN 
contact H. 1. “DUSTY” RODE 
Rede Feed Service 
622 Grain Exch, Bldg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 
AKRON, OHIO DAYTON, 
contact: C. C. CH 
435 Brevoort Road Celaumbas, Obie 
Phone: Ladliew 1077 
DES MOINES, IOWA 
CONTACT 
THOMPSON - HAYWARD CHEMICAL CO. 
Des Moines, lowe Phome: 38151 
PHILADELPHIA, PA. 
contract: SEA BOARD SUPPLY CO. 
35th & Grays Ferry Ave. 
Philadelphia, Pa. 
Phone: Fulton 98-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 8, 


Olle by Gortors | 


Products of American Industry 
| SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


_ NEW ENGLAND BY-PRODUCTS CORP. 177 MILK STREET BOSTON, MASS. 


Distributors For Gorton Pew Fisheries Company, Ltd. By-Products Div. 
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End of Poultry Output Gains Not 
Reached, Texas Feed Men Told 


By MARTIN E. NEWELL 
Feedstuffs Editorial Staff 


GALVESTON—-Despite present de- 
moralized markets, the saturation 
point has not been reached in poultry 
meat production, Clifford D. Car- 
penter, president of the American 
Institute of Poultry Industries, Chi- 
cago, told the annual meeting of the 
Texas Feed Manufacturers Assn. in 
Galveston May 8. The poultry indus- 
try has stepped up production faster 
than its merchandising, and that is 
not the growers’ fault, he declared. 

Mr. Carpenter's remarks tended 
to ease the pain of feed manufac- 
turers who have been appalled by 
the sharp drop of broiler prices into 


L. F. Van Stone 


an area of extremely high loss for 
growers and all who finance growers. 
Part of the blame for the present 
broiler debacle rests on the feed man 
who financed production solely to sell 
more feed, without any thought of 
providing markets or merchandising 
the birds produced, it was noted. 

“We have not yet begun to scratch 
the surface of merchandising possi- 
bilities,” the AIPI president said. 
“We have been making money too 
easily. To stay in the broiler busi- 
ness in an expanding way, we must 
develop greater efficiency in market- 
ing and production, too.” 

Mr. Carpenter cited the possibility 
of greater efficiency through reduced 
mortality, increased feed productive- 
ness and orderly marketing—in all 
of which he said the feed manufac- 
turer has a responsibility. The $4 bil- 
lion poultry industry now has 11% 
of the housewife’s market basket. 
It cannot afford to lose even 1% 
of that place and stay healthy, the 
poultry official declared. More ag- 
gressive and skillful merchandising 
will maintain and enlarge that place, 
he added. 

The price pendulum will swing 
back, Mr. Carpenter said, and already 
is showing signs of moving in that 
direction. “Let's make certain that 
May broilers will be the only ones 
on which money will be lost this 
year by counting our chickens be- 
fore they are hatched,” he said. 

About 150 attended the one day 
meeting at the Galvez Hotel. They 
heard several speakers refer to the 
great future ahead of the feed busi- 
ness resulting from the continued 
population growth and expectations 
of food standards as high or higher 
than those now prevailing. 

Dr. George C. Hester, professor 
of economics, Southwestern Univer- 
sity, Georgetown, Texas, pointed out 
that agriculture will have to achieve 
a continuous rise in production to 
meet an expected gain of 25% in 
population in the next 25 years. Not 
only the U.S. but also the whole 


world is experiencing the greatest 
forward surge in population that has 
ever been known. 

To meet food needs will require 
a greater feed efficiency, and that 
is the important job of the feed man- 
ufacturer, Dr. Hester pointed out, as 
our crop lands are no longer ex- 
panding. If we expect a “square 
meal” in the future we must give a 
“square deal” to the farmer now, he 
concluded in pointing out that agri- 
cultural income now represents only 
8% of the national income and farm 
population is declining. 


Threat of Shortages 

Floyd Deacon, B. & D. Mills, Grape- 
vine, retiring president, pointed out 
in his annual address that feed short- 
ages are a potent threat to the in- 
dustry that can be met only with 
greater feed efficiency and elimina- 
tion of waste. 

The largest state in feeder cattle 
production, Texas alsd has a great un- 
developed potential as a cattle fat- 
tening state, said Dr. W. L. Stangel, 
dean of the school of agriculture, 
Texas Technological College, Lub- 
bock. Recently, the density of cattle 
numbers has been shifting southeast- 
ward in Texas, he’ pointed out, be- 
cause of a changed system of farm- 
ing which puts greater emphasis on 
grass. 

Texas has feed supplies sufficient 
to fatten as many as 1,650,000 cattle 
yearly, about nine times the num- 
ber now on feed. The increasing 
growth of sorghums, which farmers 
are finding more profitable than 
wheat in Texas, will stimulate cattle 
fattening on western plains, Dr. Stan- 
gel predicted. 

How Texas feed taxes are helping 
nutritional research was explained by 
Dr. R. D. Lewis, head of the Texas 
Agricultural Experiment Station. In 
the past year, state feed taxes have 
financed in part 37 research projects 
to the extent of $84,783, and Dr. 
Lewis summarized some of the work 
now under way. 

This also has brought grants-in- 
aid from commercial sources to the 
extent of $50,000 last year, he said. 
The Texas law provides that money 
collected in excess of the operating 
needs of the State Feed Control Serv- 
ice be used for feed research work. 

In his talk Dr. Lewis commented 
on the great increase in the cost of 
printing tags, which has almost 
doubled in the past year. The tax 
on less than 50-lb. sizes is now in- 
sufficient to pay the costs of the 
tag. Studies are under way to seek 
ways in which these costs might be 
reduced by a different method of 
handling the tax collections, he said. 

In official resolutions, the Texas as- 
sociation requested Dr. Lewis to 
adopt an optional tax payment sys- 
tem of tagging feed or reporting 
sales on a quarterly basis. The as- 
sociation also urged Texas congress- 
men to seek the termination of the 
Office of Price Stabilization at the 
expiration of the present law. 

It was voted to increase associ- 
ation dues on a tonnage basis to 
a range of $25 to $100, the extra 
funds to go to pay for the increased 
burden of secretarial work. 


Membership Gain 

The report of the secretary, W. 
Bassett Orr, Burrus Mills, Inc., Ft. 
Worth, showed 103 regular members 
and 53 associates, a gain of 56 dur- 
ing the year. There are some 610 feed 
manufacturers in Texas, and mem- 
bership should be expanded to in- 
clude more of these, he said. 

L. F. Van Stone, Uncle Johnny 
Mills, Houston, was elected president 
of the association. D. R. Crowley, 
Crowley Feed Mills, San Antonio, was 
chosen vice president, and Mr. Orr 
was reelected secretary - treasurer. 
Two new board members chosen were 


R. C. Ricks, Stamford (Texas) Mill 
& Elevator Co., and W. T. Lange, 
Quaker Oats Co., Sherman. Luther 
Pharr, Ralston Purina Co., Ft. Worth, 
was reelected to the board. Holdover 
directors include the new officers, 
Mr. Deacon, George McCarthy, Uni- 
versal Mills, Ft. Worth, and Wiley 
Culpepper, Josey-Miller Co., Beau- 
mont. 

John Ben Shepard, secretary of 
state for Texas, addressed the annual 
luncheon with an inspirational talk 
on civic responsibilities. 


ILLINOIS GRAIN DEALERS 
TO MEET IN SPRINGFIELD 


SPRINGFIELD, ILL.—Directors of 
the Illinois Grain Dealers Assn. met 
recently to complete plans for the 
organization's convention, to be held 
at the Hotel Abraham Lincoln, 
Springfield, May 13-14. 

Included on the agenda will be H. 
C Olson, St. Louis, administrative 
officer, Federal Security Agency, 
Food & Drug Administration, who 
will review the department’s grain 
sanitation program as it pertains to 
the country elevator trade. 

R. E. Clark, Washington, manager, 
closed car section of the Association 
of American Railroads, and C. H. 
Stout, Gilman, chairman of the joint 
traffic committee, will discuss the 
transportation outlook. R. W. Hos- 
trop, Chicago, chief of the fiscal sec- 
tion, Chicago area office of Produc- 
tion & Marketing Administration, 
Commodity Credit Corp., will review 
the terms and regulations of the new 
Uniform Grain Storage Agreement. 
Ron C. Booth, Cedar Rapids, Iowa, 
president, Grain & Feed Dealers Na- 
tional Assn., has chosen as his topic, 
“What's for Tomorrow.” 

A highlight of the convention will 
be the annual banquet to be held at 
6:30 p.m., May 13. Music, songs and 
special entertainment will be fea- 
tured, with J. T. Meek, Chicago, pres- 
ident, Illinois Federation of Retail 
Associations, as guest speaker. His 
subject will be “Freedom to Fail.” 


HAROLD SUTTLE, COAST 
GRAIN MAN, SUCCUMBS 


LOS ANGELES—Harold Suttle, as- 
sistant manager of the grain depart- 
ment, Los Angeles office of the Wil- 
bur Ellis Co., died recently. He had 
been with the firm nine years and 
was in charge of soybean oil meal 
and cottonseed oil meal trading. He 
is survived by the widow and two 
children. 


MRS. MARTHA GRANDIN DIES 

JAMESTOWN, N.Y.—Mrs. Martha 
Griswold Grandin, 74, chairman of 
the board and former president of the 
D. H. Grandin Milling Co. here, died 
May 2 after a long illness. She be- 
came president of the company in 
1931 following the death of her hus- 
band, Daniel Hunt Grandin, and 
chairman of the board last year when 
her son, John, was named president. 
Another son, Lt. Col. Daniel G. Gran- 
din, is serving with the army in 
Korea. 


Markets 


(Continued from page 2) 


higher costs of soybean oil meal 
mixes, which are in good demand. 

Order backlogs range from three to 
eight days, with turkey feed manu- 
facturers holding the largest share of 
the orders. 


Pacific Nerthwest 


The formula feed business was 
quiet during the week, with feed men 
reporting that poultry business is 
definitely slow and dairy feed busi- 
ness spotty and slowing down. 

The price of fresh milk dropped 
l¢ qt. at Seattle, and this, of course, 


-had 


its effect on the thinking of 
dairymen. Commercial egg producers | 
stated that their conversion ratio is 
poor, and they are not inclined to 
build up their laying flocks—rather, 
they are culling more closely. How- 
ever, the season is late, with rather 
continuous cold weather and much 
rain, and feed men feel that there 
may be an upturn in the poultry feed 
business in the not too distant future. 

Millfeed prices were firmer due to 
restricted production, but demand 
was not heavy. Most buyers of feed 
grains were holding off, waiting for 
new crop prices, and the industry as 
a whole seemed to be in good shape 
so far as inventories were concerned 
The local protein situation is being 
fairly well taken care of by soybean 
oil meal which is on the dock, and 
there were also spot stocks of im- 
ported cottonseed and sesame meals 
available. Imported linseed oil meal 
dropped in price, and the general eas- 
iness in the protein structure led buy- 
ers to remain on the sidelines for the 
time being, particularly in the face of 
slow demand on the part of retailers 
and consumers. 

Formula feed prices remained un- 
changed, and published lists showed 
millfeed as the only ingredient mak- 
ing a move, this commodity being up 
$1@2 ton. 


Southeast 


Feed business in the Southeast 
slowed further. With the arrival of 
lush grass in most areas, dairymen 
have considerably cut back on their 
formula feed requirements, and con- 
fusion in the broiler industry is caus- 
ing further restrictions in the produc- 
tion of broiler mashes. 

Reports from various manufactur- 
ers indicate that their dairy feed pro- 
duction could be increased if it were 
possible to obtain cottonseed oil meal 
which would offer a more reasonably 
priced protein, thereby reducing cost 
and providing dairymen with rations 
they desire. Peanut oil meal is being 
used to the highest practical extent 
by most feed manufacturers, but this 
usage is necessarily limited. 

The growing of clovers and small 
grains has become quite prevalent 
throughout the South. In the south- 
ernmost areas, clover is now knee 
high. 

With prices of broilers at or below 
the cost of production, most southern 
manufacturers have greatly reduced 
their financing of these birds. As 
broiler feed production is gauged by 
such financing, this has terrifically 
cut back production of a number of 
leading southern feed mills. Consid- 
erable fear is being expressed con- 
cerning the solvency of marginal 
poultry producers, and even the best 
are being hard hit. Demand for poul- 
try meat has declined, causing heavy 
supplies and weak markets. 

The upward revision in feed costs 
coupled with poorer conversions are 
causing consumers to hold their feed 
purchases to an absolute minimum, 
feeling that there must be some pend- 
ing relief in the form of cheaper in- 
gredient prices. This is having a 
definite effect upon production of all 
types of formula feeds and has re- 
duced feed mill operations generally 
to less than a full five-day week. 

Ingredient inventories at mills ap- 
pear to be quite comfortable for the 
nearby period, and in a number of 
cases as much as 60 days. This, to- 
gether with the poorer consumer de- 
mand, creates a cautious attitude for 
purchasers. The general feeling 
among the trade is that the down- 
ward economic trend will spread to 
the feed industry, and there will be 
opportunities of purchasing needed 
forward ingredients at lower prices. 
There has been no rush to take on 
summer soybean oil meal require- 
ments since statistical reports indi- 
cate that there will be adequate sup- 
plies of this ingredient, in some form, 
for several months. Soybean oil meal 
mixtures from the midwest now work 
to the South at prices lower than the 
pure meal coming from Mississippi 
Valley points. 

Distressing reports are being re- 
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ceived from hog producing areas tell- 
ing of cholera infection causing heavy 
losses. This is casting its shadow up- 
on prospective hog supplement pro- 


duction, which normally increases 
during late May. 


Nertheast 


Formula feed production in the 
Northeast continues at a steady up- 
ward pace, with this week's running 
time the best of any period for quite 
some time. Poultry feed output was 
the highest, followed by dairy feed. 

Commercial poultry raisers in this 
section have stepped up their pur- 
chases of mashes for their increased 
chick flocks, which they decided 
to increase from their original 
ideas when they found the demand 


for eggs, as well as prices, were both 
holding firm on poultry as well as on 
the eggs. Lower prices’ earlier in the 
season had tended to curtail their 
ideas as to flock sizes and they were 
slow in ordering their requirements 
of chicks. 

Milk output in this area remains 
at a high level with an excellent de- 
mand both for fluid as well as by- 
products. To maintain this output, 
producers are good buyers of protein 
feeds. Pastures are in fine shape, but 
need for rain is becoming more and 
more pressing. 

Protein feeds remain the main 
problem of the mixers. Millfeeds were 
in plentiful supply towards the end 
of the week and were a bit burden- 
some to the market. Demand for mid- 
dlings was better than for bran. Ca- 


nadian millfeeds continue to be a fac- 
tor in the supply situation in this 
area and more so in the New England 
sections. Prices showed a decline of 
up to $3 on most millfeeds. 

Mills reported their production 
schedules were very tight, forcing 
them to work overtime in a number 
of instances to keep up with the flow 
of orders, although they are looking 
for a slight slackening off within a 
short time. 


Ohie Valley 


Overall demand for formula feeds 
eased off somewhat this week in 
the Ohio Valley area, but sales of 
broiler feeds and chick starters re- 
mained steady and are expected to 


continue so in view of the currently | eased off. 


large poultry flocks. Apparently, the 
farmers hereabouts are not anticipat- 
ing any serious recession in demands 
for poultry and believe retail prices 
will continue to make poultry rais- 
ing a profitable operation through the 
months ahead. 

It is reported, however, that farm- 
ers are continuing to resent the cur- 
rent high prices for formula feeds, 
and this is proving a handieap at the 
retail level. There also is the factor 
of spring farm feeds, which are un- 
usually lush this spring because of 
plentiful rain and temperatures well 
in the 90's throughout the valley. 

Prices again slid downward this 
week from 25@60¢ ton, and mill op- 
erations, which had been at near ca- 
pacities for several weeks, likewise 
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AST WES 


CENT-O-GREEN DEHYDRATED ALFALFA MEAL is al- 
ways the same—regardless of season—regardless of the 
section of the country. Now, East and West are eff- 
ciently served by Central Mills, Incorporated, by their 
plants in Ohio and newly completed plantsin Nebraska. 


The quality of CENT-O-GREEN DEHYDRATED ALFALFA 
MEAL alone is constant, uniform, and unchanging be- 
cause Central Mills’ special FORMULATED BLENDING 
and rigid SCIENTIFIC LABORATORY CONTROL guaran- 
tee uniform quality at all times in all seasons. i 


Look for this CENT-O- 
GREEN tag on the dehydrated 
alfalfa meal that you buy —it’s 
your proof positive of uniform 
high quality alfalfa meal. 
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